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The Retailer can’t lose 
—— make sure you don’t 


There’s nothing the retailer likes 
better than for you to stir up his 
customers to buying pitch with your 
consumer advertising. If he carries 
your brand there’s a good chance he'll 
sell it—if not he can always sell 
something else. 


GET THE BACKING OF THE RETAILER 
THROUGH THE TRADE PAPERS HE TRUSTS 
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The solution 
to the 
Lanry poser 


Sir,—We are pleased to see 
that Harry Eyre (June 8) has 
responded so well to the adver- 
tising for Lanry which, during the 
past year, we have extended into 
the Sheffield area on 16-sheet 
osters and painted signs. He 
as carried out the exact inten- 
tion of this advertising by asking 
many people himself what Lanry 
is or does. 

In Lancashire—home county 
of Lanry—the campaign started 
in a similar manner and proved 
most successful. Every house- 
wife in this area of course now 
knows what Lanry is and does. 
No doubt in due course Mrs. 
Eyre will provide Mr. Eyre with 
the information which he is so 
anxious to obtain. 

Derek J. Roe, 
Director. 
Roe Outdoor Advertising Ltd.. 
Manchester 2. 

(From another reader's letter we 
learn that Lanry is a bleach, manu- 
factured by Alan & Henry Ltd.— 


A little 
learning... 


Sir,—-It is amazing how some 
companies regard their advertis- 
ing staff. A manufacturer adver- 
tising for an assistant advertising 
manager stated: “Some know- 
ledge and experience of advertis- 
ing an advantage.” 

I wonder if the same manu- 
facturer would “consider an 
advantage” some knowledge of 
accountancy by his _ assistant 
accountant or some knowledge of 
science by his assistant chemist? 

How far we still must go for 
recognition! 


. P. L. Evans. 
Pepys Road, S.E.14. 


RINCIPAL BRANCHES 


TEMPLE BAR 2468 


THAT ‘ADVERTISING 
CLUB’ PROPOSAL 
. * . 9 

‘Time is ripe 
says Reg Cooper 

Sir, — May [| stress the fact 
that at the Publicity Club of 
London’s lunch, Norman Moore 
laid emphasis on the need for a 
club in London with facilities 
similar to those of the Advertis- 
ing Club of New York. 

To those who have had the 
good fortune to visit this famous 
club, I would venture to suggest 
that it meets the conception that 
many of us have of a “central 
home for advertising.” This con- 
ception does not in any way 
compete with the excellent ser- 
vices that the Regent Club ren- 
ders to young advertising people. 

During September last year 
there was published in the 


THIS WEEK 


How hire-purchase restrictions affect 
the retail trade—page 18. 


NEXT WEEK 
Republic of Ireland Supplement 


London Club’s journals the 
opinion, which reflected the sen- 
timents of the Club, that bearing 
in mind the financial difficulties 
encountered from time to time by 
other clubs that already had their 
own premises, the moment had 
arrived when those engaged in 
advertising should consider the 
question of the establishment of 
a central home for advertising. 
The happy relationship estab- 
lished over the last five years be 
tween the Aldwych Club and the 
Publicity Club of London, in 
sharing the facilities of the Ald 
wych Club, has been a small step 
in the right direction. No doubt 
the AA, and the IPA, together 
with other organisations could 
render invaluable assistance in 
achieving the ideal. 
Rec. Cooper, 
Chairman. 
Publicity Club of 
London. 


(The Regent Advertising Club has 
this week circulated a leafiet describ- 
ing the Club, its facilities and 
activities. Press officer Moira Duff 


asks: “With lectures, organised 
visits, cup competitions, a_ lively 
public - speaking group, _ library, 
creative circle and employment 


bureau, plus a meeting-place which 
is both congenial and central, what 
more could advertising folk ask 
for?’’—Eprror.) 


| A Sliok... To The Editor... 
ao 


‘Vigorous 
Institute’ 


Sir,-Your reviewer (Ad Man’s 
Bookshelf, June 15) states that 
“in this country there is no oppo- 
site number to the vigorous 
American Management Associa- 
tion.” 

The vigorous British Institute 
of Management, which has been 
in existence for the past eight 
years, also organises conferences 
(five so far this year) and courses 
and issues a number of 
periodicals and booklets. 

Communications in industrial 
relations is one of the subjects 
dealt with in its courses and 
publications as are education, 
work study—labour turnover and 
management accountancy, to 
name only a few. The Institute 
numbers among its membership 
some 2,000 companies. 

BaSIL SAUNDERS, 

Press officer. 

British Institute of Management. 
Hill Street, W.1. 


Nothing ‘new’ 


Sir,—One would have thought 
that critics would have learned 
their lesson from the affair of the 
Oxo “Scots boy” poster, but here 
is Stuart Lewis (June 15) blithely 
writing of the “new” Andrews 
Liver Salt poster. Did he never 
glance at a hoarding in the °30s? 

L. BARNACLE. 
Billericay, 
Essex 

(Stuart Lewis in fact remarked 
that the poster “‘reminds me of the 
sort of poster which used to appear 
in the early *20s."’—Eptror.) 


‘Copytaster’ and 
Cholesterol 


Sir, As one of the 
larly deep young men” involved 
in the production of the cam- 
paign for British Trawlers, may 
[ point out that “Copytaster” 
(June 15) has a flair for misjudg- 
ing the whole from its parts. 
Aside from the politico-educa- 
tional campaign we produce for 
the BTF, and which he leans 
over backwards to remember so 
well, we are still simple-country- 
boys enough to produce also a 
campaign we hopefully call The 
Selling Campaign (“Buy Fish To- 


morrow”). : 
There are in this latter day 
more problems than the 


“singu- 


many 


7 RANE Sag te 
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threat of nationalisation or the 
need for a subsidy. “The Cheap- 
est First-Class Food Money Can 
Buy,” I would have thought, im- 
plies a need for neither. Obvi- 
ously, the purpose of the ads is 
to interest and inform men—and 
women—who influence opinion 
about a great industry of which 
little has been known in the past, 
its heavy capital investment, its 
high operating costs, its dangers 
and difficulties, its freedom from 
restrictive practices and so on. 

Apropos the Cholesterol ad- 
vertisement, I cannot think of a 
more inept comparison than the 
cigarette campaign he quotes. Is 
he more concerned with our 
ethics or our sales figures? In 
the light of recent research on 
lung cancer he could hardly term 
the cigarette ad unethical. 

The Cholesterol story was, in 
fact, based on perfectly sound 
and responsible medical evidence. 
It was not an appeal to fear—but 
an appeal to moderation and 
variety in diet as a means to- 
wards better health and longer 
life. This was recognised by The 
Fish Trades Gazette of June 9. 
Under the heading “Thousands 
Freed From Fear,” it wrote: 
.. . far from being a scare “em 
off it sensational piece of ‘attack 
the other foods’ publicity, the ad- 
vertisement does a real service to 
the community.” 

The Gazette also reports the 
telegram we received from the 
Daily Express which read: “Con- 
gratulations on today’s challeng- 
ingly original half-page. 

So neither the suggestion that 
the ad was unethical nor the im- 
plication that it was an imitation 
of an already discredited proto- 
type can be said to be a general 
verdict. 

If, on the other hand, “Copy- 
taster” is concerned about our 
sales figures may I reassure him? 
Sales for the industry show a 
considerable increase over the 
first four months of the year. 

SYDNEY WHITCOMBE, 
Director. 
Dolan Davis Whitcombe & 
Stuart, Ltd. 
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If your future is } 
concerned with the 

women’s mass market 

your future is inevitably | ‘ 
concerned with he _@ 
WOMAN’S OWN — \ ‘i 
every issue of which is read he 4 
by more than a quarter of 


all the women in Britain. 
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Womans own 
2.407.351 


AUDITED NET SALE (JULY-DEC 1955) 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LIMITED, 
TOWER HOUSE, SOUTHAMPTON STREET, W.C.2. TEMPLE BAR 4363 (40 lines) 
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“My Daily Mail’ 


**eRHAPS I am biased towards the Daily Mail 

because of my father’s long association with 
it and because one of my boyhood memories is 
of him, with all the national newspapers strewn 
over the bed in the morning, comparing their 
contents with those of the Daily Mail. 

I am sure, however, that this does not account 
wholly for the fact that the Mail is the only daily 
newspaper that I have read consistently for 
twenty-five years. I like its leaders, its sober 
presentation of-news, and its vigour—though I 


RicHarp DIMBLEBY, 0.B.E., left Mill Hill School to begin 

work in his family newspaper office at Richmond, 
Surrey. In 1936 he was appointed first news observer 
of the B.B.C. Famous today to millions of listeners and 
viewers for his commentaries on great State occasions, he 
first began to specialise in this field when he covered the 
State visits to France and Canada before the War. In 
1939 he became the B.B.C.’s first War Correspondent ; 
visited all theatres of war, and fourteen countries. Now 
a freelance commentator, as well as author journalist, and 
film company managing director. Keen farmer, motorist 
and yachtsman. 


by RICHARD DIMBLEBY 


sometimes disagree with its policy. 

I am particularly concerned with sound broad- 
casting and television. Too many newspapers 
handle television as a stunt, too many television 
critics are news reporters looking only for gossip 
and tit-bits. Peter Black is one of the very few 
who takes the job seriously, is truly critical, and 
writes excellent prose. This means that I have 
to read the back page first, but I wouldn’t miss 
it for the world, most of all when one of my 
programmes is under fire! ” 
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AD SPENDING 
UP £30 M. 
A YEAR 


ITH a total of 

£292,900,000 in 1955, 
expenditure on advertising in- 
creased at a rate of £30 million 
a year during the last four 
years, according to estimates 
published by the Advertising 
Association in their latest 
“Notes for Speakers.” 

Estimated figures for previous 
years were: 1952, £199 million; 
1953, £230 million; 1954, £259.5 
million. 

The total spent on press adver- 
tising in 1955 is estimated at 
£172.9 million, as compared 
with £149.5 million for the pre 


NEW OUTDOOR 
THREAT 


On Tuesday the Minister of 
Housing and Local Government told 
the Commons that he was to give 
“further guidance’ to local authori- 
ties on outdoor advertisement con- 
trol, as increased action “‘could and 
should” be taken to remove “‘incon- 
gruous” hoardings and signs. But 
first he is to meet representatives of 
the outdoor advertising industry and 
local authorities. 

See Comment—page 16 


vious year. Expenditure on all 
other media was £120 million, 
compared with £110 million—a 
difference stated to be due largely 
to television advertising. 

The Advertising Association 
have issued these estimates as a 
guide, pending their publication 
of the next quadriennial survey 
of expenditure, for 1956. 

A note explains that in his 
book, Advertising Expenditure 
for 1952, Rodney Silverman gave 
a forecast of expenditure for 
1953. Dr. Mark Abrams carried 
this projection further, adding 
one for 1954. And Mr. Silverman 
has added further figures for 1955. 

The Notes also reproduced, 
from the Statistical Review of 
Press Advertising, figures of the 


@ Continued overleaf 


Malcolm Graham T. G. Moore 


Kenneth Brown 


Local press drive 
is approved 


T= Newspaper Society is to go ahead with its scheme for 

the promotion of the local press as an advertising medium. 
The report of a special working party set up to examine the 
plan was accepted at a council meeting last week. 

The scheme was revealed ex- Journal) and L. J. Stallard 
clusively in ADVERTISER'S (Express and Star, Wolverhamp- 
WEEKLY, April 27. ton). 

A sub-committee will now be New staff will be appointed by 
set up to implement the promo- _ the Society to handle the scheme, 
tion programme. which will be divided into three 

Chairman of phases. The first will involve the 
party was T. G. expansion of the Newspaper 
mouth Evening News) who is _ Society’s bulletin, Talking Points. 
chairman of the Newspaper The second—the “pivot”—will be 
Society's advertising committee. a phase of research, and the 

Other members of the working third a programme of “personal! 
party were Malcolm Graham, and printed promotion.” 
past-president of the Newspaper The first two phases, the work- 
Society, W. R. A. Breare (Harro- ing party recommended, should 
gate Herald series), Kenneth be put into operation “as quickly 
Brown (Hornsey Journal), Doug- as possible.” Total cost is esti- 
las Evans (Kemsley Newspapers), mated to be £10,000 a year. 

W. Geoffrey Smith (Evesham The scheme in full—overleaf. 


the working 
Moore (Ports- 


OTHER NEWS 
HIGHLIGHTS 


I 
I 
I 
@ Alan Whitworth 
retires... P- 5 
I @ First Government sur- 6 
i vey of conurbations. . . P- 
@® PR chain across 
Europe... P- 7 
@ Henrion attacks 
‘mediocre’ posters... p- 10 
I Club News—page 14; Mainly 
1 Personal—page 58; Current 
i Advertising— page 62. 


New economic 
weekly » planned 


Maxwell Raison, formerly one 
of the original directors and 
general manager of Hulton Press, 
is planning the production of a 
new weekly publication “cover- 
ing the economic and industrial 
fields.” 

This week Mr. Raison said that 
he would be forming a new inde- 
pendent publishing organisation. 

Mr. Raison resigned his Hulton 
Press directorship in 1953, but 
remained with them in a consulta- 
tive capacity until about a year 
ago. Since then he has been 
planning the new publication. 


ABC time revision 

A revision of ABC Television 
Ltd’s segmentation of TV time is 
due to be announced at the end of 
this week by advertisement con- 
troller George Cooper. ABC's 
first shopping magazine, to be 
screened in the autumn, will also 
be announced in detail. 


is 


THE NALGO PAPER 
Advertisement Managers :- 


THE OFFICIAL JOURNAL OF 
LOCAL GOVERNMENT OFFICERS 
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‘Immediate start’ is urged on Newspaper 


Society's drive 


£10,000 A YEAR BUDGET REQUIRED 
FOR THREE-PHASE PLAN 
An immediate start was recommended on the Newspaper 
Society’s promotion of the local press by the working party 


which was set up to examine the project, and whose report 
was accepted last week | by the Newspaper Society’s council. 
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uy dimplex electric radiators 


This four-colour silk screen show- 
card is now being distributed by 
Dimplex Ltd. It,gties up with the 
Australian cricketers now touring 
this country. It shows a facsimile 
of part of a front page of a daily 
newspaper with the headline 
“Dimplex Score Heavily with the 
Aussies.” To the right and below 
this newspaper format feature are 
two photographs showing groups of 
Australian cricketers with Dim- 
plex heaters. 


Clothing history 


feature 


Issued with the June 9 number 
of Men’s Wear was a 48-page sep- 
arately bound feature, Over 100 
Years of Clothing, printed 
in blue covers. The _ import- 
ance of Leeds and the histories 
of a number of centenarian 
clothing firms provide the sub- 
jects of a number of articles, illus- 
trated with drawings and with 


photographs of former male 
fashions. 

The brochure carried a heavy 
content of monochrome and 


colour advertising. 


More live facilities 


From July 9 onwards, state 
Associated TeleVision Ltd., more 
extensive facilities for live com- 
mercials for London transmission 
will be available. Facilities will 
also be available to advertisers 
for transmitting live commercials 
from London to the Midlands— 
in addition to the existing facili- 
in ATV’s Birmingham studios. 

London and Birmingham 


facilities will be available at a 
production charge 
half-hour. 


of £25 per 


A statement 
meeting said: 

“The programme will have as 
its basis a continuing evaluation 
of the effective and economica! 
selling power of local newspaper 
advertising. From this there will 
develop an expanding service of 
information for advertisers and 
agents, and for newspapers in 
membership of the Society. 

“In this connection the adver- 
tising committee is to establish 
a promotion sub-committee. The 
expanded promotion department 
will be headed by R. W. Grundy, 
who has been the Society's in- 
formation officer since 1950. A 
number of new appointments to 
the staff will presently be adver- 
tised.” 


Editor, research man 

The new appointments will 
include that of an editor for an 
expanded and more ambitious 
Talking Points, the Society's 
regular bulletin, and a qualified 
research man. 

The staff will be named when 
extra office accommodation has 
been prepared for them. 

The working party 
mended that: 

@ The promotion be developed 
as an urgent necessity with the 
objects of positively maintaining 
and increasing advertising in the 
provincial press. 

@ The scale of promotion be in 
keeping with the large revenues 
involved. 

@ The promotion development 
programme be launched by the 
Newspaper Society in the interests 
of all members. 

@ The present necessity of pro- 
viding statistics, readership 
research and market research be 
recognised and that it be the 
central purpose of the promotion 
programme to meet that neces- 
sity, 

@The promotion should em- 
brace national, local and classi- 
fied advertising. 

@ The costs of the promotion 
be met as at present from the 
general revenues of the Society. 

@ The first and second phases 
of the promotion should be 
launched as quickly as possible, 
and that the third phase be con- 
sidered in more detail. It should 
be launched only when the work- 
ing of the first two phases have 
been reviewed and sufficient suc- 
cess reported to justify it. 

he recommendation about 
national, local and classified ad- 
vertising has been defined as 
meaning that national, local and 
@ Continued on page 8 


issued after the 


recom- 


King Gustav 
display at Stockholm’s park, 
were chosen from the Design Centre in London by Dr. 
of the Swedish Society of Industrial Design. 


Russell (centre), 
Robert Hankey, 


director of the 


Council of Industrial Design, 
British Ambassador to Sweden. 


of Sweden (left) admires British products in the prestige 
the Kungstradgarden. 


Most of the products 
Ake Huldt, director 
With the King are Sir Gordon 
and Sir 
The King praised British 


packaging, and compared it very favourably with Swedish. 


® Continued from page 3 


Ad expenditure estimates soar 


press advertising expenditure by 
the top 46 spenders during 1955, 
headed by Nestlé products, with 
£773,108. 

The total press advertising ex- 


tenth of all press advertising last 
year, estimated at between £170 
million and £175 million (includ 
ing classified advertising). 

The estimated comparison be 


penditure of these firms, roughly tween 1954 and 1955 is as 
£174 million, was about one- follows: 
1954 1955 
PRESS £ million 
National daily and London evening : Fs 
Display s we 23 2 
Classified 3°8 4:2 
Total 26°8 31-2 
National Sundays : 
Display 7:3 9-0 
Classified 0:2 0-2 
Total 7-5 9-2 
Provincial daily and weekly : 
Display 33 38 
Classified 14 15 
Total 47 53 
Magazines and periodicals : 
Display as 32 37 
Classified 0-6 0:6 
Total 32°6 37-6 
Trade and technical journals : 
Display as 24 29 
Classified 2°5 2:7 
Total 26-5 31-7 
Directories, books, etc., total 1-3 1-4 
Total engl 141-7 164°1 
Production . 7°8 8:8 
Total press.. 149-5 172-9 
All other 110 120 
Total advertising 259-5 292-9 
In round figures 260 290-295 
Of which press 150 170-175 
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A successor to Alan Whit- 
worth as director of the 
Incorporated Society of British 
Advertisers is expected to be 
appointed at the council meet- 
ing following the annual 
meeting of the Society on 
duly 4. 

David Kinloch is deputy 
director. 

As reported last week, Alan 
Whitworth is to retire at the 
end of this month. 

The June issue of /SBA 
News Sheet states: 

“After twenty-seven years in 
the service of 
the Society, 
the director, 
Mr. Whit- 
worth, will re- 
tire at the end 
of this month. 

*“*Mr. Whit- 
worth joined 
the staff of 
ISBA as ass- 
istant general 
secretary in 
1929. In 1934 
he succeeded 
Alfred Angus 
as general 
secretary and 
in 1946 was appointed the 
Society’s first director. Over 
the years he played a leading 
part in the development and 


Alan Whitworth. 


Alan Whitworth’s successor 
to be named next month 


International 
milk poster 
contest 


An international contest for 
advertising posters of milk and 
milk products has been organised 
for the 16th International Dairy 
Congress, which is to be held in 
Rome from September 24 to 28. 
Artists from all over the world 
will be able to submit original 
designs for this contest. 

The National Milk Publicity 
Council, on behalf of the United 
Kingdom Dairy Association, will 
make the arrangements for entries 
from the United Kingdom. 

The size of the designs entered 
must be 40 ins. high by 18 ins. 
wide, reproduced with a makxi- 
mum of six colours, and they 
must be mounted on a wooden 
frame | in. thick. Artists are 
given the option of including an 
advertising slogan in __ their 
designs. 

Selection of up to ten designs 
to be forwarded from the UK 
to Rome will be made by the 
following panel of judges: 
J. Ridley Rowling (UK Dairy 
Association and chairman, man- 
agement committee, NMPC), 
Peter Hatch (Council of Indus- 
trial Design), David Caplan 


(chairman, poster group, Society 
of Industrial Artists). 

There will be three first prizes 
of about £340 each, three second 
prizes of £170, and three thirds 
of £57 each. 


expansion of ISBA activities 
and, by his forceful defence 
of the rights and interests of 
advertisers, did much to en- 
hance the status of the Society. 

“A familiar figure in adver- 
tising circles in this country, 
Mr. Whitworth is also well 
known to the executive officers 
of many of the associations of 
advertisers overseas, notably 
those in America, Canada, 
Ireland and on the Continent. 
As a member of the Commis- 
sion on Advertising of the 
International Chamber of 
Commerce he acted as rap- 
porteur of the Group Adver- 
tising Sessions at ICC Con- 
gresses held in Quebec (1949) 
and Lisbon (1951). 

“The personal contribution 
which Mr. Whitworth made to 
the cause of advertising as 
well as to the work of the 
Society received recognition in 
1953 when he was awarded 
the OBE. The following year 
he completed 25 years with 
ISBA and his Silver Jubilee 
was marked by a _ cocktail 
party, attended by a large 
gathering of members and 
guests at the Washington 
Hotel, at which a presentation 
was made to him. 

“Mr. Whitworth carries with 
him in his retirement the best 
wishes of his many friends in 
the advertising world and of 
his colleagues on the staff of 
the Society. Until June 30, 
when he retires, he will be on 
holiday and the deputy direc- 
tor, Commander D. C. 
Kinloch, is in charge at ISBA 
headquarters.” 


‘TWO FREDS’ 
GETS UNDER 
WAY 


First steps were taken last week 
by the match committee which 
will be responsible for this year’s 
“Two Freds” cricket match. All 
proceeds from the match will go 
to advertising’s own charity, the 
— Advertising Benevolent 


The event, which is organised 
by the Fleet Street Column Club, 
will take place at Hurlingham on 
Wednesday, September 5. 

The match is the 22nd in the 
series. 

Committee members and their 
responsibilities are: 

Chairman: George Clarkson 
(S. H. Benson Ltd., Holborn 
6922). 

General Administration: Ray 
Nash (Dudley Turner & Vincent 
Ltd., Trafalgar 4444). 

Auction: Harold Fish (Daily 
Telegraph, Fleet Street 4242). 

Incentives : H. Dawson Salmon 
(Argus Press Ltd., Fleet Street 
3701). 

Programme: John Sime 
(ADVERTISER'S WEEKLY, Waterloo 
3388). 

Publicity: Cliff Waller (ADvER- 
TISER’S WEEKLY, Waterloo 3388). 

Teams: Under the captaincy 
of Pat Auld and “Doc” Gibbons. 

Tickets: Bert Pilgrim (Foote, 
Cone & Belding Ltd., Mayfair 
9181) and Reg Mander (/ilus- 
trated, Temple Bar 2468). 

Teams will be Advertisers and 
Agents versus Press and Print. 
Anyone wishing to be considered 
for inclusion should contact Ray 
Nash, who will forward all names 
to the selection committee. 


A campaign in the local press coinciding with the opening of their new 

branch in Bold Street, Liverpool, has been launched by Austin Reed Lid. 

At opening ceremony last Friday were (left to right): H. Taylor Rose, 

director in charge of display, E. G. Collins, managing director, Douglas 

Reed, chairman, who opened the branch, Norman Westwood, the architect, 

and Clifford Bloxham, chairman, Clifford Bloxham and Partners Ltd., 
who handle the Austin Reed account. 


MORE PAPER PRICES ARE GOING UP 


Still more publications are to 
put up their prices owing to in- 
creased production costs. The 
latest, with effective dates in 
brackets, are: Northern Echo, 
Darlington, from 2d. to 3d.; All 
England Homefinder from 9d. to 
Is. (July); Business from 2s. 6d. 
to 3s. (July); Fertiliser and Feed- 


ing Stuffs Journal from 1s. 3d. to 
ls. 9d. (July 7); Heritage Maga- 
zine from 2s. to 2s. 6d. (July); 
Radio Constructor from 1s. 6d. to 
ls. 9d. (July); Reg Park Journal 
from 1s. 6d. to 2s. (July); Sales 
and Wants Advertiser from 9d. to 
ls. (July); The Racehorse from 
3d. to 4d. (June 23). 
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The Northern Ireland newspapers, 
“Lurgan Mail” and “Portadown 
Times,” published by Morton News- 
papers Litd., are to be published in 
tabloid format. The papers—a 
mock front page of the “‘Mail’’ is 
above—will have five columns of 
11 ems with a pica white in between. 
Magazine-style features, interviews, 
strips, serials and cartoons from 
local artists and from Holland and 
Western Germany will be used. The 
change of style coincides with the 
installation of a new Cossar press 
which has been specially designed 
and built to produce a maximum of 
28 pages of 15} in. by 114 in. with 
additional colour on the first and 
last pages. A 65-screen Klischo- 
graph—described by the publishers 
as the first in Ireland—has also been 
installed. 


‘Toy Trader’ sold 


W. B. Tattersall Ltd. have dis- 
posed of their interests in Toy 
Trader and Exporter to its adver- 
tisement manager, J. W. Speight, 
who is now the proprietor. By a 
friendly arrangement Mr. Speight 
is continuing to use Tattersall’s 
offices for a short while. 

Tattersall’s other publications 


include Leather Goods and 
Fancy Goods Trader and 
Exporter. 


TV discoveries 
About 700 entries were 
received by Associated Tele- 
Vision Ltd. which ran an 
“I Discovered” competition in 
the Midlands. Viewers were 
asked to tell ATV of any 
products they had bought for the 
first time as a result of secing 
them advertised on TV, and their 
reason for doing so. The entries 
mentioned over 110 different 
products. Among products most 
mentioned were Citroze, Gleem, 
Gumption, Kraft Cheese Slices, 
Rayve and Summer County 
Margarine, say ATV. 


Union talks 


“Useful views were exchanged” 
at a meeting between the British 
Federation of Master Printers and 
representatives of five print 
unions, headed by NATSOPA, on 
Monday, a BFMP spokesman 
reports. No date for a further 
meeting has been set. 
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Three parties 
for agency’s 
21st birthday 


Nevin D. Hirst (Advertising) 
Ltd., the Leeds and London 
agency, is 21 years old, It is 
celebrating its coming-of-age with 
cocktail parties on three succes- 
sive Mondays. 

Last week, the party at the 
firm’s Leeds offices was for busi- 
ness associates, such as news- 


paper representatives, printers 
and blockmakers, and was 
attended by about 100 people 


from all over the North. 

The second party, on Monday, 
was attended by some 80 of the 
firm's clients. A travelling clock 
was presented to the agency's 
client of longest standing, James 
C. Auker, of Eric S. Myers Ltd., 
Bradford motor distributors. 

Presentations within the firm 
have included a clock given to 
the directors by the staff and, 
from the directors, a gift of 21s. 
of new silver (a Ss. piece, two 
half-crowns, two florins, and 
seven shillings) to each member 
of the staff. 

The third party, for clients and 
business associates in London, 
will be held at the headquarters 
of the Institute of Directors in 
Belgrave Square next Monday. 
Again, some 80 people are 
expected to attend. 

Small beginnings 

The firm of Nevin D. Hirst 
(Advertising) Ltd. began in a very 
small way at Grattan House, 
Grattan Road, Bradford, in 1935. 
For 18 months previously Nevin 
D. Hirst himself, together with 
two junior assistants had formed 
and operated the Nevin D. Hirst 
Advertising Agency. 

In 1935 Deryck F. Hirst, the 
present joint managing director, 
joined the firm, to be followed, 
a year later, by Peter M. Peel, 
director, Between that date and 
the beginning of the war fairly 
satisfactory progress was made, 
mainly in the handling of local 
and semi-local advertisers’ busi- 
ness, 

Towards the end of the war the 
first of the properties in Mount 
Preston, Leeds, was purchased 
and named Grattan House. Since 
that time large premises have 
been acquired until today the 
company owns four large houses 
at 21 and 23 Mount Preston, and 
39 and 41 Virginia Road, imme- 
diately opposite. 1948 saw the 
opening of the company’s 
London branch at Ebury Street, 
S.W.1. This branch now has a 
staff of 10, controlled by Gordon 
A. Duffus, London director. 


Gamble in London 


Frederic Gamble, president of 
the American Association of 
Advertising Agencies, is spending 
two or three days in London. On 
Wednesday he was entertained 
at a lunch at the Savoy Hotel by 
Lt. Col. Alan M. Wilkinson, 


president of the IPA, and the IPA 
council. 


At the first of three parties to celebrate the coming-of-age of Nevin D. 


Hirst (Advertising) Ltd. a clock 
staff. L. to r.: Denis A. Birkett; 


was presented to the directors by the 
Nevin D. Hirst, managing director; 
Connie Hepworth, member of staff social committee; 


managing director; 


Miss 
Deryck F. Hirst, joint 


and Peter M. Peel. 


Ban on motorway ads ‘is being 
sympathetically considered’ 


The Council for the Preserva- 
tion of Rural England are satis- 
fied that the question of the 
prohibition from the outset of all 
“unessential commercial adver- 
tisements on the new motor- 
ways,” and that their protection 
from defacement should not be 
left to the discretion of indivi- 
dual local authorities, is being 
“seriously and sympathetically 
considered” by the Government 
departments concerned. 

This was stated in the annual 
report of the Council which was 
presented to the annual general 
meeting last week. 

The report added that the 
Control of Advertisements 
Regulations were “not perfect,” 
but there was evidence that, “if 
wielded with vigour and dis- 
crimination, they could serve as 
a valuable weapon in the fight 
against avoidable disfigurement.” 

“It is unreasonable and unfair 
to complain of the ineffective- 
ness of local authorities if they 
get no help or encouragement 
from the public whom they 
serve,” it said. 


The “initiative” taken by the 
planning authorities in proposing 
to apply special contro] to most 
of _ Buckinghamshire and the 
whole of the Dartmoor National 
Park was welcomed by the 
CPRE, who hope that next year 
will see many more areas added. 


Magazine change 


Associated TeleVision Ltd.'s 
Midlands advertising magazine, 
“Fancy That!” (screened every 
Friday 10 to 10.15 p.m.) is now 
called “About Homes and Gar- 
dens.” Since its introduction it 
has had a steady viewing of over 
50 per cent of all potential com- 
mercial TV homes, it is claimed. 


New art studio 


The recently-formed Advertis- 
ing Publicity Techniques Ltd. 
has acquired new premises at 


261-5, Gray’s Inn Road, to house 
its commercial art, advertising 
and commercial photography and 
screen printing units. 
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Film is ‘most 
versatile’ of 
visual aids 


In Visual Aids (price 1s.), the 
British Productivity Council com- 
mends the medium to manage- 
ment as “a powerful help to the 
communication of ideas.” 

It stresses that to use them effec- 
tively it is necessary to answer 
such questions as: What is the 
object of the communication? 
To whom is it to be made? What 
kind of ideas are to be con- 
veyed? In what circumstances? 

by whom? to whom? how? 
when? where? 

The main visual techniques are 
grouped under two _ headings: 
direct, whose impact is direct upon 
the eye of the observer, such as 
photographs, charts and dia- 
grams, posters, and demonstra 
tions; and indirect, which cannot 
be seen without the aid of elec- 
tronic or optical machinery, such 
as slides, film strips, and films. 

The film, it claims, is by far 
the most versatile of all visual 
methods. It can provide, among 
other things, a record of an 
operation, an inspection of a pro- 
cess, a demonstration of a 
product, an explanation of a 
balance-sheet or of a technique, 
an encouragement to progress or 
an epic of an enterprise. 

“Alone among the visual tech- 
niques it is a medium of expres 
sion in its own right, as distinct 
from a mere means of transmis- 
sion or reproduction,” it adds. 

The report alleges that defec 
tive communication due to bad 
presentation is so common as to 
amount to a major problem, par- 
ticularly when optical apparatus 
is involved. 


ISBA meeting 


The annual meeting of the 
Incorporated Society of British 
Advertisers will be held at Park 
Lane Hotel, on Wednesday, July 4. 


First HMSO analysis of the six main conurbations 


The first comprehensive official 
analysis of large urban areas in 


England, called Census 1951, 
Report on Greater London and 
Five other Conurbations, was 
published this week by Her 
Majesty's Stationery Office, at 
£5 Ss. 

The report, which will be of 


importance to all market research 
men, gives details of population 
growth, housing, education, 
social classes, workplace move- 
ment and area comparisons. 
Areas covered are: Greater 
London, South-East Lancashire, 
West Midlands, West Yorkshire, 
Merseyside and Tyneside. 

The name “conurbation” is 
used, says the Stationery Office, 
as a convenient description of 
large urban communities where 
the built-up areas of towns have 
spread and merged beyond 
their administrative boundaries. 
Greater London has been recog- 


nised as such an area for statisti- 
cal purposes for nearly a century, 
but it was only in 1950 that steps 
were taken for the purpose of 
the presentation of official statis- 
tics to agree upon the boundaries 
of the five others. 


Sub-divisions 


For the purpose of census sta 
tistics, each conurbation was 
divided into a number of divi 
sions and sub-divisions, primarily 
according to the type and age of 
the development which has 
occurred there. The report con- 
tains two sets of maps: one show- 
ing the boundaries of the divi- 
sions and_ sub-divisions; the 
other showing population density 
variation. 

The 1951 


populations were 


Greater London 8,348,023, South- 
West 
2,237,095, West York- 


East Lancashire 2,422,650, 
Midlands 


shire 1,692,687, 
1,382,443, Tyneside 
a total of two-fifths of the 
England and Wales population of 
43,757,888 

Dwellings, the survey shows, 
are generally smaller in Tyneside 
and West Yorkshire than in the 
conurbations further south. 

Greater London and West 
Yorkshire have the highest pro 
portions of one-person house- 
holds (13.6 and 12.9 per cent, re 
spectively), contrasting with West 
Midlands, 8.0 per cent, and 
England and Wales as a whole, 
10.7 per cent. Merseyside and 
West Midlands have the highest 
proportions of large households. 

In Greater London the propor- 
tion of men in Social Classes I 
and II (professional and other 
similar occupations) was 209 per 
thousand, which was _ consider- 
ably above the figure for England 
and Wales as a whole—178. 


Merseyside, 
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First results of 
DPSPA’s drive 


for members 


A statement issued this week 
by the Display Producers and 
Screen Printers’ Association 
recalls that a month ago the 
executive council approved plans 
for a membership drive. The 
recent election of three new mem- 
bers by the council are “welcome 
Signs that the drive will produce 
successful results,” says the state- 
ment. 

New full members are G. & B. 
Arts Ltd., London, and W. C. 
Rayment & Co., London. New 
associate is Marshall, Knott & 
Barker Ltd., Grimsby. 

At a later stage the publicity 
committee proposes to call a 
special meeting of companies 
interested in membership, when 
officers of the association and 
others will speak on the various 
fields of the association’s work 
and activities, and future plans. 

Four of the DPSPA’s standing 
committees —- competitions and 
exhibition, publicity, development 
and social and public relations 
are to be strengthened by the 
appointment of two associates to 
cach committee. 

An extraordinary general meet- 
ing of the Northern branch was 
held in the Nag’s Head Hotel, 
Jackson's Row, Manchester, on 
Tuesday, to consider the future 
of the branch. 


MILHADO FORMS HIS 


New network of freelances will 


cover Western Europe 


The setting-up of a public relations service in every country 
of Western Europe has been announced this week by Albert 
Milhado, managing director of the firm which represents 


numbers of foreign newspapers. 


He claims that, owing to his 
network of contacts all over 
Western Europe, he has been able 
to secure the services of one of 
the two or three leading public 
relations concerns in each coun- 
try, working for him in a free- 
lance capacity. 

Already his organisation has 
carried out, for a large British 
motor-car manufacturing concern, 
an editorial, radio, and television 
PR campaign in addition to press 
advertising. 

Mr. Milhado states that his 
public relations work will be con- 
ducted through the clients’ adver- 
tising agencies, here or abroad. 
It will be handled by the recently- 
formed Albert Milhado and Co. 
(Belgium) Ltd., and will be under 
the control of a leading Dutch 
PR man, Ben Kosten. 

A recent minor service provided 
by the Milhado parent for its 
clients is the Milhado Travel- 
Through-Europe Guide, a list of 
some restaurants and night clubs 
in European countries produced 
in answer to constant inquiries 
from agencies for such informa- 
tion on behalf of their clients. 


This party of publicity managers of shipping companies was recently enter- 
tained by Brown, Knight & Trustcott Ltd., printers and lithographers, and 


toured Dowgate Works, Tonbridge. 


Left to right: (back row) H. Moodie, 


BK & T; H. Murrell, BK & T; R. L. Walters, Royal Mail Lines; H. W. 
Bailey-King, BK & T; A. D. Jones, French Line; A. W. Brown, BK & T: 
(front row) G. Musk, Canadian Pacific Railways; E. Smith, Gray Dawes & 


Co., Lid.; 


Sir D. H. Truscott, chairman, BK 


& T; C. B. Sharpe, New 


Zealand Shipping Co.; A. H. Robson, Union Castle. 


Poster survey of 


15 main towns 


The Outdoor Surveys Bureau 
of Information has told all its 
subscribers that it hopes to pub- 
lish shortly poster surveys cover- 
ing the 15 main towns in the 
country. The surveys will be 
current for the following 12 
months, for they will be brought 
up to date every quarter. 

Agencies are being asked to 
interest their clients in the survey, 
in order that they will become 
subscribers on their own account. 


British journals 
win awards 


Philips Forum, dealer house 
journal of Philips Electrical Ltd.. 
has earned the Award of Excel- 
lence in its class in the Inter- 
national Council of Industrial 
Editors 1955 Awards Programme, 
it was announced by the ICIE at 
their annual conference in Los 
Angeles this week. 

Philips Forum, which has a 
circulation of approximately 
14,000, is published every two 
months. It has been edited by 
Daniel J. Calland since its incep- 
tion in 1949. 

Another Award of Excellence 
in the competition was awarded 
to Noral News, the works maga- 
zine of Northern Aluminium Co. 
Ltd. First issued in 1951, Noral 
News is a 28-page quarterly 
magazine. It is issued free to all 
the works and office staff of the 
company and has a circulation of 
about 7,500. It is edited by G. G. 
Walker of the publicity division 
and is printed by Cheney & Sons, 
Ltd., Banbury. 

A third Award of Excellence 
was awarded to Ingot News, the 
monthly newspaper of Richard 
Thomas & Baldwins, Ltd., iron, 
steel and tinplate manufacturers. 
The company employs a total of 
25,500 people. , 

Peter Williams, the editor of 
Ingot News, flew to Los Angeles 
to receive the award on behalf of 
the company. The circulation of 
the journal—which sells at id. 
per copy to the company’s em- 
ployees—totals 15,000 in the 
United Kingdom. In addition, it 
circulates in many other parts of 
the world. 

A total of 918 house journals 
—magazines and newspapers 
submitted by American, Cana- 
dian and European business or- 
ganisations—-was entered for the 
competition. 


‘As much U.S. space as you want’ 


American advertising stresses 
marginal differences between pro- 
ducts while British advertising 
attempts to build up good feeling 
towards a product, according to 
Roland Shott, account executive 
in the London office of Erwin 
Wasey & Co., Ltd. 

On his first visit to the USA 
he gave this opinion in an inter- 
view published by the Chicago 
Daily Tribune. 

He qualified this by saying 
that, some American advertisers, 


however, preferred to build up 
brand images _ rather than 
differences. America also stressed 
buying in units of more than one, 
while England was still largely a 
single-unit purchase country. 

He forecast that supermarkets 
would grow rapidly in England in 
the next few years. 

“Virtually unlimited use of 
colour and as much space as you 
want” was his impression of the 
American advertising scene. 
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PR CHAIN 


Stan Krol designed this front cover 

in four colours for the June-July 

issue of ‘Go.’ Main article in this 

issue is on Switzerland, preceded by 

a message from Armin Daeniker, the 

Swiss minister to the Court of St. 
James's. 


IRISH ISMA 
OFFICERS 


The following officers and 
council have been appointed by 
the Incorporated Sales Managers’ 
Association (Ireland branch) at 
the annual general meeting in 
Dublin: 

President, Lord Killanin; chair- 
man, C. . Chesson (Aspro, 
Ireland, Ltd.); vice-chairmen, 
T. A. Moran (Gateaux Ltd), 
W. D. Fraser (Jeyes Sanitary 
Compounds Ltd.), M. H. Coote 
(Coote and Co., Ltd.); honorary 
secretary, Brian Murphy (Ham- 
mond Lane Industries, Ltd.); 
honorary treasurer, S. Miller 
(Irish Mercantile Credit Corpora- 
tion Ltd.); press and public rela- 
tions, G. E. O’Toole (Ormond 
Printing Co., Ltd.). 

Council: J. C. Bigger (Ham- 
mond Lane Iron Foundries Ltd.), 
D. A. Black (C. H. Lockhart 
Ltd.). C. V. Edmunds (C. V. and 
E. Edmunds, Belfast), Stephen J. 
Doyle (Dollard Printinghouse 
Ltd.), J. S. Henderson (Associated 
Chocolate and Confectionery Co., 
Ltd.), A. H. Harrison (Colgate- 
Palmolive Ltd.), J. P. D. Kierans 
(Irish Shell Ltd.), N. McConnell 
(Aspro, Ireland), R. G. Moffett 
(Cork Iron and Hardware Co., 
Ltd.), D. M. Milmo (Norman 
Barry Printing Co., Ltd.), H. N. B. 
Palmer (Maguire and Patterson), 
J. B. Roche (Irish Ropes Ltd., 
Newbridge), D. J. Targett (R. 
Atkinson and Co., Ltd.), Leslie 
C. Thorn and L. V. Whitehead 
(Irish Marketing Co., Ltd.). 


Multi-lingual 

Erwin Wasey & Co., Ltd., have 
produced a series of five films for 
Tide, which have been dubbed in 
ten languages—English, Greek, 
French, Arabic, Persian, Singa- 
lese, Swahili, Malayan, Manderin 
and Cantonese. 
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PWP’s personnel 


manager retires 


H. Crawford Caffin retires next 
month from his position as personnel 
manager of F. C. Pritchard, Wood 
& Partners Ltd. He joined PWP 
in 1927 after manening a diamond 
farm in South Africa. The agency 
staff then numbered less than 20; 
the present figure is around 300, At 
that time he managed both the 
market research and media depart- 
ments, and was later appointed an 


account executive. After World 
War Il he returned to PWP in 
1947 as personnel manager. On his 


retirement he will take over a small 
farm in Ireland. He also plans to 
travel. His PWP colleagues have 
presented him with a cine-camera 
and projector. 


* * * 

The board of F. C. Pritchard, 
Wood & Partners Ltd. has ap- 
pointed three new partners. The 
first is Steve Lyle-Smythe, formerly 
senior PR executive with Campbell- 
Johnson Ltd. He joined PWP in 
1953 and is now a PR executive. 
Dennis Lyons, who for a period of 
six years was features editor of 
Everybody's Weekly, and joined 
PWP 18 months ago as editor of 
the press room, public relations de- 
partment, also becomes a partner, 
together with George C. Valentine, 
who joined PWP last year from 
Odhams Press, and is a creative 
group head. 

* * * 

Another new appointment at 
F. C. Pritchard. Wood & Partners 
Ltd., is that of Alex Crystal as 
deputy manager of the research de- 
partment. Mr. Crystal started his 
career with Market Information 
Services and later was research 
manager with Osborne-Peacock Co., 
Ltd. He joined PWP three years 
ago as a research executive. 

* 

T. N. Rowe, at the moment circu- 
lation manager of 208 & View, will 
become circulation manager of the 
New Musical Express and Hit 
Parade at the end of the month. 

* * * 

Sydney Page, who resigned last 
month as chairman and managing 
director of the Shoe and Leather 
Record, has been succeeded as 
chairman by L. W. Loryman. No 
successor has, as yet, been appointed 
to the chairmanship of the Shoe and 
Leather Fair Society, which also 
became vacant on the retirement of 
Mr. Page. 

* * * 

At the annual meeting of the Scot- 
tish Newspaper Proprietors’ Asso- 
ciation the following officers were 


elected: president, Thomas’ E. 
Buncle (Arbroath Guide): senior 
vice-president, W. B. Livingston 


(Fife Free Press); junior  vice- 
president, J. A. Romanes (Dunferm- 
line Press). 
* * *x 

At their summer luncheon last 
week the British Sales Promotion 
Association made presentations to 
two former officers. Retiring from 
office after three years’ service, 


secretary Ken Scrivener received a 
wrist watch, 
Pulsford a 


and treasurer Arthur 
presentation pen and 


Both will continue to 


pencil set. ' 
serve on the council. 
* = 


* 
Douglas Long, a feature writer 
on Reynolds News for the past two 
years, has joined Bonney David 
Lid. Before joining the paper he 
was press officer to the International 
Wool Secretariat, and was for a 
time with Mather & Crowther Ltd. 
* * * 
Richard Usborne has _ joined 
Legget Nicholson & Partners Ltd. as 
copy chief. He was recently copy 
chief at W. S. Crawford Ltd. and 
previously a group head at Mather 
& Crowther Ltd. 
* * * 
Following recent visits to the 
United States of America, Canada 
and Turkey by directors of The 
Ever Ready Co. (Great Britain) 
Ltd., further territories, this time 
in Africa, will be covered by F. W. 
Stevens, financial director of the 
company. He leaves by air today 
(Friday) for Egypt, Rhodesia and 
South Africa. 


Off to Canada 


Philip Gibbs, son of G. W. H. 
Gibbs, of Reid Walker Advertising 
Ltd., sailed to Canada last week, 
where he hopes to gain experience 
in Canadian advertising. Starting 
his career with Graham & Gillies 
Ltd., he has been for the last 18 
months acting as an internal con- 
tact man with West End Engraving 
Ltd. On his departure. the directors 
of West End Engraving presented 
him with an engraved solid silver 
cigarette case. and from his col- 
leagues on the staff he received a 
camera. 
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Representatives of the press, 
Scarborough’s Royal Hotel for the June Dairy Festival. 
Joseph Gillin, “Daily Sketch’ 


Cyril Fletcher; Don Dibben, 
borough's PRO; 
* 
A-R top job 

The appointment of director Paul 
Adorian as the first managing direc- 
tor of Associated Rediffusion Ltd 
has been announced. One of the 
main purposes of the appointment 
“is to achieve close co-operation 
between board and management 
says A-R. He is also chairman of 
the council of the Relay Services 
Association of Great Britain, deputy 
chairman of Broadcast Relay Ser- 
vices Ltd.. chairman of Central 
Rediffusion Services Ltd., and a 
director of other companies in the 
group 

7 * 

K. H. Foulds, public relations 
officer to the Jackson Electric Stove 
Co. Ltd. has been appointed 
London area sales manager He 
will continue to act as PRO 


* * * 


F. H. K. Henrion, director of 
visual planning at Erwin Wasey & 
Co., Ltd., has returned from a Euro- 
pean “Congress on the Aesthetics of 
Television” sponsored by the Uni- 
versity of Milan. 


the publicity 


world and the stage met in 
Here (|. to r.) are 


Alan Jenkins, Mather & Crowther Lid.; 
“Daily 
and Allan Staniforth, ‘Daily Mirror.” 


Telegraph’; Colin Crofts, Scar- 


S. Maw Son & Sons Lid. have 
promoted two senior executives to 
the directorial board. They are 
Edward J. Else, who joined Maw’s 
over three years ago as home sales 
manager, and Charles H. Pleasants, 
who has been with the company for 
41 years. 

* * 

Samuel Wilkes, cinema 
advertising manager of Osborne- 
Peacock Co., Ltd., will be married 
to Sallie Silvern on Sunday 
member of the Regent aaanies 
Club for 10 years, Mr. Wilkes was 


screen 


recently re-elected membership 
chairman for 1956-7. 
* * 
Foote, Cone and Belding Ltd 


have appointed Miss Angela Quin 
as a public relations executive. Miss 
Quin, who was director of the 
Hedley home and beauty service, 
will be working under Miss 
Gwenyth Jenkins. 
* * * 
The assistant general 
of the Advertising Association, 
William Metson, addressed the 
Literary and Debating Society of 
the High School for Boys, Trow- 
bridge, last Friday on “The Use 
and Abuse of Advertising.” 


secretary 


® Continued from page 4 


LOCAL PRESS PROMOTION 


classified advertisers should be 
canvassed with the object of ex- 
tending their uses of the provin- 
cial press. 

The working party's report in- 
cluded the following outline of 
the phases and costs: 

“The first phase is the expan- 
sion of Talking Points and its 
production as a printed journal. 
This publication has proved its 
value and we think it could be 
made yet more useful. We agree 
that in this connection it will be 
necessary to appoint a full-time 
editorial person who, depending 
on his talents, might also be able 
to assume other responsibilities. 

“The second phase is the cen- 
tral one of the programme. It 
involves the engagement of a 
qualified research man to inves- 
tigate the facts and figures of 
local newspaper advertising and 
readership and to initiate their 
application to the purposes of 
promotion. 

“We visualise this work falling 
into two parts—first, the pre- 
paration of a series of basic and 
continuing studies of local news- 
papers and their advertising. 

“We believe that there is much 
which can be discovered from 
the use of existing statistics and 


+ a 
eo 


that it will be possible to demon- 
strate to members the potentiali- 
ties of this modern statistical ap- 
proach before asking them to 
bear the much heavier costs of 
conducting original research in 
the field. 

“The second part of this man’s 
task we visualise as being the en- 
couragement and assistance of 
members in planning their own 
researches. The whole  pro- 
gramme of research is central to 
our proposals in the sense, and 
will provide the basis of the third 
phase. 


More direct 


“Conditional on the success of 
the earlier phases, it is intended 
to carry the results of research 
more thoroughly and more dir- 
ectly to advertisers and agents 
than can be expected through 
Talking Points. 

“This reinforcement is appro- 
priate because in the field of 
national advertising the News- 
paper Society forms the only 
machinery through which the 
case for local newspaper adver 
tising can be stated. 

“We suggest the engagement of 
a good class of representative to 
make full use of the results 


DRIVE 


APPROVED 


emerging from the second phase 
and to advance personally both 
the general case for local news- 
paper advertising and the parti- 
cular cases which can be pre- 
pared for separate advertisers or 
groups of advertisers. 

“We think that at that stage 
this representative and the de- 
partment as a whole will need ad- 
ditionally the services of a man 
of creative ability for the produc 
tion of printed promotion 
matter.” 

The report has this to say on 
costs: “We estimate £2,000 for 
Phase 1, £1,500 as the basic cost 
of Phase 2, £1,500 as the cost of 
personal representation, and 
£2,000 as a very rough minimum 
for printed matter 

“If these sums are added to 
our present costs and a very 
small margin allowed for devel- 
opment it will be seen that our 
programme calls for an expendi- 
ture on advertising promotion in 
the region of £10,000 a year. 

“We have indicated the extent 
to which these costs are basic 
rather than ultimate and we are 
led to suggest that our total esti- 
mate of £10,000 a year ought not 
to be regarded as a permanent 
ceiling figure.” 
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‘Mediocre, vulgar’ posters condemned at 
AGI exhibition 


HIGHER STANDARD ‘WILL HELP US ALL’ 


The “conformity, mediocrity, and vulgarity” of many 
posters seen in the streets were denounced by F. H. K. 
Henrion, vice-president of the Alliance Graphique Inter- 
nationale, when his organisation’s exhibition of British and 
foreign graphic art was opened at the Suffolk Galleries last 


week. 

He said that, with a few honour- 
able exceptions which were often 
produced by members of AGI, 
posters were very far from being 
the picture gallery which the then 
Prince of Wales envisaged as 
desirable some 30 years ago. 

This was true also of most 
other countries, except perhaps 
Switzerland, where the standards 
were higher, he said. The intro- 
duction of more wit, more 
beauty, more enchantment in the 
streets would benefit us all, in- 
cluding the businessmen and 


industrialists who promoted it. 
He hoped that it would be pos- 
sible for the exhibition to be 


re ies! 


Designed for Optrex by Richard 


Lonsdale-Hands_ Associates, this 

“serve yourself’ counter unit is in 

“white enamelled wire with rubber 

ball feet and takes 12 bottles. The 

display panels are lithographed on 
metal. 


Edinburgh show 

The Scottish Daily Mail will 
open in the Waverley Market, 
Edinburgh, next Friday “as large 
a version of the Ideal Home 
Exhibition as the Market will 
rmit,” say the organisers. 
nglish and Scottish firms have 
taken 75 stands. The show will 
close on July 14. 


Gas catalogue 
The fourth edition of the Gas 
Council Publicity Catalogue gives 
details of publicity media used, 
in sections, tabbed for easy refer- 
ence: advertising; books; book- 
lets, leaflets, and sundries; coke 
publicity; and exhibitions. The 
catalogue has a semi-stiff red 

cover and black spiral spine. 


shown in other 


country. 


Ashley Havinden, director and 
art director of W. S. Crawford 
Ltd., president of AGI’s British 
group, which organised the exhi- 
bition, said that AGI was a 
group of designers who shared 
common interests and who were 
known internationally. 


The exhibition was opened by 
Jean Carlu, president of AGI, 
himself a noted designer and 
poster artist. 


No realism 


He said that today, in publish- 
ing, advertising, and even in the 
artistic field, two big tendencies 
existed. The first sought to pro- 
duce what the public liked—or 
what it thought the public liked. 

“As artists we are not 
interested in this ‘realistic’ 
approach,” he affirmed. 

The second sought a more 
imaginative, symbolic, and poetic 
approach. He did not think that 
this was foreign to public taste. 

The exhibition, which will be 
open until the end of this month, 
consists of some 500 works— 
posters, press advertisements, 
magazine cover designs, illustra- 
tions, book and map decorations, 
labels and other examples of 
graphic art—from about 70 
artists. 

It is under the patronage of the 
ambassadors of Sweden, the 
Netherlands, America, Denmark, 
Italy, France, Germany, Japan 
and Switzerland. 


parts of the 


ppl 


consisten tly good 


Firestone Tyre & Rubber Co., Ltd., 
who have a window display service 
available for trader-customers, will 
be installing this summer display in 
a number of customers’ windows 
this year. Main colours of the dis- 
play are pale blue, canary yellow and 
white, with splashes of red. 


‘Copytaster’s’ best 
campaign of 1955 


V. Pethick Ltd., has sent out 
4,000 coloured brochures entitled 
“This is the advertisement of the 
year.” The brochure deals with 
the National Fur Company Ltd.’s 
mink campaign selected by 
“Copytaster” as the best of 1955. 

An advertisement headed 
“Let’s face it . . . I could live 
without Mink,” “Copytaster” de- 
scribed as one he could not 
fault, says the brochure. 


TV writer’s venture 


Robert Bell, formerly of the 
publicity department of the 
Daily Mirror, in charge of 
creative plannifg, has set up his 
own TV production company, 
Television Ideas, Ltd. A script 
writer and playwright, he is 
under contract to write a number 
of TV shopping magazines for 
TV Advertising, Ltd., and is also 
writing commercial TV spots. 


The country with only one size 


Switzerland is a country with 
only one poster size and only 
one poster contractor, Donald 
Brun, the Swiss commercial 
artist, told an audience of 
London Press Exchange execu- 
tives last week. 

Literature that he brought 
with him said that the poster size 
was approximately 374 in. wide 
by 51 in. high, and that the con- 
tractors, Allgemeine Plakat- 
gesellschaft, claimed a full cover- 
age for the whole country with 
13,000 posters (9,250 German- 
language, 2,630 French, and 1,120 
Italian). 

Mr. Brun said that a normal 
run consisted of about 3,000 
copies, with art work and print- 
Ing accounting a high percentage 
of the total cost. 


Mr. Brun had with him a dis- 
play of the current set (for 1955) 
of 24 posters, which are selected 
each year by the Swiss Ministry 
of the Interior as representing the 
best work by Swiss poster artists. 

He claimed that the one small 
size made it possible for a small 
advertiser, such as a shop, to use 
poster advertising in one town in 
the knowledge that it would be 
seen. 

Because runs were small, firms 
were more willing to risk a 
failure, and the use of good 
printing, colour, and paper were 
encouraged by the fact that 
people usually looked at the 
small posters from a_ short 
distance. 

It was usually the client, not 
an advertising agency, who con- 


Papers’ ‘handicap 
of high costs’ 


At the Press Association mem- 
bers’ annual luncheon last week, 
the chairman, Harry Lindley 
(Huddersfield Daily Examiner) 
said that since the last annual 
meeting three well-known pro- 
vincial morning and Sunday 
papers had ceased independent 
publication. He hoped there 
would be “no further depletion 
of the ranks.” 

While it was true that a 
number of member-newspapers, 
first published as dailies when the 
Stamp Act was repealed in 1855, 
celebrated their centenaries last 
year and were still flourishing, it 
was a matter for regret that 
newspaper enterprises today were 
heavily handicapped by high 
costs, he said. 


Actors want talks 

Irish Actors’ Equity is con- 
tinuing to press for a settlement 
of negotiations regarding the 
employment of actors on spon- 


sored radio shows broadcast 
from Radio Eireann. An Equity 
official said recently that he 
believed final talks with the 


major firms would take place in 
the near future. 


of poster... 


tacted the artist, Mr. Brun said, 
and the artist had the great ad- 
vantage of being able to talk 
direct to the head of the firm. 
and not through a number of 
intermediaries. 


Most Swiss poster artists, he 
said, lived in Basle and had their 
training there, at the commercial 
art school, which he claimed gave 
the best training of its kind in 
Europe. It offered a young 
artist four years’ education solely 
in publicity art work. 

Asked for his views about the 
quality of British posters, Mr. 
Brun said he detected a great 
improvement since he was last 
here three years ago, but thought 
that many British posters were 
spoiled by inferior lettering. 


ee = PF / 
/ 
7) 
2 % : iq : 
th | rod 
. : fees ES ‘ ee aS 
—— Ae Yn Re 
a — 
_ 
a | 
Pe 
| } 
= oes 
} 7? b “ e 
Bea “>, gl af 7 a 
{ . w >, : ne = iI s 
a vhs | ' 
se | i) 
t é Poa nm 
a iF 
f 
iim 
i 
\ 
| 
ii 
i 
: 
iF =a ; : fee. osc. i oe is | es ‘ne ra ae wi Ee a cate a Bi 


JuNe 22, 1956 11 ADVERTISER’S WEEKLY 


MorEVER 


S 


Zi 


as 


as advertised to 
13 million readers — including you! 

Which indicates surely —don’t you agree ?— 
Ads for the PIC are PRIORITY ! 


READERSHIP: 13,655,000 (1.1.P.A. SURVEY) NET SALE: 5,600,642 (ABC JULY TO 1955) 
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‘Press Council 
should be 


stronger’ 
—PEP survey 


Performance of the Press, a 
survey by PEP (Political and 
Economic Planning), which was 
published this week, calls for a 
stronger Press Council capable of 
raising the professional etiquette 
and standing of the press. 

“It seems clear,” says the report, 
“that the basis of the Press 
Council is at present too narrow 
to allow it to carry out the insti- 


tutional aspects of its work 
satisfactorily. 

“The Council has given its 
views on many specific com- 


plaints against individual news- 
papers. 

“It has upheld the right of 
newspapers to refuse advertise- 
ments, and commented upon the 
questionable nature of associat- 
ing advertisement canvassing with 
editorial campaigning.” 

But if the Council was unable 
to curb press offences, either in 
its present form or when it 
possessed the greater powers PEP 
were recommending, there was a 
“danger” of government inter- 
vention. 


Popular press readership 


“The press is not subject to 
Parliamentary control, but the 
other two great channels on 
information and comment, radio 
and television, are. If the Press 
Council were not allowed to 
succeed there might some day be 
a much more powerful and very 
different council in its place.” 

Referring to readership figures, 
the report quotes the findings of 
the 1955 Hulton Readership 
survey, which estimated that 24 
million adults read only one 
national morning paper each. 

Of these about seven million 
were readers of the Daily Mirror, 
seven million readers of the Daily 
Express. Only one person in 18 
read more than one evening 
paper, although nearly  two- 
thirds of the adult population 
read two or more Sunday 
papers. 

Reference is made to the find- 
ings of the Royal Commission 
which reported in 1949 that there 
was a lack of newspapers “more 
serious and better balanced than 
the popular papers.” 

“It may be noted,” says PEP, 
“that since the war it has been 
the less sensational of the popular 
papers which have found it 
hardest to retain, let alone 
increase, their circulation.” 
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This picture of members of the Press Advertisement Managers’ Association 
was taken when the party visited the ‘“‘Kent Messenger’ offices, Maidstone. 
Afterwards the party was entertained at The Priory, Bilsington, Kent, b) 
H. R. Pratt Boorman, editor-proprietor of the “Kent Messenger,’ and 
Mrs. Boorman; (. to r.): R. Cooper (‘Bristol Evening Post’), W. B. 
Lattimore (“Birmingham Post’), E. Wills (“Darwen News’’), A. Preston 
(“Belfast Telegraph’), H. H. 1. Gibbons (“Worcester Journal’), Arthur 
Clay (‘Kent Messenger’’), president of the PAMA, W. J. Lindsay (Derby) 


Evening Telegraph’), Mr. Pratt Boorman, T. 


from Westminster Press), 


Ernest J. Hayes (‘Belfast Northern 


F. Brown (recently retired 
Whig’), 


vice-president of the PAMA, C. W. Miles (‘Bolton Evening News’), 

Frank Baker (manager ““Kent Messenger’), K. B. A. Easthope (Portsmouth 

and Sunderland Newspapers), L. A. Cade (‘Southern Standard’’), L. C. 

Prichard (‘‘Peebleshire Advertiser’), and L. G. Udall (Southern. Daily 
Echo’’). 


Provincial 
Newspapers 


A number of adjustments and 
appointments to his London staff 
have been announced by Com- 
mander Alan Robertson-Mac- 
donald, advertisement director of 
Provincial Newspapers Ltd. 

For the purposes of overall 
responsibility for the London 
representation, the papers have 
been divided into two groups, 
“A,” the Edinburgh and Lanca- 
shire section, and “B,” the West 
Riding and East Midlands. 

G. E. L. Nightingale, London 


advertisement manager, is 
responsible for the “A” group, 
and Pounds, deputy 


London advertisement manager, 
for the “B” group, both under 
the general supervision of Com- 
mander Robertson-Macdonald. 
The individual London repre- 
sentation is as follows: 

“A” group: Edinburgh Even- 
ing News and_ Lancashire 
Evening Post, G. E. L. Nightin- 


gale; Burnley Express, P. T. 
Keyes; Preston Guardian, G. 
Butler; Blackburn Times, 


W. Cranny; Lancaster Guardian, 
G. Brown. 

“B” group: Yorkshire Evening 
News and Doncaster Gazette, 
K. N. Pounds; Northampton 
Chronicle & Echo, P. T. Keyes; 
Northampton Mercury & Herald, 
G. Butler; Nuneaton Observer, 
W. Cranny; Northampton Inde- 
pendent, G. Brown. 

Features department, H. B. 
Thomas; Home Counties repre- 
sentative, M. Jakeman; London 
copy department manager, J. 
Ayling; London classified depart- 
ment manager, H. Rogers. 


Re-grouping at ¥» 


This still 

commercial 

Sharp's product, Kreemy Fruits, by 

Smiths Advertising Agency Ltd. It 

is appearing on all three commercial 
TV stations. 


is from a TV cartoon 
prepared for a new 


Patra meeting 


The latest developments in 
printing and packaging research 
at Patra will be shown at an exhi- 
bition coinciding with the asso- 
ciation’s annual general meeting 
and luncheon at the Connaught 
Rooms next Wednesday. 


Praise for the . 
British wool 
publicity 


A world publicity drive on be- 


half of wool was proposed by 
Andre Peltzer (Belgium), presi 
dent of the International Wool 
Textile Organisation, when he 
opened its 25th annual confer- 
ence at Zurich last week. 
Suggesting that the advance- 


ment of the industry lay in pro- 
ducing better goods at lower 
prices, M. Peltzer said that pro- 


duction costs were influenced 
more by the quantity produced 
in one particular design or 


quality than by any other factor. 
Progress depended on an increase 
in specialisation by each produ- 
cer; a state of affairs which 
could be achieved only in a large 
common market. 

“In addition to depending on a 
reduction in costs, an increase in 
consumption depends also on 
promotional efforts,” concluded 
the president. “The International 
Wool Secretariat has already 
given us much help and rendered 
great services. It is with their 
help that the promotion effort of 
the French Central Wool Com- 
mittee was launched. 

“Its slogan concerning ‘the 
well-dressed man’ impressed me 
greatly and could, in my opinion, 
serve as the basis for world pub- 
licity on which I would like you 
to ponder. I propose that we 
should set up special committees 
to go into these matters.” 


6 La ad . . 
Competitive press’ is Labour policy 


Personal Freedom—a Labour 
Party policy pamphlet—gives the 
view that a competitive commer- 
cial press, “despite its disadvan- 
tages,” would be preferable to a 
press subject to State control. 

“Indeed we would welcome a 


much more diverse pattern of 
Ownership,” it says. 
“Control of the press,” it 


alleges, “is falling into very few 
hands. The independence of even 
local newspapers is disappearing 
as they become absorbed in 
national and regional chains, 

“The Royal Commission on 


the Press warned us of the danger 
of this trend, and things have got 
worse since they reported. Today 
we face an added danger: some 
newspapers have an added finan- 


cial stake in commercial tele- 
vision,” 

Labour, says the pamphlet, 
resisted the Commercial Tele- 


vision Bill, because of its obvious 
threat to other media of mass 
communication. “Nevertheless,” 
the pamphlet concludes, “it seems 
best that the press should be in- 
dependently owned, and radio and 
television under public control.” 


A.B.C. Figures 
Jan. to June, 1955 


CAMBRIDGESHIRE TIMES GROUP  “2¢ Office: TIMES BUILDINGS, MARCH 


. London Representative: W.H. WALMSLEY 
7 Copies 69 Fleet Street, E.C.4 
5 Weekly Northern Representative: ARNOLD ELLIS 


64 Cromford House, Manchester, 4 


Tel. March 2368/9 


Tel. Fleet Street 9353 


Tel. Blackfriars 6987 
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ever-increasing 
sale now tops... 


The ONLY paper giving ALL the I.T.V. 
programmes in full and exclusive detail 


for seven days in advance. 


t 
7\s £300 per page-only 7/6 per 
page per thousand copies. 


LESLIE A. MANDER, ADVERTISEMENT MANAGER 
T.V. TIMES, TELEVISION HOUSE, KINGSWAY, W.C.2. HOLborn 7888 
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Club News 


Women’s Club 


Mrs. K. Howie is 
new president 


At the annual general meeting of 
the Women’s Advertnins Club of 
London, at the Trocadero last week, 
the following officers were elected 
for the coming year: president— 
Mrs. Kathleen Howie; vice-presi- 
dent—Miss Doris Edmondson ; hon- 
orary secretary—Miss Jean Potts ; 
honorary treasurer—Miss Ann New- 
ton. 

Miss Gwen Ferguson, Miss I. E. 
Franklin, Mrs. Mildred Pace and 
Mrs. Spencer-Phillips were elected to 
the executive committee for two 
years. Miss 
Olive Bird, 
Mrs. M. Cog- 
lan, Miss O. 
M. Hirst and 
Miss M. Wen- 
moth will con- 
tinue to serve 
on the com- 
mittee for a 
further year. 

Mrs. Howie 
joined Saward 
Baker & Co., 
Ltd. as an 
accountexecu- 
tive in March, 
1943, and be- 
came an asso- 
ciate (now 
member) of the Institute of Prac- 
titioners in Advertising in 1949. She 
is the third member of her agency 
to become president of the Women’s 
Advertising Club of London. Her 

redecessors in this office were Miss 
FE. Maude Woodyard (1930-31) and 
Mrs. Amy Pearce (1943-45). For the 
coming year Mrs. Howie hopes to 
invite distinguished men and women 
speakers from the arts and professions 
to address club members and guests 
at the monthly dinners. 

Miss Mary Scott was the club’s 
NABS steward for the past year, 
and was responsible for the collec- 
tion of £1,549 15s. 


Bowls 


Mrs. K. Howie 


Win for the agents 


The annual bowls match for the 
Belfast News Letter Trophy, be- 
tween press representatives and 
advertising agents took place last 
Wednesday at Parsons Green Club. 
It resulted in a win for the agents 
by 85 shots to 60. Captain of the 
agents was Fred Bannister of Masius 
and Fergusson Ltd., and of the 
representatives Albert Farr of 
Psychology. 


E. Metcalfe, London manager of 
the Belfast News Letter, presided 
over lunch, and at tea presented the 
cup to Mr. Bannister. He also 
handed over bowling spoons, pre- 
sented by the directors of the Belfast 
News Letter to players on the high- 
est up rink on both sides. 
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At the AA v. IPA golf match; above (!. to _r.): J. Harrison Haworth 
(Business Publications Lid.), Ken Edwards (Willings Press Service Lid.), 
Norman Moore, Hubert Oughton (W. S. C rawford Ltd.), Andrew Milne 


(“Drapers’ Record’’), and H. F. W. Oelrichs (Oelrichs Advertising Ltd.). 


L. to r.): Jack Blanch (Beaverbrook Newspapers Ltd.), Ted Skinner 
he tee Ltd.), Ray Nash (Dudley Turner & Vincent Ltd.), and 
W. G. D. Softly (Willings). 


Aberdeen Berks and Bucks 


ANNUAL MEETING 


J. R. Gales, managing director of 
Huntley & Palmers Ltd., was elected 
president of the Berks and Bucks 
Publicity Association for 1956-57 at 
the annual general meeting in Read- 


New officers in 
Scotland 


At the annual general meeting of 
the Publicity Club of Aberdeen the 
following officers were elected: 
president, W. Veitch; chairman, W. 


.. irma : ing last week. Miss G. M. Messer 
ste mamamery. a S Pree was elected chairman; C. Brunning 
ies eat treasurer. R. G. Hall. and H. W. B. Burr, vice-chairmen; 


R. MacDonald, honorary treasurer : 
Lavis Trafford, honorary 


Committee: J. D. Gill, H. Webber. 
C. Jordan, N. C. Blacklaws and J. de 
J. A. Knowles. secrctarv 


Players and spectators at the agency-versus-press bowls game. 


, ‘ 
Tee's Y & 
ADVERTISING DIARY 
Monday, June 25 Wednesday, June 27 
SOTH ANNUAL CONGRESS OF THE PATRA annual general 
Connaught Rooms. 
FRENCH ADVERTISING FEDERATION cides 2 - 
Thursday, June 

a. Cam INCORPORATED SALES MANAGERS’ ASSO- 
CIATION evening meeting (Bedford 
branch) 
Friday, June 29 
BRITISH SALES PROMOTION ASSOCIA- 
TION visit to Guinness Brewery, Park 
Royal. 11.30 a.m. 


meeting 


Tuesday, June 26 

ADVERTISING CREATIVE CIRCLE dinner 
meeting. Louis Room, Café Royal. 
Speaker: Raymond Rubicam. 6.45 
for 7.15 p.m. 


JuNE 22, 1956 
Revenge for 


the IPA 


At the Royal Mid-Surrey Golf 
Club on Wednesday last week, when 
the annual golf match took place 
between the Advertising Association 
and the Institute of Practitioners in 
Advertising, the IPA avenged last 
year’s defeat by beating the AA by 
44 games to 34. 

The teams were composed of 16 
players a side and the match was 
followed by an informal supper, at 
which Norman Moore—the donor 
of the trophy—presided 

Mr. Moore, who said that it was 
“one of the jolliest golf competi- 
tions in which he had ever taken 
part,” presented the silver trophy 
to the captain of the IPA, Ken 
Edwards, of Willings Press Service 
Ltd.. who in his turn handed it 
over to Lt. Col. A. M. Wilkinson. 

W. D. G. Softly, for the IPA, and 
Andrew Milne for the AA, were 
the joint organisers of the event 

Results (IPA names first): Ken 
Edwards (captain) and H. Oelrichs 
beat Norman Moore (captain) and 
Andrew Milne, 6 and 4 

G. P. Jackson and C. A. Jackson 
lost to George Dunbar and Jack 
Verrinder, one up. 

R. Nash and W. G. D. Sofily 
beat H. S. J. Skinner and Jack 
Blanch, 3 and 2. 

T. Treen and J. A. Sims beat 
Stuart Mander and J. Harrison 
Haworth, 3 and 1. 

H. A. B. Lee and Hubert Oughton 
lost to H. Dawson Salmon and 
J. Fitzpatrick, 6 and 4 

C. Hofton and A. Ensom beat 
A. H. MclIsaac and H. R. Simmons, 
8 and 6. 

D. Ferguson and F. Picking lost 
to Arthur Fuller and Tom Board 
man, 4 and 3. 

H. E. K. Sawtell and R. Carpente: 
all square with Harold Fish and 
W. D. C. Cormack. 


Odhams entertain 


advertising men 


The directors of Odhams enter- 
tained a party of advertising men at 
golf at Sunningdale on Thursday 
of last week. Among the prize 
winners were: 

F. G. Roe, C. Glover, E. Rayner, 
W. Harries, C. W. Hibbitt. | 
O'Farrell, P. W. G. Needham, R. I 
Percival, F. G. Norman, W. G. D 
Softly, W. E. Osborne, C. M. Waitt. 
S. Bell, L. M. Masius, P. J. Fawdry, 
K. B. H. Edwards, D. E. Hardy, H 
Rochez, G. D. D. Wilcock, R. W. 
King, J. Sime and G. Barney. 


Condé Nast Circle 


The annual competition of the 
Condé Nast Publications Ltd. Golf 
Circle, held last week, was won by 
Walter Williamson, Yorkshire ad- 
vertisement representative, with Miss 
Peggy Panter, Vogue advertisement 
representative, second. R. A. F 
Williams, assistant managing direc- 
tor, was third. 
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COM IMENT 


OUTDOOR 
OUTRAGE 


Tomorrow’s Topics on this page, 
June 2, 1955, forecast: “It is 
not anticipated that the new 
Government will be any more 
considerate of the problems of 
the outdoor advertising 
industry. In fact, local plan- 
mers may be given more 


powers.” 

And the blow fell this week. The 
Minister of Housing and Local 
Government told the Com- 
mons that he proposes to advise 
local planning authorities to 
make fuller use of their powers 


“to secure the removal of 
incongruous hoardings and 
signs.” 


That means only one thing: a 
renewed assault by local plan- 
ners on an advertising medium 
which has already been badly 
savaged. 


The real threat 


It is true that Mr. Duncan Sandys 
said there may be a case for 
relaxing somewhat the present 
detailed control in certain 
localities “where a concentrated 
display of advertisements is 
unobjectionable.” But ithe 
general tone of his answers to 
questions about the future of 
posters was hardly encourag- 
ing to the outdoor industry. 

He proposes to meet representa- 
tives of the local authorities 
and advertising before issuing 
his guidance. e planners 
are going to ask him to give 
councils the final say on 
amenities—in other words, to 
deny poster contractors the 
right of appeal to the Minister. 


Need for unity 


Advertising as a whole should go 
to the aid of the outdoor 
industry, sections of which face 
extinction if the assaults on its 
freedom continue. 

Members of the House with 
special knowledge and experi- 
ence of advertising should re- 
mind the Government of the 
success of the medium in great 
health and savings campaigns. 
They should not leave it to Sir 
Victor Raikes alone to tell the 
Minister that “the advertising 
of industrial products is still of 
considerable importance to the 
trade of this country.” 

And the various sections of the 
outdoor industry should unite 
in the face of threats to their 
business. For divided they 
may all fall—into oblivion. 
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TALKING POINTS 


June 22, 1956 


How many readers were sucked in by 


the vacuum 


[HE art of selling? 
craft? 

Preference for one word or 
the other is dictated by per- 
sonal outlook; it boils down to 
the old argument as to whether 
advertising is a business or a 
profession. Unless, of course, 
you take the double entendre 
and plump heavily for “craft.” 

This pondering was started by 
a letter in the Sunday Express 
headed “The Art of Selling?” 

S. L. Nathan, of Eastbourne. 
wrote: 

Recently an attractive advertise- 
ment for a vacuum cleaner appeared 
in a newspaper personal column. It 
was described as a nearly new 
cleaner, perfect condition, owner 
going abroad, low price. 

The advertisement had, in fact. 
been inserted by a provincial office 
of a vacuum cleaner company. They 
sent postcards, without disclosing 
their identity, to the 93 women who 
replied to the advertisement saying 
that “the lady who had advertised 
regretted it had now been sold.” 

The firm employed 11 outside 
salesmen, and the 93 addresses were 
divided into 11 districts. A few 
days later the manager at his weekly 
conference said to his salesmen: 
“Il am handing you the names and 
addresses of women in your district 
who are definitely interested in the 
purchase of vacuum cleaners. Do 
not divulge where you got the in- 
formation from, but | expect at 
least SO per cent sales to result.” 

Was that hard selling or un- 
professional conduct? Or, as 
Mr. Nathan puts it: Where does 
initiative end and sharp practice 
begin? 


Or the 


MODEST 


LADY wrote to Truth say- 
ing: “Nobody else takes ad 
men as seriously as ad men.” 

Louis Kaufman, the ad man- 
ager, replied: “If Miss Monica 
Furlong will refer to the current 
issue of the ADVERTISER'S 
WEEKLY, she will see the names 
of many ad men included in this 
year’s Birthday Honours for 
advertising services to the 
Government. 

“The late Lord Birkenhead, 
many years ago, said, ‘Advertising 
men are the Harley Street 
physicians of commerce.’ 

“Modesty prevents ad men 
making so great a claim, but there 
is unquestionable evidence that 
the lives of many dying commer- 
cial organisations have been 


cleaner ad? 


my 


“No, you have spot. 


take plain—!I prefer 
whites spotless.”’ 


restored to health and prosperity 
by ad men and their knowledge 
of the science of advertising.” 


“RUDE” word is causing a 
would-be advertiser trouble 
in Leeds. 

The University Theatre Group 
has chosen for its next produc 
tion ‘Tis Pity She’s a Whore, by 
John Ford, the 17th century play- 
wright. And so far only 50 of 
the usual 500 posters have been 
accepted. 

The City Transport Depart- 
ment has declined to accept the 
advertising at its special educa- 
tional rates. 


Similar opposition was experi- 
enced in Oxford when the play 
was presented there a few years 
ago. The problem was solved 
then by advertising it simply as 
Tis Pity. 

KNOCKING ONE BACK 


HERE'S trouble in the liquor 
trade—trouble about ads. 

It has been simmering in the 
cellar for some time, but came 
into the open at the annual meet- 
ing of the Wine and Spirit 
Association of Great Britain. 

The president of the Circle of 
Wine Tasters, T. A. Layton. 
spoke up boldly about a whisky 
ad which has been seen on the 
front pages of the most dignified 
Sunday papers. 

It depicts an elderly man at a 


banquet, in front of whom are a 
number of wine’ glasses, asking 
the wine waiter: “Can you find 


something else? I would prefer 


a glass of White Horse.” 

That, said Mr. Layton, is 
knocking copy—‘in the worst 
possible taste’—-and damaging to 
the wine trade. He wanted it to 
be stopped. And the chairman 
of the Association said: “Un 
officially we will do our best.” 

Some might think the most 
effective action would be to 
advertise wine more vigorously 
in bigger and better spaces, 


is THIS A RECORD? 
| I 


should have happened here 
a magazine for people who 
cannot read ! 


But, of course, the story came 
from America. A magazine, 
titled Hear, will have pliable 


records embedded in the covers 
They will play recorded interviews 
with film stars. 


TOMORROW'S TOPICS 


@ Details will be announced soon 
of a one-day conference on 
commercial television. Adver- 
tisers are planning to stage it 
in London in September. 


@ A leading periodicals publishing 
house is investigating the pos- 
sibility of going over to tele- 
typesetting. Informal talks are 
now taking place with print 
unions. 


@ Co-operative publicity for re- 
frigerators is under considera- 
tion. It would begin with a 
public relations campaign. 


@ A new advertiser is planning to 
enter the cider market. 


®@ Attention of the Minister of 
Fducation is to be drawn to 
“Précis and Comprehension 
for General Certificate,” the 
poison - against - advertising 
school text-book criticised on 
this page, June 8. 

@A scheme is being considered 
for a separate ABC figure 
category for controlled circu- 
lation publications. 

® Final decision on the proposed 
autumn exports conference will 
be taken by the Advertising 
Association by the end of the 
month. 


ROUND TABLE 


FOR PLANNED ~ 


DIRECT MAIL - ADVERTISING 
THAT SUCCEEDS -CONSULT 


Phone: 


7 iRECT M 


445, STRAND, LONDON, W.C.2 
COVent Garden 0755 
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York is a prosperous city at 
the heart of a prosperous region. 


Its cash registers ring up a 

total of £15,000,000 annually. 

This expenditure represents the comfortable 
standard of living of its 106,500 inhabitants— 
a community with money to spend. 


Your cash will register good results in this area 
if you advertise in “The Yorkshire Evening Press”. 


It is York’s own newspaper, the only daily 

published in the City. Its sale in York is greater 

than the number of houses in the City—91°%, of it 
home-delivered—and a third of its circulation of 56,894 
goes into the surrounding districts in the three Ridings. 


In York and these districts there is a 

ready market for luxury goods as 

well as all the necessities of life. 

“The Yorkshire Evening Press’’ will take 

your message into these homes through the 
columns of the newspaper that is so widely read 
and trusted by its well-to-do readership. 


ADVERTISER'S WEEKLY 


YORK’S OWN NEWSPAPER: 56,894 A. B. C. 


ONE OF THE WESTMINSTER PRESS GROUP OF 


PROVINCIAL NEWSPAPERS 
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EGRET has been ex- 
pressed on many occasions 
in this journal regarding the 
paucity of statistics relating to 
the numerous activities which 
make up the economic life of 
the country. 

Both government and industry 
share the responsibility and the 
value of the information lacking 
was referred to recently by the 
Chancellor of the Exchequer 
when he said: “More complete 
and more up-to-date information 
will not only help in the proper 
ordering of the national 
economy, but it will help indus- 
tries themselves by enabling 
them to foresee more accurately 
the conditions in which they will 
have to operate.” He also said 
that too many of our statistics 
are out too late to be as useful 
as they ought to be: “We are 
always, as it were, looking up a 
train in last year’s Bradshaw.” 


Filling a vacuum 


It is indeed refreshing to find a 
Minister who is not only con- 
scious of the vacuum, but who 
also proposes to see that it is 
filled. A case in point is the 
results of the Ministry of Labour 
inquiry into the spending habits 
of British households. Work 
began early in 1953 and the re- 
sults—which are not yet pub- 
lished—relate to a state of affairs 
three years ago. 

Nevertheless, during recent 
months, two new sources of in- 
formation regarding the economy 
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THE CHANGING MARKET: Spending habits in the 
‘credit squeeze’ conditions are undergoing steady 


alteration. 


Market Research Team report on— 


In this survey ‘Advertiser’s Weekly’ 


Buying trends under hire 


purchase 


have come into existence— 
namely, first. new information 
collected by the Board of Trade 
on stocks and work in progress 
in manufacturing industry and, 
second, statistics showing the 
current trend in hire-purchase 
sales collected by the Board of 
Trade from both the retail trade 
and finance houses. 

During the periods of econo- 
mic crisis since 1945, the two 
controls, purchase tax and re- 
strictions on hire-purchase, have 
been the first weapons to be used 
in the attempts to discourage 
consumer spending, notwith- 
standing the lack of knowledge 


SOUTH EASTERN 


GAZETTE 


CHATHAM 


OBSERVER 


regarding the total hire-purchase 
debt outstanding. 

From time to time, a number 
of guesses have been made as to 
the total of this debt and the 
Board of Trade’s provisional 
figure of about £420 million— 
approximately £250 million 
owing to retailers and at least 
£169 million (about £20 million 
relating to household goods) 
owing to finance houses—shows 
that the guesses were not far wide 
of the mark. 


Repor's from panel 


The first sets of figures issued 
cover the period from October, 
1955, to March, 1956, and show 
the trend of hire-purchase sales 
based on information supplied 
by a panel of contributing 
retailers and finance houses. The 
statistics relate to the hire-pur- 
chase trade of retailers in kinds 
of business where important sales 
of goods on hire-purchase terms 
are made (furniture, hardware, 
radio and_ electrical shops), 
together with the direct hire- 
purchase business of finance 
houses. 

The figures for finance houses 
include all types of goods whose 
sales are financed directly by 
these institutions—farm, indus- 
trial and commercial equipment, 
motor vehicles and other con- 
sumer goods. The statistics relate 
to hire-purchase in the strict 
sense and do not generally in- 


estrictions 


clude credit sale agreements and 
are expressed in terms of value, 
as opposed to the number of 
contracts published by Hire- 
Purchase, Ltd. Additionally, 
some commodities, such as 
cameras sold by chemists and 
peramubulators sold by peram- 
bulator shops, are not included. 
Finally, the figures are expressed 
in the form of an index. 

An idea of the changes in 
value may be gained from the 
figures quoted in the Board of 
Trade Journal, which states that 
the average weekly value of 
goods sold on hire-purchase in 
March, 1956, is estimated to 
have been just under £3 million 
in furniture and furnishing shops 
and just under £2 million in 
hardware, radio and _ electrical 
goods shops. 


Breakdown of sales 


Department stores’ sales of 
goods on hire-purchase are esti- 
mated to have been about £4 
million per week, of which two- 
thirds consisted of furniture and 
furnishings and just over one- 
quarter of hardware, radio and 
electrical goods. 


From the figures, the largest 
fall in the value of sales of 
hire-purchase goods in_ the 
early part of the period under 
review was in the radio and 
electrical goods—in October 


@ Continued on page 20 


December, 


Index of Value of Goods Sold on Hire-Purchase 
Per Week 


1955= 100 


Furniture and furnishing shops 104 


| rr 
Hardware shops, radio and | 
electrical goods shops* ... 135 107 | #100 |, 62 65 56 
Radio and electrical ) ee | | 
shops | 134 105 100 | 62 es $7 
Department ‘stores — bas 134 118 100 | (68 61 533 
Totalt... 105 | 100 | 69 | 


eth kx 


* Co-operatives do not report Squees for hardware separately froma radio and electrical 
oods, their figures are included only in total for these two kinds of business. 


& 
t Nationalised gas and electricity undertakings included only in the total. 
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The Listener’s readers are hard to satisfy. 

No one can fob them off with an argument — 
or a kettle—that doesn’t hold water. No one 
can fool them over Relativity or refrigerators, 
economic policies or insurance policies. 

They know a good thing when they see it— all 
130,000* of them ! So if your client’s got 
something good to offer, what are you waiting 


for? Put The Listener on the next schedule ! 


p The Listener 


* Audit Bureau of Circulations January — December 1955 — 133,601 
A BBC PUBLICATION 


All enquiries to: TOM HENN, Head of Advertisement Dept., 
BBC Publications, 35, Marylebone High St., London, W.1. 
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THE CHANGING MARKET 


Trends of HP expenditure 


under the credit squeeze 


rates of purchase tax were in- 
creased. 


Department stores’ sales also 
fell, but not so drastically at 
first, and it would appear from 
the furniture and _ furnishing 
shops’ figures that their turnover 
was still buttressed by the sales 
of these articles. Between Dec- 
ember and February, all types of 
shop experienced a similar de- 


cline, of which the major part 
took place in January, with a 
slight recovery for radio and 


electrical goods in February and 
a further fall in March. 


Increase in value 


The valpe of hire-purchase in- 
staiments outstanding in the retail 
trade rose for all types of busi- 
ness between October and 
December, but by March had 
shown a decline of 11 per cent. 
As new contracts lessen and old 
ones are paid off, so the value 
of instalments outstanding would 
lessen, but again it would be un- 
wise to draw firm conclusions 
from the limited figures available. 

As regards the value of credit 
extended direct by finance houses, 
again, there may be a seasonal 


variation, but from the figures 
available the trend is of falling 
credit to December, followed for 
some classes of goods by a 
slightly higher level in the follow- 
ing months. The seasonal factor 
may account for the trend in 
caravans but it is surprising to 
find such a decline in farm equip- 
ment. The business of finance 
houses is dominated by the 
financing of hire- purchase sales 
of motor cars and great interest 
will lie in the figures recorded 
after the February change in 
hire-purchase controls. In this 
connection the figures collected 
by Hire Purchase Information (in 
the accompanying table on page 
18) are worth attention. 


Figures issued by the British 
Radio Equipment Manufacturers’ 
Association recently show that 
radio sales in the first three 
months of 1956 fell by 32 per 
cent and television sets by 18.5 
per cent as compared with the 
corresponding period of 1955, 


And there was a drop in the hire- 
purchase or credit sales of tele: 
vision sets from 54 per cent of * 
the total in February to 46 per 
cent in March, a figure which 


compares with 59 per cent in 
March, 1955. 
Finally, to return to the esti- 


mate of the total outstanding 
hire-purchase debt. . . . 
Allowing that the debt may 
be as high as £500 million, with 
a working population of 24 
million, the debt per head is 
about £20. 
No official information exists 
as to the distribution of the debt 
among the various sections of the 


hation—the Oxford University 
Institute of Statistics has pub- 
lished some figures relating to 


1953 and an advertising agency 
is reported to have carried out a 
sample survey ata later date 
but as a certain proportion is 
owed by companies for industrial 
plant and equipment, the actual 
level per head must be below this 
figure On another basis, the 
debt amounts to some three per 
cent of the gross national product 
as compared with nine per cent 
for all kinds of consumer credit 
in the United States. 


Designed for exports 


This is the demand that the 
succession of restrictions has been 
designed to check. Theoretically, 
the primary effect could be that a 
fall in demand in the home 
market could release a _ higher 
proportion of the output for the 
export markets and/or release 
factors of production for employ- 
ment in other industries where 
they are short and where in- 
creased production could either 
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result in higher exports or in a 
saving of imports. For example, 
assuming a redundancy in the 
radio and television industry, 
labour could be released for 
mining coal. 

In practice (and it has been 
stated earlier that the business of 
finance houses is dominated by 
the financing of motor cars) the 


This article is one of a continuing 
series specially undertaken by 
“ADVERTISER'S WEEKLY” Market 
Research Team in order to pro- 
vide advertising and marketing 
men with background data cov- 
ering today’s increasingly difficult 
trading situation. 


motor industry could hardly be 
accused of neglecting the export 
markets, and a fall in home 
demand for furniture and furnish- 
ings is unlikely to lead to a sub 
stantial rise in exports of those 
goods. As regards the release of 
resources for employment in 
other directions, in so far as the 
restrictions reduce home demand 
for goods manufactured by indus- 
tries which are metal-users, the 
economy should profit, but as 
during the immediate post-war 
years, manufacturers hoarded raw 
materials, today the tendency is 
to hoard labour. In this sphere 
the economy lacks flexibility and 
recent events have shown that any 
large-scale transfers to other in- 
dustries are neither desired by 
those employed nor likely to take 
place at present. 


DAWSON 


Universally known for superb still life 
drawings, discriminating clients find 
his figure work equally compelling. 
We are indebted to Messrs. Schweppes 
(Genval) Ltd., for their permission 
to reproduce the latest in his series 
of illustrations for their French 


and Belgian Magazine Press Advertising. 


THOMSON OF 


INTERNATIONAL ARTISTS 
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43; MILLION 
PEOPLE SHOP 


Bracketed first on a great number of Schedules 
successfully tackling this huge market are— 


THE YORKSHIRE POST 


and 


‘THE YORKSHIRE EVENING POST 


THE YORKSHIRE CONSERVATIVE NEWSPAPER CO., LTD. LEEDS 1. TEL. 3270) 
LONDON OFFICE: 171, FLEET STREET, €E.C.4. TELEPHONE: FLE 9693 
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A statement of policy from ALEX ANSON 


GRANADA’S SALES AND ADVERTISING DIRECTOR 


“Granada’s present rates will continue 
unchanged when the Emley Moor 
transmitter (covering Yorkshire and 
North Lincolnshire) is on the air—and 


at least until December 31st 1956” 


GRANADA TV NETWORK 


* First transmission 


SALES AND ADVERTISING DEPARTMENT: 149 REGENT STREET: LONDON: W.1 ¢ REGENT 8521 
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ADVERTISER A 


AA time 


(Guaranteed audience, 200,000°homes) 


4 SPOTS 


May 9 - - - 119,000 
May 16 - - - 147,000 
May 23 - - - 171,000 
May 30 - - - 81,000 

518,000 


Total audience guaranteed: 
4 x 200,000= 800,000 homes 


Therefore Advertiser received: 
NO-CHARGE SPOTS 


May 15 . . - 77,000 
May 21 . - - 54,000 
May 24 - - - 138,000 
May 28 - ~ - 73,000 
May 28 - . - 42,000 

384,000 


Total audience guaranteed:*+ 
4 x 200,000=800,000 homes 
Total audience reached= 
902,000 homes 


tpayments subject to normal discounts 


5) examples of the value 
advertisers are getting 


on Granada TV Network 


GRANADA HOUSE: WATER STREET * MANCHESTER : 3 
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ADVERTISER B 


AAA time 


(Guaranteed audience, 300,000 homes) 


May I4 - - - 92,000 
May 21 - - - 10,000 
May 23 - - - 176,000 
May 24 - - - 145,000 
May 28 - - - 42,000 
May 31 - - - 131,000 

596,000 


Total audience guaranteed:* 
6 x 300,000 = 1,800,000 homes 


Therefore Advertiser received: 
NO-CHARGE SPOTS 


May 8 - - - 104,000 
May 16 - - - 154,000 
May 23 - - - 28,000 
May 24 . - - 143,000 
May 25 - - - 86,000 
May 30 - - - 104,000 
May 31 - - - 125,000 

744,000 


Total audience guaranteed:* 
6 « 300,000= 1,800,000 homes 
Total audience reached= 


1,340,000 homes 


Rebate due at 26°, 


¢« DEANSGATE 7211 
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THE EXHIBITION WORLD 


While the United Kingdom is fighting 
desperately to improve the export 


trade situation— 


America expands role 


foreign trade fairs 


HE new director of the 
United States International 
Trade Fairs Programme, 
Harrison T. Maching, has 
announced that the US is 
planning to extend its partici- 
pation in such events to 
countries in the Soviet bloc. 
This is part of an expansion in 
the foreign trade programme 
to embrace 25 fairs in the year 
beginning on July 1, compared 
with 18 in the current year. 
Out of a total of some $3.5 
million which Congress will be 
asked to appropriate for the fiscal 
year 1957, slightly more than $1 
million will be for exhibits in 
Iron Curtain countries. Among 
the fairs at which American pro- 
ducts will probably be displayed 
in 1957 are said to be the Leipzig 
Fair in East Germany (March 3- 
14) and the Poznan Fair in 
Poland. Other fairs in the Soviet 
satellite countries are said to be 
under consideration although no 
decision has yet been made to 
show American wares in Moscow. 
The American Management 
Association has been told by Mr. 
Maching, however, that the aim 
was to put on exhibits “as close 
to Moscow as possible.” He said 
the programme would be depen- 
dent on Congress voting the 
appropriations, but expressed 
confidence this would be done. 


Range of events 


The new head of the Office of 
International Trade Fairs, a 
division of the US Department of 
Commerce, said that since the 
foreign trade fair programme was 
launched in. 1954, America has 
been represented at 34 fairs in 
Europe, Asia, the Middle East 
and Latin America. 


The US government's role 
in such fairs is to stage a 
central exhibit around which 
private industry stages displays 
according to a selected theme. 
Private firms also take space to 
show their products indepen- 
dently. The Trade Fairs Office 
estimates that in 1955, some 15 
million persons from 50 dif- 
ferent countries visited official 
exhibits. 


Approached by this correspon- 
dent a spokesman of the Board of 
Trade said that an extension of 


By OUR EXHIBITIONS CORRESPONDENT 


British participation in Soviet 
bloc fairs was under considera- 
tion as part of a general exten- 
sion of British activities in fairs 
oversea “but how far these plans 
have advanced it is, as yet, too 
early to say.” 
« * 


THe INTERNATIONAL Machine 
Tool Exhibition currently run- 
ning (June 22 to July 6) gives 
visitors the opportunity of seeing 
many applications of electronics 
to the control of machine tools 
—automation. Over the past five 
years, reports Robert Hutcheson, 
editor of Machine Shop Maga- 
zine, there has been a consider- 
able amount of work done on the 
electronic control of machine 
tools in Britain, much of it being 
a joint effort by makers of elec- 
tronic equipment and builders of 


machine tools, As a result of 
this work several exhibitors have 
on show some quite advanced 
equipment which is bound to 
create interest. 

For example, Ferranti equip: 
ment is shown controlling a 
C. V. A. Kearney and Trecker 
miller which produces _ three- 
dimensional parts under the con- 
trol of magnetic tape prepared 
by a digital computor. An Arter 
spacing table is shown controlled 
by punched tape produced by a 
digital computor. 

“The point about this method 
of control,” says Mr. Hutcheson, 
“is the entirely new concept 
brought about as regards the 
way information should be pre- 
sented to the machine shop. No 
longer will the man on_ the 
machine require a drawing from 
which he must sort out the di- 


FEATURE of the Kodak stand at the Production Exhibition 
was an electric news panel of advertising slogans—Photography 
makes things clear,” “Photography explains when words fail,” etc. 
One section of the stand showed examples of the new “Flexichrome”’ 
colour process. A panel of “Stories from the ads” gave reproductions 
of current industrial advertisements, based on customers’ “‘case 


histories.” 


Visitors were given a preview of the latest document 


copying equipment, including the new “Verifax” copier, which will be 

available in the autumn. The stand was designed by Kodak Ltd. and 

constructed by Beck and Pollitzer Ltd. Equipment for the electric 
news panel was supplied by Sign Construction Ltd. 
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mensions and other information 
relevant to the operations he is 
to perform on a workpiece. All 
he needs is a magnetic tape, a 
punched tape or a punched card 
which will control the machine's 
movements to the desired extent. 
It is conceivable that the man on 
the machine will have no idea of 
the shape of the part he is 
making until it is made.” 

Anyone who has an interest in 
these new techniques will find 
much at Olympia to stimulate 
him. Some enterprising display 
man might even find a new ex 
hibition gimmick. 


Talking of gimmicks, these 
are fine for attracting a crowd 
to the stand, but I have lately 
noticed one or two exhibitors 
making the mistake of putting 
all the effort into getting the 
crowd to the stand and for- 
getting to get them on it. In 
other words, a powerful gim- 
mick, often having no tie-up 
with the products on the stand, 
is used to attract a crowd 
which becomes so absorbed in 
the gimmick that it fills the 
gangways until under pressure 
from others it is forced to give 
way and passes on to other 
parts of the exhibition—amuse- 
ment for the crowd but poor 
for trade! 


* * * 


THE FIRM Of Kelvin & Hughes 
Ltd.. who occupy a stand at 
the current Poznan International 
Fair, (June 17-July 1) shipped 
all the instruments and display 
material of the three divisions of 
the company represented there, 
and Simplex-Ampro Ltd., in a 
company’s van which was then 
sent complete to Gdynia. 


* * * 


A speciaL delegation of ‘59 
plastics industry representatives 
from various countries attended 
the seventh National Plastics 
Exposition and Conference or- 
ganised by the Society of the 
Plastics Industry Inc. and held in 
New York from June 11-15. sThe 
event, which was held at the new 
Coliseum each afternoon, was the 
industry's largest to date. Over 
230 companies took part, occupy- 
ing upwards of 300 stands. 

* * * 


From Maurice J. Seymour 
comes a report that the recent 
Mechanical Handling Exhibition 
was the most successful ever 
Attendance was considerably 
better than in any previous year. 
Buyers from over 80 countries 
evinced a keen interest in the 
numerous working models on the 
stands. For example, Fraser & 
Chalmers, engineering organisa- 
tion, have reported a lively 
interest by overseas visitors in 
their patented wagon marshalling 
equipment, a working model of 
which was shown. 

. * * 

FOLLOWING CLOSELY on the 
visit to Britain of B and K is the 
news that for the first time ever 
the Soviet Union will be show- 
@ Continued on page 26 
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ARISTOTLE 384 — 322 B.C 
rhough for long his outlook was largely misunderstood, Aristotle in fact 
propounded precisely the system of enquiring which to-day we call scientific 


icthod The drawing is after the sculpture in the Vienna Art-History Museum. PAPER AND PACKAGING 


The true scientist is a man who is Re e d 
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and diamond trading were miss- 
ing. 


Equally obvious was the suc- 
Model show success—coninuea — g,°t, i fist ventare ofits 


British Isles. Even before the 

doors closed, applications for 

img some of her marine models stand space at the 1956 exhibi- 
Forthcoming Home | abroad. About 20 Soviet marine tion ae — from lead- 
models will be flown over to ing and European firms. 

Events (to July 2) ; Britain accompanied by _ two The success of the second In- 

— ae ee ~ marine modellers and an inter- ternational Watch and Jewellery 


; preter in mid-August to be a Trade Fair is assured. It has the 
June 22-July 6, International feature of the 1956 Model Engin- fy] sapart of the Swiss and 


Machine Tool Exhibition, eer Exhibition, which opens at British watch industries. And no 
Olympia, London; June 27- the New Horticultural Hall, jess strongly represented are the 
July 7, Chamber of Commerce Westminster, on August 22. premier jewellery and precious 
Exhibition, Town Hall, Watford ; In a letter to the organisers, metal houses. The total value of 
June 29-July 14, “Scottish Daily Percival Marshall & Co. Ltd., A. exhibits at the Royal Albert Hall 
Mail” Ideal Home Exhibition,  Bliznakov, chairman of the Coun- wil] exceed £9 million. 

Waverley Market, Edinburgh; cil of the Central Marine Club ~ * + 
July 2-6, Golf Traders’ Exhibi- of Moscow, says this will provide 

tion, Hoylake, Nr. Liverpool. an_ excellent opportunity for AN INTERNATIONAL display of 
July 3-6, Royal Show, Town modellers of both countries toex-- tools, instruments and _ other 
Moor, Newcastle; July 4-14, change views and experiences, equipment for horticultural pur- 
Nottingham Ideal Home Exhibi- and expresses the hope that it will poses will be included in the first 
tion, Ice Stadium, Nottingham; “widen the scope of cultural re- European Exhibition of Fruit and 
July 4-14, Bristol Home Trades lations” between Britain and the Vegetables, organised by the 


and Industrial Exhibition, Drill Soviet Union. Organisation for European Eco- 
Hall, Bristol; July 9-13, BMA * * - nomic Co-operation, to be held 
Medical Exhibition and Con- THE SECOND British-sponsored at Verona, Italy, from July 12 to 
ference, Corn Exchange, International Watch and Jewel- 15 inclusive. 


Brighton ; Great Yorkshire Agri- ery Trade Fair will be held at 
cultural Show, Show Ground, the Royal Albert Hall, London, 
Harrogate; July 11-21, Reading from September 20 to 27. The 
New Homes and Trades Exhibi- 1955 event attracted 12,500 trade open to individual firms from 
tion, Town Hall, Reading; July buyers who travelled from every among the 17 member countries 
12-18, Electronics Exhibition and corner of Europe and Britain to of O.E.E.C. 

Convention, College of Tech- see merchandise with a total ‘ és * 
nology, Manchester; July 12-28, value of £6 million. Not even the 

Aberdeen Ideal Homes and _ glitter of all that wealth, how- Nearty 10,000 exhibitors, in- 
Trades Exhibition; Yuly 25-27. ever, could hide the fact that cluding 1,266 from 38 forcign 
Royal Welsh Show, Rhyl, some of the biggest names in the countries, participated in the 
Wales. Swiss watch industry and in gold _ recent Leipzig Spring Fair accord- 


The display will cover the full 
range of processes from produc- 
tion to consumption and will be 


JuNE 22, 1956 


Overseas Events 
(to July 28) 


June. 24-July 8, International 
Samples Fair, Trieste, Italy; 
June 26-July 11, Jnternational 
Fair, Tangier, Morocco; July 
1-31, Aviation Exhibition, Mexico 
City, Mexico; July 7-15, Indus- 
trial Exhibition, Ljubljana,- Yugo- 
slavia; July 7-15, Internationa! 
Stamp Exhibition, Helsinki, Fin 
land; July 8-13, Lamp Show, 
New York, USA; July 9-13, 
National Housewares and Home 
Appliance Exhibition, Atlantic 
City, USA; July 9-14, Engineer- 
ing Exhibition, Sydney, 
Australia; July 14-29, Interna- 
tional Fishing and Allied Activi- 
ties Show, Ancona, Italy; July 
14-29, International Tourism and 
Aquatic Sports Exhibitton, 
Ancona, Italy ; July 17-24, Inter- 
national Textile and Textile 
Machines Fair, Leskovac, Yugo- 
slavia; July 22-28, International 
Radiology Congress and Exhibi- 
tion, Mexico City, Mexico ; 
July 26-August 4, All Nations 
Fair, Melbourne, Australia ; 
July 26-August 4, Australian 
World’s Fair, Sydney, Australia ; 
July 27-August 5, Export and 
Sample Fair, Dornbirn, Austria ; 
July 28-August 5, Skane Fair 
Malmo, Sweden. 


ing to the official report. Visitors 
numbered more than half a mil- 
lion, from 68 countries. 


7 h ese sweets se l 1 on merit of course—but how 
much faster they sell when packed in this unusual container with its 


attractive film window, It’s just another example of how you can increase 


the sales appeal of your product by consulting 


THE PACKAGING SPECIALISTS. 


Johns, Son & Watts Limited, 
2-4 Epworth Street, London, E.C.2. 
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“According to the FINANCIAL TIMES ....” 

How often are these words the introduction to important information that 
profoundly affects decisions in industry? No other newspaper publishes daily 
information so varied or so vital to men at the summit and men on the way up. 
Market reports, the approach of science to industry, new management techniques, 
market studies, production information, overseas reports—as well as the indispens- 
able economic and financial background—are all part of the wider view of industry 
presented by THE FINANCIAL TIMES. 

The men who read it are the present and future leaders of industry with the power to 
make important buying decisions. By reaching these men directly, THE FINANCIA! 


TIMES Offers the most effective medium for your industrial advertising. 


* Subject of a report in The Financial Times and typical of the many reasons why. . . 


Men of Industry read 


THE FINANCIAL TIMES 
every day 


SIDNEY HENSCHEL, ADVERTISEMENT DIRECTOR, 72 COLEMAN STREET, E.C.2 
TGA FPS2B 
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- mother says 
& goes 
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; : 
nee 
; — i Get hold of mother and make your advertising sell seven times 
’ rs ‘ “2 ; 
( 7 over—because mother influences ail the family’s buying. 
—_ ; 
, ° 4 , Get hold of mother through the magazines that she reads, 
; re-reads, believes in, trusts. 
® @ 7 
’ me Get hold of mother through AP Home Monthlies. 
ae 4 WOMAN & HOME + WIFE « HOME - MY HOME 
Of HOME + MOTHER « HOME 
* * - Vi 
oe «© eo ff / / q - _ 
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Mother advises 


A. W. BURNETT, Advertisement Director 
THE AMALGAMATED PRESS LIMITED 


The Fleetway House, Farringdon Street, London, E.C.4. Central 8080 
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When it comes to 
reminder 
| advertising... 
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“~~ S \ = e 
What better site we 2 ~ an 
could you choose Po . 
than in the shop z 
itself? 
Particularly when xz 
the site is free and S854 6 
gladly given—because an "ae 
attractive Redfern Advertising On 
Rubber Mat becomes part of the ai ee 
furnishings of a_ well-equipped shop. ~. 
Redfern Advertising Rubber Mats can 
incorporate your trade name, mark or slogan ae’ 
in any combination of colours. Many of the Co 


largest and most experienced advertisers regularly 1 
distribute thousands of these acceptable advertising tf) 
reminders. —— 


DOOR MATS . FLOOR MATS 
—— COIN MATS . DARTS MATS 
BOWLS MATS 


*% Write for folder amusingly illustrated 
by EMETT. It gives complete details 
|| and examples in colour of these permanent 
\ point-of-sale reminders. Perhaps they could 
\ help to solve your sales problem. d 
\ NATIONAL ADVERTISERS’ DIVISION \? 


REDFERN’S RUBBER WORKS LIMITED 
HYDE, CHESHIRE 
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Arthur Upton Service 
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DUBLIN NEWSLETTE 


From Edward F. MacSweeney 


oe 


Ad-Press Club holds 1 


decision on premises 


AMPAIGNERS for club 
premises where Irish ad- 
vertising men can get together, 
instead of holding their meet- 
ings in hotels and restaurants, 
have suffered a set-back with 
the decision of the Advertising- 
Press Club to take no immedi- 
ate action to secure premises. 

[he matter, a perennial one in 
Irish advertising, came up at the 
recent annual meeting because 
central premises were offered and 
the decision to take no action 
came after a long discussion on 
the financial commitments _in- 
volved. 

It has been suggested that by 
unifying the various bodies con- 
cerned with advertising and pub- 
licity sufficient financial support 
might be obtained, but there is 
so much dual-membership (in 
some cases people are members 
of three bodies) that the increase 
in resources might not be suffi 
cient. 


Shelving the exhibition 


Another disappointment _has 
been the decision not to hold a 
Publicity Exhibition this year. 
This matter has been examined 
by a group representing all sec- 
tions of the advertising, publish- 
ing and printing industries and 
shelved —— at least for the time 
being. The decision is not a 
happy one because there is still 


a need for considerable ed 
of industrialists and the pt 
Ireland to the value of a 
ing. 
* * * 
RELATIONS BETWEEN SO 
vertisers and the Royal 
Society, which organise 
land’s two biggest exhibit 
the Spring Show and the 
Show, are not as happy .; 


= 


® The Association of A 
iisers is continuing to ex 
with John Skehan as it: 
organising secretary and, 
there is no immediate pri 
of Irish advertising h 
premises for social pur 
the association is seek 
permanent office suite i 
centre of the city. 


should be. _ The Associa 
Advertisers in Ireland 
proaching the RDS fe 


cussions which should be 
general benefit of member 
display side of the sho 
grown very considerably | 
war years, but the orga 
is somewhat conservative 
cognising the importance 
side of the society’s devel 


* * * 
WOMEN’S PLACE in Irish 
tising was emphasised 


@ Continued on page 


Window display of the new Rose-Theme Make-up manufactt 
J. & E. Atkinson Ltd. The product was used by all the mod 
went on the recent fashion mission to Moscow. 
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Changing her mind 


oO 
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OVERSEAS, International editions, 27 of them, cover key export markets. The 
British exporter can book space in London and, usually, pay in sterling. 


v7 


NO WONDER IT’S OALLED 


ADVERTISER'S WEEKLY 


AN 
ADVERTISER’S 


PRIVILEGE 


The fickleness of women is the ad- 
vertiser’s opportunity. But to change 
a woman’s mind, you have to get 
into it. The Reader’s Digest is your 
way into the minds of weil over two 
million women—women who are 
prepared to read what you have to 
say to them. 

Altogether,some five million people 
enjoy this magazine each month. 
Why do they provide such a produc- 
tive market for your advertising 
message? One reason is that they are 
comfortably above the average in 
income — for instance, over a million 
of our readers own their own houses, 
and nearly a million have motor-cars. 

An even more important factor is 
our readers’ character. The Reader's 
Digest deliberately sets out to please 
people with inquiring minds, inter- 
ested in many things, receptive to 
new ideas, Its phenomenal success— 
over a million sale in Britain, a world 
sale of over eighteen million—is the 
measure of the opportunity it offers 
to the advertiser who has something 
to say. Its readers really read it — 
pick up each issue many times as 
they browse through its articles. 
There is ample evidence that they 
read the advertisements, too. And 
they are exactly the kind of people, 
better informed than most, whose 
example is apt to influence their 
friends. 

It is because of the character of its 
readers and their pleasure in reading 
it that The Reader's Digest is one of 
the great advertising media of 
Britain. 


A MAGAZINE FOR READERS WITH A GUARANTEED 1,100,000 SALE 
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Greater appreciation of 
need to ‘maintain names’ 


recent annual meeting of the 
Advertising - Press Club, when 
from a “field” of 18 candidates 
two out of the three women 
nominated were elected to the 
council of 10 members—and it 
was a woman, Miss_ Eithne 
McBrien (O’Kennedy - Brindley 
Ltd.), who topped the poll. She 
has been the club's honorary 
secretary in recent sessions. 
* * 7” 

RECRUITMENT OF personnel for 
advertising continues to be a 
problem, and during May a re- 
presentative of the J. Walter 
Thompson Co. was in Dublin for 
discussions with university stu- 
dents who are interested in adver- 
tising as a career. The Shell 
company has also been talking 
with undergraduates to interest 
them in the sales, marketing and 
other branches of the organisa- 
tion. 

* * 

DESPITE THE continued pressure 
for circulation by English news- 
papers, mainly the “Sundays,” 
there has been in Ireland a steady 
fall in imports over the past three 
nee This was shown in reply 
to a question in the Dail recently 
when it was announced that the 
value of imports of British news- 


papers was £238,038 in 1952, 

£223,940 in 1954, and £207,034 

last year. Still further falls may 

be anticipated following the re- 

cent increase in the rate of duty. 
* * * 


ALTHOUGH THERE is an admitted 
recession in the volume of retail 
business, particularly for hire- 
purchase firms and for goods in 
the luxury group, there has been 
no reduction in the volume of 
advertising over the past month. 

The impression throughout 
the business is that more appre- 
ciation is being shown of the 
need to maintain names and 
products before the public, and 
drive harder for business. 

To some Irish businessmen 
this is a new conception—pub- 
licity was something to be 
trimmed when economies were 
demanded. Now they are realis- 
ing its importance as a selling 
tool, and more retailers are look- 
ing to manufacturers to support 
them with both newspaper adver- 
tising and point-of-sale displays. 

x * * 


THERE HAS been an increasing 
interest in artwork in advertise- 
ments and O’Keeffe’s Advertising 
are using the French ; artist Diaz 


THE CONTINE NY. 


Rigs new displays advertising British Railways services to the conti- 
nent via Harwich have recently been produced for distribution in 
the Eastern Region. The displays, which have been manufactured 
of wood and hardboard, are headed “The continent for business or 
pleasure.” Below the heading are silk screened drawings of an 
approaching train and steamer in acute perspective. The words 
“Harwich-Hook—travel in comfort—by day and night services— 
Northern Central and Southern Europe” occupy the bottom half 
of the display. 


to illustrate a new campaign for 
Sunbeam-Wolsey Ltd. A stimu- 
lation to photographic artwork 
has been given by the recent 
exhibition of the Irish Profes- 


Judges for this event were 
William Pightling, president-elect 
of the Institute of British Photo 
graphers; Richard King, a well- 

sional Photographers’ Association, known Irish artist who has 
which showed the high standard 4¢signed a number of Irish post- 
of production and technique 8¢ stamps; and C. Dunne, 
which is being achieved in Ireland general manager of Kenny's 
at the present time. Advertising Agency. 
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PACKAGING AND POINT-OF-SALE DISPLAY 


This month our Packaging Correspondent 
reports the introduction of ‘marionation’ 


to the hard-selling arena 


New method of display puts 


life into lamp selling 


[HE majority of buyers of 

electric light bulbs for the 
home never specify the brand 
name of the bulb they want— 
only the voltage. This fact has 
now prompted manufacturers 
of bulbs to adopt more hard 
selling point-of-sale methods to 
familiarise the public with their 
product. 


One original example of the 
type of material employed is the 
latest series of animated displays, 
designed and produced by Acme 
Showcard and Sign Co. Ltd., for 
Osram lamps. 

These units incorporate, for the 
first time, Acme’s “marionation” 
—a new form of motor anima- 
tion which offers a wide appli- 
cation both of primary and 
secondary movements in display 
units. 

To provide this animation, 
there are three similar types of 
patent motor units, namely, the 
Harlequin,” “Columbine” and 
“Jester.” 

An instance of the employ- 
ment of one of these units, the 
“Harlequin,” is in the large, up- 
right display featuring the busy 
housewife out shopping with her 
little dog, the housewife’s head 
simulating an Osram bulb. 

Here the little “Harlequin” 
motor unit, at the back of the 
ae. moves the lamp head 
and the woman’s body in two 


eT RRA Le ee 


In this counter display the lamp “head’’ moves and so does the 


woman's body and the dog. 


separate movements. The little 
dog springs on the end of a wire 
lead, and so adds to the eye- 
catching effect. 


The unit operates on a stan- 
dard 14-volt dry battery, and con- 
stant movement (after the fashion 
of a metronome) is provided at 
a cost of rather less than 1d. for 
24 hours. 

Also employing a_ 14-volt 
battery, the “Columbine” motor 


Three examples of the display value of vacuum-formed plastics from 
BX Plastics Ltd.—a subsidiary of British Xylonite Co. Ltd. Long or 
short runs can be processed with economy. 


‘ l ) ; Animation derives from a new tech- 
nique which is claimed to have wide attention-catching possibilities. 


operates by means of magnetic 
induction and gives movement on 
both the primary plane and one 
or more secondary planes. The 
constant action provided is vir- 
tually free of friction and thus 
uses the very minimum current 
from the battery. 


The most novel of the Acme 
“Marionator” units is considered 
to be the “Jester,” which has 
been the subject of many months 
of research. 


Cheap and reliable 


The primary difference be- 
tween this and the other units is 
that it operates direct from the 
mains and thus offers animation 
in the cheapest and most depen- 
dable form. Additionally, the 
increased power enables wider 
scope for animation. 


_So far as trade is concerned, 
displays incorporating “Mariona- 
tor” units have been very well 
received. “From this reaction it 
is evident there is a wide field 
for the employment of animated 
displays,” says Welsman, 
joint managing director of the 
Acme organisation. “Indeed, we 
are confident that the ‘Mario- 
nator’ series will be adopted by 


many manufacturers to stimulate 
sales.” 
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i Better display 


with vacuums 


THE INCREASING use of plastic 
materials for displays and signs 
is due in part to the ease with 
which these materials can be 
moulded and their economy in 
use. The vacuum-forming tech- 
nique is still very new to this 
country but it has made an im- 
portant contribution to the 
success of thermoplastics used 
for display work. 

Basically, vacuum-forming con- 
sists of evacuating the air from 
the underside of a pre-heated 
sheet and then allowing atmo- 
spheric pressure on the upper side 
to force the softened sheet into a 
prepared mould. On cooling, the 
sheet maintains a permanent re- 
production of the detail of the 
mould. Advertising men should 
note that this process is relatively 
cheap and it is possible to carry 


out long or short runs very 
economically. 
Accompanying photographs 


show display pieces which have 
been vacuum-formed from BX 
Plastics Ltd. materials. This 
company produce a range of 
materials specially suited to 
moulding by this process. Their 
diversity of composition and be- 
haviour enable them to be put to 
a variety of uses ranging from 
packaging and display to mould- 
ings for the aircraft industry. 
* * * 

THe CO-OPERATIVE Wholesale 
Society are now placing their 
“Nice” biscuits on the market 
wrapped in multi-colour printed 
Diolam. This wrapper—a Dio- 
phane to Diophane laminate 
with “sandwiched” print—besides 
affording excellent protection for 
the biscuits provides a most 
attractive glossy pack. 

The four-colour gravure design 

@ Continued on page 39 


This four-foot model of a “By- 


Prox” bottle has been made 
from vacuum-formed plastic. 


ao am ia 
‘ 
es es 
a f 
ee 
: : meses — EPR REE EN, 
| pr: wat 
; a ~e ; q > 4 hy : 
j “ i ‘ . * eT . < a > ' 
; ‘ e “= Goeemer |./ 2 
Aa - . ; Ng : 
aaa Se (a 
i oo. > ae C.-C 
A i I at : 
7 oe f — zd = ; 
: ze ; ; il a « “ aad 
; ee a 2% on : a ; 
: £ ne ee F ire: nae, (i 
, a oe 
4 . Siege & vaya a Se ett, te 
mg 
a 
y : he ee ~ ee 
e ‘ + . “a 7 A 
; Sex: | 
‘ Hy. har: “mia FA oe see Bere <5 67 — nile = _— § 
| Te ——F =~ <a 
a ee |" ——s A Trey = wee 
me os oe yl a? 8 
‘& cog P Pigs aan = a — <—— yy BP, 1 : 
| Fae a) Ult(‘éié‘éé CC? BY-PROX FS a 
: ie s sala a ‘ 2 enon saan i). " ba § 4 
H ® is ey SPECIAL Am sie 
8 joa iis. offer i me ; Sag * ey ; 
mm NGA Var, Oh —— wt 
: c Sy P een: —_— 
ae i 5 
‘ IRTs j bel a, me ret ane, 
F — | 
ea eae Dorie ; «ii aalb 
4 oe ph 
; a5 if “aes a” ie aaah a =a or a Ja , a, = ; = 
ie : TR ON Se 4 0 ‘) ae a et 
ee? a Dien od : ee : eal i + fas ee 
- , wie 


ADVERTISER'S WEEKLY 


GLASS PELMETS? 


Thousands of main road sites are still available 
for the fixing of permanent fired Colour Glass 
Pelmets. 


SOFFE BROS LTD., of Watford employ a team 
of experienced glass fixers who cover the whole 
Country and a simultaneous display can be made 


in any one week in all main centres. 


OVERLEAF will be seen a small selection 
representing important national Advertisers who 
rely upon the SOFFE service. 


Remember—a permanent glass pelmet is 
trouble free—Soffe’s do the whole job from art 
work to fixing. 
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a Just a small selection of Glass Pelmets made and fixed by Soffe Bros. 


SOFFE BE 


3-5 STATION ROAD, WATFORD, HERTFORDSHIRE. TE. 
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ask here for | OVI S not just brown 


DEVELOPING KODACHROME 


ENLARGING COLOUR FILM 


A permanent reminder — rent free — at the point of sales. 


(OS. LTD. 


GADEBROOK 3393/4. GRAMS: FIREGLASS-WATFORD. 
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Why I use the SOFFE service ... 


by S. T. Holmes—Publicity Manager, Thorn Electrical Industries Limited. 


* This Company, Thorn Electrical Industries Ltd., manu- 
factures and markets FERGUSON radio and television 
receivers and ATLAS lamps and fluorescent lighting 
equipment. * Dealer’ display forms an important link 
in our advertising and it is essential that we receive prompt 
and efficient service from our Display Contractors. We 
have been using the Soffe oP igang for our permanent 
displays at * point-of-sale * for very many years. 


JuNE 22, 


All over the country you will see our FERGUSON and 
ATLAS glass pelmets fitted at key display positions on 
the windows of our selected dealers. These pelmets are 
produced and fixed for us by Soffe Bros. Ltd. Obviously 


they must be fixed speedily and to a high standard of 


presentation. Soffe’s do the job very well and show an 
intelligent understanding of our requirements. For that 
reason whenever we think of glass pelmets and window 
displays too, we think of Soffe Bros.” 


SOFFE BROS. LTD. 


and SOFFE BROS. (DISPLAYS) LIMITED. 


Station Road, Watford, Hertfordshire. Tel: 


GADebrook 


1956 
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Packs that both protect 


and express quality 


The wrappers for 
these biscuit packs 
have been  pro- 
duced by Trans- 
parent Paper Lid., 
and all three are 
very powerful on 
the eye. The 
“Princess” _pack- 
ages are specially 
interesting because 
they prove Diolam 
to be a wrapping 
material capable 
of being applied 
by SIG machines. 


features an excellent half-tone 


representation of the biscuits, 
highlighted against a brown and 
ink panelled background, which 
ars distinctly the name of the 
biscuits and the manufacturer as 
well as the price of the pack. 

The wrapper was designed, 
manufactured and printed by 
Transparent Paper Ltd. and the 
same people have also done a 
neat and very attractive packag- 
ing job for Macfarlane Lang & 
Co., Ltd., who are now marketing 
their fruit shortcake biscuits 
and “Princess” biscuits in new 
packages which express fresh- 
ness and quality. 

The packs are of particular 
interest since they illustrate for 
the first time the effective use of 
Diolam as a wrapping material 
on an S.LG. wrapping machine. 
The realistic half-tone printing of 
the wrapper has an almost 3-D 
effect and immediately identifies 
the biscuits in the pack. 


* * * 
AN ACCOMPANYING picture 
shows the range of Foster Clark’s 
“Eiffel Tower” drinks in the 


brand new packaging which is 
now to be seen in the shops. 
Printed in strong, distinctive 
colours, all three packs have the 


The new package 
designs for Foster 
Clark's “Eiffel 
Tower” drinks 
were carried out 
by Greenlys Ltd. 
All three types of 
pack have the 
same simple but 
striking design. 


same simple but striking design 
for quick product recognition, 
the background colour 
either lemon yellow or orange, 
according to the flavour. 

The cans have been litho- 
graphed in four colours, with 
embossed trade mark on the lids, 
by the Metal Box Co., Ltd. Un- 
sweetened crystals are also being 


A new and improved type of 
“Visqueen” film has been intro- 
duced by British Visqueen Ltd. 
It is said to be a great deal more 
transparent and to have a con- 
siderably higher tear strength. 
The new transparency of the film 
is expected greatly to widen its 
scope as a display packaging 
medium—especially in the field of 
textiles, where the toughness of 
“Visqueen” is also important. 


offered in a new pack. These are 
printed on one end in the back- 
ground colour and on the other 
in a contrasting dark green, pro- 
viding an attractive pattern for 
end-stacking if required. The 
cartons have been printed by 
Field Son & Co., Ltd. 

The new packaging for this 
Foster Clark range was designed 
by Greenlys Ltd. 
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@ DISPLAY UNITS 


@ SALES AIDS 


Whether it is metal, 
wood or wrought iron 


WE ARE 
THE ACTUAL 
MANUFACTURE 


Our experience of sales and pra 


and make! 


RS 


ctical advice is readily available to 


you. Let us submit ideas and prototypes and prove how reasonable 
and efficient a permanent display can be. 


MOREY 


BARNET, HERTS. T 


(BARNET) 


LIMITED 


elephone: Barnet 3222 


Mechanical World 


ENCINEERING RECORD 


AND 


Undoubtedly one of the best media 


for reaching the bu 


ers of technical 


products; this widely read engineering 


journal, 


published monthly, is an 


essential for every technical advertiser. 
Send for free specimen copy 


and rate card... 


EMMOTT & CO. LTD., 31 KING STREET WEST, MANCHESTER 3 
LONDON OFFICE: 50 TEMPLE CHAMBERS, TEMPLE AVENUE, E.C. + 
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REVIEW OF NEW FILM PRODUCTIONS 


British bloodstock gets a boost with 


a new training documentary 


By PAUL NUGAT 


HILE some of the competition at the annual unsampled (by most young house- 
“ ics” j i autumn sales. wives) English cheeses. 
lend — he = Set That the economics of Rank’s By no means the least signifi- 
calenca Se uy OY newer advertising medium, cant feature of the sales promo- 
horses of foreign ownership, “Shop,” is attracting newcomers tion and merchandising campaign T lucki : ‘oh 
somewhere in the horses’ to screen advertising, despite some which W. S. Crawford Ltd. have i ath ing a Conk — 
lineages there is a British decline in cinema attendances, can organised on behalf of the /)/0M8! “a ay Genrer ten 
be witnessed from their last press council is the six-minute Koda- )\'*,,Seime Tron & soles 4d y 
ancestor. show. Six of the advertisers were chrome film “Choose English °7”" ,Uie new ft "he deanna jor 
Recognised as supreme _ making first screen appearances. Cheese.” Here is a tearless intro- pow Pict ureau 4 Oe va ty 
throughout the racing world, a They were Maclean’s Stomach duction to Wensleydale, Stilton, one h. — © E apg — 
handsome tribute to British Powder, Sherwood's Paints, Wal- Blue Vinny, Double Gloucester, ‘"°* ‘"¢ ada <a from the 
bloodstock has been paid by pamur, Photoplay, Legumex, and Caerphilly, etc., with useful hints aan. 
Rank Screen Services Ltd. with Harmony Shampoo. Incidentally, on storing and serving. The film : — ; 
an 18-minute documentary in the latest edition of “Tips,” fea- was produced by Film Partner- who first succeeded in isolating 
Eastmancolor. The film treats turing Gibbs SR, Sunsilk, and ships Ltd. for showing at the the white oxide of this element. 


with simple directness the raising Persil, was the first to have been festival's 22 exhibition centres. For nearly a century, this 
and training of a racehorse and produced in VistaVision. Rather over-shadowed by the — — gape cag 
the subject matter lends itself to P publicity for titanium metal, (/‘@'8cty decause nobody  suc- 
fine pictorial exploitation, which Making cheese popular British Titan Products Co., Ltd., ceeded in producing a satis- 
director Darrel Catling has ably Well before the June Dairy have now come forward with a {actory commercial method of 


accepted. While there is no Festival opened, the English timely documentary film, “The ¢Xtracting the white pigment 
direct sales angle to “Blood- County Cheese Council had Titanium Pigment Story.” The ‘rom ilmenite. ' 

stock,’ no doubt international received spectacular response story is about 150 years old, The story is quickly brought 
interest in British horses will be from grocers to their campaign going back to the scientific UP the present time, with 
heightened and reflected in future to popularise the forgotten and curiosity of a Cornish parson, @ Continued on page 42 
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ONE IN A SERIES PRODUCED BY BOWATERS FOR THE BENEFIT OF THE YOUNGER MEMBERS OF THE PRINTING INDUSTRY 


Measuring instruments 
are tools of the trade 


This densitometer, here in the hands of machine minder John Farrow 

os ee . : . . and apprentice Brian Handford, is being used to check the 

Printing today ss becoming more and more a scientific ink density of the first two colours of a four-colour offset job. 

industry,” says Mr. John Jarrold, Chairman of Jarrolds of 

Norwich, “and less of a craft based on tradition. Though he has five generations of printers’ blood in his veins, 
Sci , i poy ee cation of , H. John Jarrold is no traditionalist. A scientist by training, 
lence implies measurement and the application Of precise he has devoted himself to the application of science to printing. 
techniques— whether it is a matter of calipers of paper or His public appointments include the vice-Chairmanship of 
: B.F.M.P’s Technical Committee and of the Lithographers’ 
the use of pH meters and densitometers. At Jarrolds, for Section—and he practises in his own business what he 
, i = : ‘ . preaches in public. Jarrolds have expanded considerably 
example, we are making considerable use of the densitometer malia'hls Vinsoounchahmendiie, Getng thay age ell Aaet 
for colour masking in the preparation of our own four-colour for their bookwork and high quality four-colour offset print- 

; P , : ing for which they often use Bowaters Lithocote — chosen 
offset plates. But it can help every printer by enabling for its whiteness and capacity to reproduce a wide tone range. 
him to measure correctly the density of ink on paper. 
Density is hard to judge by eye, even for a skilled operator; 
commonly the ink film is too thin. Yet it is essential 
to maintain exact control of ink densities to achieve first 
class results in colour reproduction. This is only one 
example of the application of scientific methods 
to printing. My advice to the young printer is to lose 
no opportunity of gaining a broad scientific understanding 
and a familiarity with modern precision techniques.” 


The range of Bowaters’ roll-coated papers comprises Pn Paper and Board Division 


COTINE, SUPER-COTINE, COTINEX, »—J>  _ BOWATERS SALES COMPANY LIMITED 
COTINEX T and LITHOCOTE eh Bowater House, Stratton Street, London W.1 


They are made in various finishes to meet a range of needs, ir 8080 
from inexpensive commercial printing to full-colour MAYfair 
reproduction work. These papers are in heavy demand and 

we are obliged to fulfil orders in strict rotation. 
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Review of new film productions 


titanium oxide firmly established 
in the paint, paper, plastics, 
rubber, linoleum, and _ other 
industries. 

This 23-minute Eastmancolor 
film, produced by Verity Films 
Ltd., has some dramatic 
moments, for the reason that 
some of the production tech- 
niques are not without their 
dangers. 

A brisk tribute is paid in 
“Unilever Magazine No. 9” to 
Richard Wall, the pioneer 
of the sausage and meat 
pie business. What the film 
sets out to do with notable effect 
is to show that despite mass pro- 
duction, Wall’s sausages and pies 
are still based upon the recipes 
of Mrs. Beeton and earlier 
experts in the culinary art. 

This is an Editorial Films 
production which has as_ its 
second magazine item, “Move- 
ment is Money”—a_ shortened 
version of the greatly in demand 
“Time, Space & Effort.” Run- 
ning time is approximately 10 
minutes each. 

Allied Ironfounders Ltd. have 
made our. national housing 


A technical film with 
an ambassadorial role 


WHEN THE 


problems their own concern for 
several years now, and _ in 
“None To Trouble No-body,” 
as one old lady so aptly defined 
her desire for independence, the 
sponsors reveal a scheme run 
jointly by the WVS and the local 
authorities to perpetuate the 
freedom of old but able-bodied 
people by converting old 
fashioned houses into bed-sitters 
for elderly women. 

A Harold Purcell production 
in association with the Film pro- 
ducers’ Guild, this 23-minute film 
deserves to haunt Westminster for 
a long time to come. 


Film for exhibition 


To coincide with the holding 
of the Mechanical Handling 
Exhibition, the Iliffe Press 
released a film made at this exhi- 
bition two years ago, “Mechani- 
cal Handling On Show,” with a 
running time of half an hour, is 
a round-up of a very wide selec- 
tion of the exhibiting firms. The 
film holds one major advantage 
over films usually made about 
such occasions—the exhibits had 
a demonstrable mobility and of 


longest life. 
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Scene from the Shell and BP film “Scrapbook No. 7” which shows 
a champion Landrace sow and is calculated to be of particular interest 
to the farming community. 


that John Byrd Productions took 
maximum advantage. 

Shot in Kodachrome, the film 
has an ambassadorial role, especi- 
ally abroad where a large per- 
centage of this equipment has 
found profitable markets. To 
any buyer, unable to get to 
this year’s exhibition, the film 
will make a useful starting point 
for further inquiries. 

Bitumen surfaces are the sub- 
ject of latest Shell-Mex and BP 
film, “Black Top.” Taking three 
surfaces (rolled asphalt, bitumen 
Macadam and fine cold asphalt), 
the film first examines their com- 


inclusion of Gartex Balloons in many appropriations has been 
rewarded by pleasing upward trends in sales graphs. 


you get GARTEX, the toughest quality balloons with the 


w 


OX 


BALLOON GOES UP... 


..+ people are reminded of your products just when 


The cost is trifling. 


position, their production and 
their laying. 

Examples are shown of roads 
in constant use, which have stood 
up to traffic for no less than 28 
years without requiring repairs. 
This 25-minute film would have 
been fairer to its future lay and 
technical audiences if the com- 
mentary had pointed out that 
these stretches of road are sub- 
ject to smoothly rolling traffic— 
the sort that is not forever start- 
ing and stopping as is the case in 
our towns. 

The production, which is of 

@ Continued on page 44 


they are in the” mood and often in the place to buy. The 


See that 


alloons fot aduettising 


Enquiries to 


YOUNG & FOGG RUBBER CO. LTD., 


Garfield Road, Wimbledon, London, S.W.19, 
Tel.: Lil Berty 6281 
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“Here. -- 


is the 
essence . - 


“Here in one picture is the essence of all that 
this manufacturer has ever claimed for his product.” 

So wrote Ben Freeman, photographic journalist, 
after a nominee of the Institute of British Photo- 
graphers, the Editor of ““Advertiser’s Weekly” and 
Mr. Freeman had chosen this picture as the May 
“Photograph of the Month”. 


Edward Ward Hart made this photograph to 
illustrate the advertisement “Tonight—Tonight— 
Horlicks for you”. He used Kodak ‘Super-XX’ 
Sheet Film, because only a film with the superb 
quality of ‘Super-XX’ could do justice to the idea, 
to the subject and to the treatment. 


Super-XX start 


has the quality that makes a picture 


Kodak Limited, Kodak House, Kingsway, London, W.C.2 ‘Kodak’ is a registered trade-mark 
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FOR SALE 
A MOBILE 
EXHIBITION 


Comprising Commer ‘‘Su- 
perpoise ’’ 2 ton Van with 
aluminium body and two- 
wheeled Caravan-type Trail- 
er 20’ 6"°x 6 6’xT7 0’. 

COMPLETELY EQUIPPED 
FOR IMMEDIATE USE, 
CAREFULLY MAIN- 
TAINED WITH A TOTAL 

MILEAGE OF 9,000 


Two offices 9’ and | 1’ 6” long, fur- 
nished. Two 


folding sleeping 
berths. Calor Gas hotplates and 
sink. Water tank. Wired for 


mains electricity and 12 volt bat- 
tery with charging generator. Lit 
by fluorescent tubes and strip- 
lights. 5 floodlights. Elite Auto 
slide projector and screen. 
Canvas awning and walls covering 
space 12’ wide on three sides of 
trailer. 

All cables, plugs, perimeter posts, 
tubular frames, cooking & heating 
equipment complete & in perfect 
order. 


Full Specification on Request to: 
MEASHAM MOTOR SALES 
ORGANISATION LTD. 


Measham, Burton-on-Trent 
Telephone: Measham 322 


The appeal made by the 
Wicket-keeper is some- 
times wishful thinking, but 
the appeal to the public 
through the Home3Counties 
Newspapers JGroup J— net 
sales over 142,600 copies 
weekly in Beds, Herts and 
Bucks — is of such dynamic 
force that there cannot be 
any possible chance of ‘‘ the 
appeal @being dismissed "’ 
from the mind of the Buying 
Public. 


The Group flat rate is 55/- per single 
column inch. 


Represented in London by 
WILL KITCHEN, Jnr. LTD. 


131 Fleet Street, E.C.4. Fleet St. 1960 
Head Office LUTON Phone 5050 


Advertisement Manager: C. W. Gilder 
wit 1 ' ) 
Ml 


The 
ZODIAC SIGN CO. LTD. 


If you are thinking about 


EDGELIT PLASTICS * 
NEON WINDOW UNITS & 
SILK SCREENED SIGNS y& 


32, VALE ROAD, 
BUSHEY, HERTFORDSHIRE. 
WATFORD 4509. 


The 


‘FARMERS’ JOURNAL” | 


(Official Organ of Ulster Farmers’ 


Union) 


ULSTER’S 


leading farming pub- 
lication for effective 
coverage of the farm- | 
ing community of 


Ulster. 


A.B.C. figures 


avoryr = @URSAU 


scenes 28,03 | 


18 Donegall Square, East. Tel. Belfast 24397 
London Office : 
69 Fleet Street, E.C.4. Tel. FLEet St. 5453 


July to Dec. 1955 


| ) 
| PRINTERS | 
to 
ADVERTISING AGENTS | 
and their clients 


SINCE 1894 


LETTERPRESS 
AND OFFSET LITHO 


For Prompt Service Telephone NOW: 
London Director, 

VEEVERS & HENSMAN LTD. 

36, Albemarle Street, Piccadilly, W.1. 


PADDINGTON 
ADVERTISING 
COMPANY 


37 SPRING STREET W.2. 


Grosvenor 6782 


Brownlow Rd., London, W.13. 


BLOW-UPS - 


YPE 
AUTON 5 


AUTOTYPE COMPANY LTD. 


Ealing 269! 


Review of new film productions 


JUNE 22, 1956 


A veteran car that would 
not obey the script 


Demonstration in 
the film “Doing 
the Job Properly” 
to show the capa- 
bilities of the latest 
Roneo_ duplicator 
the “750.” Pro- 
duction was by the 
Harold Goodwin 
organisation 


good quality, was by a new com 
pany, North Court Films Ltd. 

A 16 mm. film, with commen- 
tary by Raymond Baxter, cover- 
ing RAC observed fuel consump- 
tion tests with Laycock “Over- 
drive” held = at Silverstone 
recently is now available on loan 
to clubs and other interested 


| organisations. 


Titled “More MPG With Over- 
drive” (16 mm., running time 
approx. 12 mins.), the film shows 
five cars of differing categories 
undergoing comparative fuel con- 
sumption tests with and without 
the “Overdrive” in operation and 
details results which show an 
average of 16 per cent petro! 
saving with the device in use 


Showing the cloth 


A new film on woollen cloth 
production, “Through the Mill,” 
suitable for general interest as 
well as trade release, has been 
completed for Reid and Taylor 
Ltd. of Langholm, makers of 
“the most expensive” cloths in 
the world—a claim which they 
advance as a guarantee of the 
superb quality of the cloth. 

Recently, the film was shown 
in Brussels and it is planned to 
show it ia all the leading con- 
tinental centres At present. 
about 90 per cent of the firm’s 
production is exported—and with 


Perched on _ the 
mudguard of a 
1904 Renault car, 
Bill Munn __ films 
the opening 
sequences of a film 
for Smiths Motor 
Accessories. 


this new film they plan to main 
tain that position. 


There are more comfortable 
ways of travelling than that 
selected by cameraman Bill 
Munn, seen in the picture on this 
page, on the mudguard of a 1904 
Renault car. He was filming the 
opening sequence for a dealer 
information film which his com 
pany, Kinocrat Films, has pro 
duced for Smiths Motor Acces- 
sories. This camera position was 
adopted for close-ups of the 
actors’ faces as they actually 
drove along rough, unadopted 
country lanes. 

The veteran car 
opens the 


sequence 
film and points the 


contrast in half a century of 
motoring. The car itself is one of 
the best preserved specimens in 


existence and takes part in every 
rally and show for which the 
owner can enter. If anything, its 
condition was too good. The 


script called for some trouble 
over starting, but the 1904 
Renault refused to co-operate 


On every occasion, it started first 
time 
NOTE: The golden wrought 
iron gates of Theatre Publicity 
Ltd. are being replaced by a 
new design. The sun is unlikely 
to rise and set on anything 


more gilt-edged than the service 
those gates have given to screen 
advertisers. 
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ALFRED PEMBERTON LTD 


INCORPORATED PRACTITIONERS IN ADVERTISING 


93 PARK LANE - LONDON - W.| 


CHANGE 
OF TELEPHONE NO. 


ON AND AFTER 


JULY Isr 1956 


OUR TELEPHONE NO. WILL BE 


MAYrain 9YOIO 


[2 LINES 
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ADVERTISERS GAN NOW 


ATV announces a completely 
new rate structure* which 
enables advertisers to book 
into specific time segments 
and so reach the audience 

of their choice 


*effective from 16th September, 1956 


B, attracting large audiences with Even a small advertising campaign on ATV cannot fail 
good entertainment and first-class programme plan- to be good value for money. 
ning, ATV has already made itself the best vehicle for And do not forget that ATV advertising has proved its 


power to sell. The first speedy result is greatly increased 


IV advertising. ATV now presents an entirely new —_ 
brand-awareness, followed by a permanent increase in 


rate structure which gives the advertiser more direct sales. Here is yet another example of how ATV advertising 

benefits from these large audiences. increased brand-awareness—in this case for Zal Pine 
The new ATV rates are based on shorter time classifica- Disinfectant in the Midlands. 

tions which enable advertisers to pinpoint their audiences. 

This means that advertisers can plan TV spots to suit the 


oe ieee ; ZAL—PINE DISINFECTANT 
‘ type of programme appearing in the time segment of their (Newton Chia te tal 
eA choice. 
ee ITV homes Non-ITV homes 


HOW IT WORKS 


An advertiser books a series, for example, of 30-second 
spots in the 8 p.m.—9 p.m. “A” time segment on Sundays 
in London. This advertiser will know that his commercial 
will be screened during or adjacent to the top-flight pro- 
gramme “Sunday Night at the London Palladium” and 
will be seen by an audience of nearly two million. 


17% 


A FARTHING A FAMILY 


ATV’s new air-time rates have been worked out solely in This latest brand-awareness survey carried out by Gallup Poll Ltd. 
terms of their value to the advertiser. The cost of advertis- showed that before television started in the Midlands, Zal was practi- 
s , : <% cally unknown amongst potential customers in ITV homes. Only 3°, of 
ing on ATV is based on the actual number of families 


those asked ‘“‘What name do you think of first in household disin- 


who will be viewing during a given time segment.t fectants?” replied * Zal.”’ In March, Zal came onto television exclu- 

Advertisers can now reach audiences for 30 seconds—at sively with ATV and as a result, by April, Zal was the first name 
aia ‘ ae mentioned in answer to the same question by no less than 17°, of house- 

peak viewing times—for the astonishingly low cost of one wives having access to 1TV. The brand-awareness of Zal had jumped 

farthing per family ; or put another way, a fraction of a from eighth to second place in homes exposed to TV advertising. 

farthing per head—and for even less than that in off-peak 

times. + Based on the most reliable estimates avatlable of the total ITV audience next 


autumn and past experience of ATV's TAM-rating supremacy. 


ADVERTISING AGENTS FOR ZAL: F. C. Pritchard Wood & Partners Ltd, 


ASSOCIATED TELEVISION LTD., TELEVISION HOUSE, KINGSWAY, LONDON, W.C.2. TELEPHONE: CHAncery 4488 


5.) 7 ps ne fs ee m on) ee. a em eo f : am ie ‘ af to 
ee 
: | 
Te A [ 
; | 
we 
eS 
ee 
” Apr 
S i950 
. nt} 
: 7% 
ai) Apr 
9g 
‘ 3% 35% 1950 
ae Feb Feb 
a a ae |: [is 
i er 
oe 
ra 
e) 
a 
. 
Lg 
iy AD EET EES ae 
a a - 
i 
ae 
; 
+ jg ae * ie: a: | a é ,. pee j . \. Boye Te + gaa - “Gti cae a " 
th ieed amet ae: mes 9 = fe fa ~via Pot: (ee, an. 4 Se a ee 


JUNE 22, 1956 ADVERTISER'S WEEKLY 


THEIR AUDIENGE 


Yigeng 
% 
a 


“Sunday Night at the London Palladium’’—recognized as the top “I Love Lucy’ —another firmly established ATV favourite in London 
programme on ITV and the Midlands 


BOOK COMMERCIALS IN THE SAME TIME SEGMENTS 
AS THESE GREAT ATV FAVOURITES 


Average number of 
LONDON households viewing 
Sunday Night at the London Palladium 660 000 
I Love Lucy - - - 660 ,000 
Jack Jackson Show - 560,000 
Robin Hood - 550 ,000 
Roy Rogers - 500 ,000 
MIDLANDS 


Hit the Limit 330,000 
Cross Current 324,000 
Superman 291,000 
Gun Law 285,000 
Robin Hood 285 000 


These average audience figures are based on known ratings that have been 
achieved by these programmes, projected to audiences that it is antici- 
pated will be achieved by next autumn. In terms of numbers of actual 
viewers these figures mean that commercials in most of these program- 
mes will be seen by well over 14 million people in London and by over 
1 million in the Midlands. 


®@ 15-second spots can be bought from £15 — £425, 
60-second spots from £50 - £950. 


@ For £390 you can buy a six months’ Midlands cam- 
paign of 15-second one-a-week spots. A three months’ 
campaign of 60-second one-a-week commercials during 
London’s PEAK viewing time costs only £12,350. 


® Pinpoint time classifications help advertisers to plan 
commercials for specific audiences -so doubling the 
impact. 

®@ Advertisers can take advantage of ATV volume dis- 
counts in both London and the Midlands. 


@ All advertisers benefit from the ATV 20°, series dis- 
count if they book 52 weekly spots, whether of 15 sec- 


l 
l 
| 
l 
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Jack Jackson achieved Top Ten ratings for ATV in Record Time Robin Hood—ATV’s top children’s programme—gets audiences as 
big, and with as many adults, as many peak evening programmes 


PROGRAMME CONTRACTORS FOR THE WEEKEND IN LONDON AND MONDAY TO FRIDAY IN THE MIDLANDS 
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This is the entrance to a photographic 
studio. It’s an inviting entrance . . . and if 
you pass in, you feel that your acceptance 

“« +* 
of the invitation was not wasted. The 
atmosphere, the decor, the equipment of the 
Gee & Watson Studio suggest masterly 
photography . . . and, if you put the studio 


to work for you, you find, right enough, 


that the suggestion was well founded. 


Studio Director, Norman Lay 
Assistant Photographer, Ursula Hamilton 
Studio Representative, Mortimer R. Kindon 


GEE & WATSON PuHorTocrRaPnic stubDio 


14 BROWNLOW STREET LONDON WC1 


Telephone HOLborn 4787 


Brownlow St. turns off Holborn, almost opposite Chancery Lane 


A hard-working market 


June 22, 1956 


with money to spend 


HE value of the Belgian 

market to the British 
exporter has been thrown into 
sharp focus by a report titled 
“Home Life in _ Belgium,” 
which recently appeared in 
The Times. 

“Thriving, shrewd, industrious” 
is how the author describes the 
country which, although one of 
the smallest in Europe, “draws 
great wealth from the Belgian 
Congo, 80 times her area, and 
now adds high rewards from 
uranium to those she still re- 
ceives from the old standbys 
diamorfds, cotton, rubber, palm 
oil and tin.” 

Resolutely turning her back on 
the late war, the article con- 
tinued, Belgium has put her 
hard-won knowledge of re- 
cuperation to good effect and 
ignored admonishments to 
tighten her belt. The results 
have been remarkably successful. 

“They can be detected in 
the number of large American 
cars on the roads, modern 
equipment in Belgian kitchens, 
well-stocked larders and in 
indulgence in such fleeting 
whims as home cinemas, home 
sound-recording machines and 
glamorous radio-grams.” 


Middle class problems 


It is pointed out that, in addi- 
tion to professional people, the 
Belgian middle class is made up 
for the most part of business men 
owning small firms and, as else- 
where, these latter are having an 
increasingly hard struggle against 
competition from large concerns. 
The following is how The Times 
report described living costs 

“Taking the average four- 
person family of a professional 
man living in a small town of 
about 14,000 inhabitants, about 
£40 a month would be spent on 
house-keeping. A full-time maid, 
whether living in, or daily, costs 
about £14 a month exclusive of 
food, and the value of her help 
would generally be higher than 
in this country. She would, for 
instance, serve competently at 
table and both her ironing and 
her cooking would be of a high 
standard. 

“Rent for a three-storey, eight- 
or nine-roomed house ranges 
from £18 to £36 a month, accord- 
ing to position and condition. 
These houses are large by British 
standards, and make convenient 
flats which are frequently occu- 
pied by different generations or 
branches of the same family. 

“Expenses for gas, electricity. 
and coal range from £12 to £20 
a month. Although beer and 
water are drunk with most family 
meals, little excuse is needed for 
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wine to be produced, and most 
families within the income group 
being considered keep a_ well- 
chosen, well-stocked cellar 
“Married women in com- 

fortable circumstances gener- 
ally do not go out to work, 
although there is now a ten- 
dency for them to be more 
career-minded in the larger 
towns. Many wives help their 
husbands in commerce by do 
ing bookkeeping or secretarial 
work, or they may serve the 
concern in some other way. A 
family business, often com- 
bined with a house, gives the 
Belgian his well-loved financial 
independence, and he will 
struggle hard to keep this way 
of life rather than work, per- 
haps with more prof, for 
somebody else. 

“Women earn less than men, 
unless they are professionally 
qualified. There are women doc 
tors. lawyers, and engineers. 
There are women in the Belgian 
Parliament, but no women minis- 
ters.” 

The importance of the Congo 
to the health of the Belgian 
economy cannot be exaggerated, 
and according to a report from 
the Board of Trade the results of 
trading over the past year have 
been extremely satisfactory. The 
surplus on visible trade during 
the year was 4,191 million francs, 
or about two and a half times as 
much as that a year before. The 
improved position has been due 
chiefly to the high world prices 
for Congo products. Compared 
with 1954, values increased by 
18 per cent, but in terms of 
volume the increase was only 
three per cent. The chief pro- 
ducts contributing to the increases 
have been copper, zinc, tungsten, 
coffee, rubber and palm products 


Trade with Congo 


As regards markets for Congo 
products, the United States and 
the United Kingdom have now 
almost the same importance, but 
whereas the former enjoys a 
favourable trade balance with the 
Congo, the reverse is the case for 
the UK. During 1955, a visible 
trade deficit of 363 million francs 
was incurred by the UK. 

The demand for manufactured 
goods has become stabilised in 
the Congo and it is considered 
unlikely that much expansion can 
be hoped for in the near future. 
Competition between importing 
countries is therefore very 
intense. 
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Nearly twenty years ago the cinemagoers of Lagos were 
amazed —and delighted —to see the first screen advertisement 
ever shown in West Africa. /t was West Africa Publicity who 
introduced this powerful medium into these important 
territories, just as it was W.A.P. who had earlier put press 

and poster advertising on a properly organised footing. 
It is against this background of unique knowledge and 
experience of the West African scene that W.A.P. operates a 
comprehensive, authentic service for cinema 
advertisers in Nigeria, Gold Coast, Sierra Leone 
and the Gambia. W.A.P. recommendations 
take account of the needs and seasonal buying habits 
of local populations, and the class of audience 
attracted by each cinema. Further, a regular and 
efficient exhibition checking system on 
individual cinemas is operated throughout all the 
territories. W.A.P’s ‘‘on the spot’’ service safeguards 


advertisers’ interests in all respects. 
Export Advertising Service Ltd., London 


WEST APRIGA agents for West Africa Publicity, offer 
expert advice on the creation, direction 
PWBEIGITyYy ETD \ and production of films and filmlets for 


West African markets. 


y 


Creative Service 


a 


London Agents: Export Advertising Service Ltd. 
22 Old Bond Street - W.! 
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THE GREATER PART OF SOUTH LONDON 


SOUTH LONDON S 
SUBURBAN GROUP 


WIMBLEDON BORO’ NEWS: MERTON & MORDEN NEWS: BALHAM & TOOTING 
NEWS & MERCURY: STREATHAM NEWS: CLAPHAM OBSERVER: MITCHAM NEWS & 
MERCURY : PENGE & ANERLEY NEWS: NORBURY & THORNTON HEATH NEWS : 
NORWOOD NEWS. 


IS COVERED EVERY WEEK 
BY THE NINE NEWSPAPERS IN 


OVER 62,000 COPIES 
SOLD WEEKLY IN 
SOUTH LONDON’S BEST 
RESIDENTIAL DISTRICTS. 


NEWS BUILDINGS, 2 BELVEDERE ROAD, UPPER NORWOOD, S.E.19 


Telephone : LIVINGSTONE 3333 
(Members A.B.C.) 


ADVERTISEMENT MANAGER : ALISTAIR MACDERMID 


BUSH HILL PARK, ENFIELD HIGHWAY, 
PONDERS END, ENFIELD LOCK, 
WALTHAM CROSS 


PALMERS GREEN 


OLD SOUTHGATE, NEW SOUTHGATE, 

BOWES PARK, WINCHMORE HILL, 

GRANGE PARK, WEST ENFIELD AND 
COCKFOSTERS 


THESE IMPORTANT BOROUGHS 


of North London, with a total population of 
182,745 and a rateable value of £1,879,82! are 
consumer areas which cannot be neglected 


FULL COVERAGE 
IS ASSURED BY THE 


ENFIELD GAZETTE ano me 
PALMERS GREEN GAZETTE 


45,581 “xs 


WEEKLY PRICE 3d. 


HEAD OFFICE ADDRESS : 


MEMBERS OF GREATER LONDON’S GREATER PRESS 
92 FLEET STREET, LONDON, E.C.4 


When you realise that the West London Observer covers 
an area stretching from Paddington to Putney, from St. 
Marylebone to Southall .. . well, you can see that it’s 
too large a world to neglect ! 

The West London Observer is one of the most widely 
read and trusted of London’s weekly newspapers. Over 
21,000 people read its lively news pages and features, 
and take a keen interest in its advertisements. Your 
advertisement will be noticed, read and seriously con- 
sidered. Make sure the West London Observer is on 
your list. 


‘Gest Zordon Observer 


BARNES -°- MORTLAKE KENSINGTON PUTNEY 
RICHMOND * SHEPHERDS BUSH © FULHAM ~* NOTTING HILL 
ACTON ~*~ PADDINGTON HAMMERSMITH SOUTHALL 


ST. MARYLEBONE * HARLESDEN + HANWELL ~ CHISWICK 
HOUNSLOW BAYSWATER ~- BRENTFORD ~* EAST SHEEN 
KNIGHTSBRIDGE E KEW 


Send for rate card and voucher to: 
HEAD OFFICE, 132/138 LATIMER ROAD, HAMMERSMITH, W. 10 
Telephone: PARk 3434-5 
ABC CIRCULATION FIGURE 21,086 July—Dec. 1955 


WEST KENSINGTON 
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The ‘Advertiser’s Weekly’ Market Research 
Team investigate GREATER LONDON 


and discover— 


A vast market with a fifth 


of nation’s population 


ro quote the Barlow Com- 
mission’s description of 
London's industries: “The 
commercial and distributing 
function alone provides em- 
ployment for a considerable 
population, which in tyrn gives 
employment in local industries 
to a further group. But 
London is much more than that 

. it is now an important 
centre of such industries as 
leather tanning and dressing; 
boot and shoe manufacture; 
the finishing sections of a num- 
ber of iron and steel trades; 
tailoring, dressmaking, mnilli- 
nery:; the production of paper, 
and of chemicals, dyestuffs and 
drugs. 


“It is an important grain 
milling centre, an important 
ship repairing centre and probably 
the largest centre of the timber 
trade. Having always been the 
main commercial centre of this 
country, London has grown to be 
a large factory centre.” 

During the past five years, the 
population of London has re 
mained more or less stationary, 
and an accompanying table 
quotes figures for estimates at 
June, 1950, and June, 1955. 


Fall in population 


On the basis of the estimates 
quoted above, the number of 
persons living in Greater London 
has declined during the past five 
years by about 127,000—of which 
a decline in the population of the 
County of London accounts for 
94,000, almost entirely in the 
Metropolitan boroughs. 


Nevertheless, within an area 
approximately 15 miles radius 
from Charing Cross live nearly 
one-fifth of the population of 
England and Wales, and the 
boroughs which have increased 
their populations are Hamp- 
stead, Shoreditch, Stoke New- 
ington and Wandsworth—the 
remainder have all shared in 
the decline. 

London’s economy has three 
main foundations. 

First is the Port of London, 
together with the commercial and 
financial services associated with 


Estimates of the Greater London Population { 


(7000s) 


June, 1950 


Persons 


Greater London 
County of London ard : 
Of which City of London 
Metropolitan Boroughs 
England and Wales 


it. The port, where post-war re- 
pairs, the reconstruction and 
modernisation programme are 
reported to cost £20 million, 
serves international trade. Large 
quantities of goods for use in 
other parts of the country are 
marketed in London and pass 
through the port, while London 
is preeminent among British 
ports as the centre of world 
finance and multilateral trade. 
The cargoes the port handled 
in 1955 amounted to 39.5 million 
tons of imports, nine million tons 


June, 1955 


Percentage 
| of England 
| and Wales | 


Percentage 
Persons 


Source ; Registrar General. 


of exports, and 3.3 million tons 
transhipped. The export cargoes 
passing through the port as a 
whole were in volume 50 per cent 
above the pre-war average, and 
partly because of changes in the 
pattern of trade, eg., the in- 
creased number of exported cars, 
tractors, etc.. cargo going out 
over quays of the Port of London 
Authority as distinct from 
wharves privately owned, has 
trebled. 


@ Continued on page 52 


A battalion of the invading “Gleem” forces arrive in Central London. 

It has been reckoned that the total number of people who witnessed 

this marketing invasion exceeded half a million despite the fact that 
the Saturday morning was wet. 


ADVERTISER'S WEEKLY 


‘Invasion’ 
of 


London 


HEN the people of 

London were introduced 
to the new toothpaste from 
Thomas Hedley & Company, 
“Gleem,” they experienced one 
of the rare invasions of the 
capital. 


Early one March morning, 10 
“invasion fleets” started from 
suburban centres. At noon, the 
spearhead “occupied” Piccadilly 
Circus as the high spot of a care- 
fully planned “military” opera- 
tion. 

Each “invasion” team con- 
sisted of five motor scooters, 
each decorated with a giant 
Gleem pack. In addition, one 
scooter in each team was 
equipped with a loudspeaker 
which reinforced the visual 
— by means of the spoken 
word. 


_ Invasion “troops” were dressed 
in a special Gleem uniform to 
help identify them as they carried 
on their task of delivering con- 
signments of the toothpaste to 
Stockists along the “invasion” 
routes. The starting points were 
Uxbridge, Hounslow, Kingston, 
Croydon, Bromley, Barking, 
Ilford, Ponders End, Barnet and 
Watford. 


Return of forces 


Timings were accurately 
worked out and soon after Picca- 
dilly Circus had been “occupied,” 
these peaceful “invasion forces” 
were on their way back to their 
Starting points, passing through 
suburban centres on one of the 
busiest shopping days of the 
week. 

This operation was planned by 
Erwin Wasey & Co., Ltd., on 
strictly military lines and in 
overall charge was the account 
director, C. Austen Barnes, who, 
with the public relations direc- 
tor, John Arrow, was respon- 
sible for the conception and 
execution of the invasion. In 
addition, 14 members of the 
agency's staff took an active part 
in the invasion itself, including 
a “navigator” who travelled on 
the leading vehicle of each 
group. Despite adverse weather 
conditions, the invasion was an 
undeniable success, and stimu- 
lated a great deal of public 
interest. 


Wet weather did not seem to 
have deterred the very large 
crowd of Saturday afternoon 
shoppers, particularly in 
suburban centres. 

A handsome bonus was earned 
by two of the invasion groups 
passing through large crowds 
coming from football matches. 
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THE 


KENSINGTO 
NEWS 


AND 
West London Times 


- FRIDAY (Price 34.) 


This popular Newspaper has been established over 80 years 
and circulates in the following districts :— 


Kensington Shepherd’s Bush Hammersmith 
S. Kensington Bayswater Fulham 
Notting Hill Paddington Chiswick 


HEAD OFFICE : 118 KENSINGTON CHURCH ST., W.8 


For advertisement rates and specimen copy telephone 
BAYswater 3221/2, 7267/8 


THE 
WALTHAMSTOW 


GUARDIAN 


SERIES 
for 


Walthamstow, Leyton, Leyton- 
stone, Chingford, Highams Park, 
Wanstead, Woodford, etc. 


The only local newspaper covering all 
these areas with A.B.C. figures. 


18’6: 


* 


CLASSIFIED ADVERTISEMENTS 


appear in all editions in the series. 
The A&B system ceased to operate in 


1953 
* 


All enquiries to 


Advertisement Manager, 
Guardian Centre, 161 Hoe St., 
London, E.17 


Tel: LAR. 7501 (3 lines) 


GUARDIAN 


People who know call it ‘“‘London’s 
finest suburban newspaper."’ 


per 
S.C.i. 


What _ Agents 


want to know 


NET SALES 
159,598 weekly (ABC) 


COVERAGE 
More than a third of the 


Middlesex population 


RATE 
55/- per s.c. inch 


Best and cheapest medium 
—have you tried it? 


Middlesex 
County 
Press 


HIGH STREET, UXBRIDGE 
Phone : UXBRIDGE 8383 


GREATER LONDON 


June 22, 1956 


Main centre of nation’s 


invisible export trade 


More than half the country's 
ship-owning firms have their 
head offices in London, and 
shipping services themselves 
make the biggest single contri 
bution to the country’s invisible 
exports. 

Thus, while from the Midlands 
there are the exports of motor- 
cars, cycles, and engineering pro- 
ducts generally; from York- 
shire her famous woollens and 
worsteds ; from Lancashire the 
cottons, and from all of these 
areas and from others chemicals 
and other manufactures, bringing 
in large sums of foreign exchange, 
London, too, apart from her in- 
dustrial products, earns consider- 
able revenue through port dues, 
shipping, air services, banking 
insurance and other financial 
services 


Very large proportion 


Ship owners’ total net earnings 
from overseas countries have 
been estimated for 1955 at about 
£250 million, after deducting all 
foreign disbursements. How much 
of this sum may be credited to 
London is difficult to estimate, 
but the proportion must be a 
large one. As shown in another 
table, the numbers engaged in 
transport and communications 
services in Greater London at the 
end of May, 1955, was 415,290, 
of which railways accounted for 
some 92,000, sea transport nearly 
50,000, port, river, canal trans- 
port and harbour, dock and canal 
conservancy, nearly 45,000. 

In addition to shipping, there 
is air transport, and in 195S, 
traffic through London airport 
(the first 12-month period after 
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A view of the Ackroydon Estate 


ut Putney—one of the new and 

imposing housing projects estab- 

lished by the London County 
Council 

Photo by L.C.C 


Northolt was closed) was nearly 
2,700,000 passengers, 38,000 short 


tons of freight, and 11,000 of 
mail. 
At Ferryfield in Kent, pri- 


vately owned by Silver City Air- 
ways, Ltd., and very busy with 
car-ferry services, 160,000 passen- 
gers and 57,500 short tons of 
freight were handled during the 
year. The British Overseas Air- 
ways Corporation and British 
European Airways earned a net 


@ Continued on page 53 


Estimated Numbers of Gtr. London Employees 
Employed and Unemployed at end-May, 1955 


Industry Greater London Great Britain 
Agriculture, forestry and fishing 17-2 711-7 
Mining and quarrying 1 865-3 
Treatment of non-metalliferous mining products other 
than coal 399-7 “59 
Chemicals and allied trades 123-3 519-5 
Metal manufacture 2 28-9 $733 
Engineering, shipbuilding and electrical goods 442.3 2,077 -9 
Of which; shipbuilding and repairing 13-9 211-3 
Vehicles 188-0 | 1,199-7 
Metal goods not elsewhere specified 82-6 517-4 
Precision instruments, jewellery, cutlery 68 4 146-7 
Textiles 28-7 960-7 
Leather, leather goods and fur 20:6 73-0 
Clothing 159-3 636-8 
Food, drink and tobacco 186-6 880-0 
Manufactures of wood and cork 87-6 303-3 
Paper and printing 186-4 554.0 
Other manufacturing industries 87-7 287-5 
Building and contracting . 256°4 1,371-1 
Gas, electricity and water supply 87-4 379-6 
Transport and communication 415-3 680-38 
Distributive trades 588-6 2346-1 
Insurance, banking and finance 225-3 470-1 
Public administration and defence 313-8 1,299-9 
Professional services 390-4 1,626-9 
Miscellaneous services . 413-2 1,624-3 
Ex-service personnel not classified by industry 1-3 8-6 
Toral 4444.0 | 21,460-0 
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GREATER LONDON 


A market of 44 million | 


well-paid workers 


surplus of foreign currency 
equivalent to £5 million during 
the financial year 1954-1955, 
although against this must be 
set a sum for capital expenditure 
on aircraft and spares worth 
about £44 million. 

Nevertheless, the operation 
of air services probably saves 
the country some £35 million 
in foreign exchange and, at the 
same time, provides employ- 
ment for nearly 24,000 people 
in the Greater London area. 
Insurance, banking and finance 

employed at the end of May, 
1955, some 225,000, and, while 
no estimates are available of the 
invisible exports of banking and 
finance, the figure of at least £600 
million has been quoted as the 
United Kingdom’s gross premium 
income from abroad. How much 
of it accrues to the London 
market, and what claims have to 
be offset, is not known, but un- 
doubtedly London earns the 
major share. 

Thus, although the numbers 
employed in shipping, air trans- 
port, banking, insurance and 
finance may be only about 
350,000 out of a total employed 
in the Greater London area 
of nearly 44 million, the indus- 
tries they man are both one of 
the foundations of London's 
economy and also important and 
valuable contributors to the 
economy of the whole country. 


Administration 
and 
services centre 


HE second feature of the 
area is that London is the 
chief cenfre in Great Britain 
of administration and services. 
Reference will be made at a 
later stage to the new building 
and to the provision of offices, 
but it is noteworthy that whereas 
for the country as a whole (Great 
Britain) 1.3 million out of a total 
of 21.5 million are employed in 
public administration and defence 
-Or six per cent—in Greater 
London the corresponding figure 
is 314,000 out of 4.4 million—or 
seven per cent. 

Moreover, while the numbers 
engaged in the administration of 
large commercial firms are not 
known, the concentration of head 
offices in London makes certain 
that the proportion of those 
engaged in administration there 
is higher than anywhere else in 
the country. Figures quoted in 
October last year showed that 
rebuilding in the City then 
totalled 2.4 million square feet of 
floor space, 5.9 million square 
feet were under construction, and 


@ Continued on page 54 


| Range of media 


HE greatest and most pros- 

perous mass market in the 
UK deserves to be served by a 
diversity of efficient media. For 
special marketing projects, for 
launches, or for regional adver- 
tising campaigns Greater Lon- 
don offers impressive facilities— 
the evening press, the local news- 
papers, the cinema, commercial 
television, posters, and transport 
advertising. 

Within the area, four out of 
every five adults read at least one 
of the three great evening news- 
papers, and, in consequence, the 
use of this medium enables the 
advertiser to reach almost every 
home. 

Within the region, too, are 
some 160 weeklies, including a 
number of groups with a wide 
coverage across London—extend- 
ing in some cases beyond the 
administrative region. 


Bulletin board survey 


Some light has recently been 
thrown on the effectiveness of the 
poster medium in Greater London 
as the result of a pilot survey 
which set out to measure the size 
of audience to a number of 
bulletin boards. A census of 
vehicular and pedestrian traffic 
passing selected sites was taken 
over a period of five working 
days in September of last year. 

On the basis of the results it 

was estimated that the cost of a 
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for... 


PUTNEY 
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SOUTHFIELDS 


WANDSWORTH 


campaign using these sites was — 


Is. 6d. per 1,000 “opportuni- 

ties to see.” 

The travel habits of the Lon- 
doner also suggest that transport 
advertising is an important 
medium. The London Transport 
system carries an average of 13 
million passengers per day. 

Turning to the cinema, the 
latest Board of Trade statistics 
issued in May of this year show 
that in 1955 in the London and 
South Eastern administrative 
region there were 240,568,000 ad- 
missions. 

Finally, a pointer to the pros- 
perity of the region is provided 
by the growth and volume of 


television licences. In the London | 


postal districts alone licences 
have increased in a period of 18 
months by close on 150,000. The 
figure at the end of March was 
658,212. Another convincing 
picture of the remarkable growth 
of commercial television in the 
London region is provided by the 
fact that within the short period 
of eight months the number of 
homes where commercial] tele- 


vision could be received has quad- | 
rupled—from under 200,000 at | 


the start of transmissions to 


nearly 800,000. 


EARLSFIELD 


CLAPHAM 
JUNCTION 


ETC. 


WANDSWORTH BOROUGH NEWS CO. (1954) LTD 
Head Office : 
144 WANDSWORTH HIGH STREET, S.W.18 
Telephone: VANdyke 4226-7 
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Vast range of industries 
spans clothes to books 


planning permission granted for 
another 5.4 million square feet. 
Thirdly, Greater London is 
an important manufacturing 
centre. Clothing, a variety of 
food industries including 
breweries, printing and pub- 
lishing—and at least 80 per 
cent of Britain's book publish- 
ing is done in London, while 
another traditional trade is 
security printing, notes and 
other currency, stamps, cheque 
forms—electrical engineering 
and apparatus, general engi- 
neering, a variety of metal 
industries, motors and aircraft, 
watches, clocks, musical, scien- 
tific and photographic instru- 
ments, and paper industries. 
The numbers employed in in- 
dustries in the Greater London 
area at the end of May, 1955, 
are tabulated in this survey, along 
with the figures for Great Britain 
asa whole. From the figures, the 
importance of the chemical and 
allied trades, the engineering, the 
clothing, the food, drink and 


| tobacco, the paper and printing, 


| region 


and the building and contracting 
industries, can be judged. 
Boom in building 
Although the Barlow Com- 
mission recommended that the 
industrial growth of the London 
should be curbed, the 
area, 10 years after the end of 
the war, has a substantially larger 
number of industrial building 
schemes approved than any other 
region in the country, both in 
numbers and in area. Metro- 
politan London, roughly London 
out to the Green Belt, was behind 
the Midland and North-Western 
regions, but ahead of all others 
However, from reports, while 
the figures are not disputed, it 


appears that relatively fewer 
schemes have been proceeded 
with in the London area than 


elsewhere. No detailed analysis is 
available of the types of industry 
occupying the new factories, but 
the largest group is probably the 
mechanical and electrical engi- 
neering industries. 


During the course of _ the 
“Gleem"” invasion of London, 
many samples of the product 


were asked for by the public. 


New business and 
shopping area 


PART from the building 

referred to elsewhere, a 
scheme for the development, 
within five years, of a com- 
mercial and shopping district 
in the bombed area around the 
Elephant and Castle road inter- 
section in South London was 


announced in February this 
year by the town planning 
committee of the London 


County Council. 

Another development scheme 
is that connected with the 
Crystal Palace site—and this is 
estimated to cost nearly £10 


million. It includes the 
National Youth and Sports 
Centre and an_ exhibition 


centre, while the LCC’s parks 
committee will be responsible 


for developing another 100 
acres. 

The total site occupies 200 
acres, 40 of which will be a 


Youth and Sports Centre. 


4 


Industrial Building in Greater London 
Total for period from January 1, 1945 


| Buildings | 
Approved to under Completed to 
Sept. 30, 1955 | Construction at | June 30, 1955 

| June 30, 1955 
Area 

| Area Area | Area 
| (000 , (000 |, (000 
Number sq. fi.) Number sq. ft.) | Number sq. ft.) 
Great Britain 19,024 | 480,599 2,394 | 80,754 10,810 | 232,791 
London Region... ... 3,798 | 97,763 486 | 17,799 1,678 | 30,421 
Metropolitan London... 2,479 | 52,571 306 9,056 1,036 | 15,901 


Nore :—The London Region in the above table is roughly the London Town 


Planning area and includes the new satellite towns. 
mately London to the inner edge of the Green 
Source: Financial Times, 


Metropolitan London is approxi- 
Belt. 
November 10, 1955. 
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MONTHLY SALES 
(A.B.C.) 


Highest net sale (A.B.C.)—Lowest rate per |,000 of any independent journal in or near its field. 
BUSINESS PUBLICATIONS LTD., MERCURY HOUSE, 109/119 Waterloo Rd., S.E.I. Tel. WAT. 3388 (20 lines) 
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for COD CORNWALI 


THIS WAS A CARLTON PHOTOGRAPH ———— 


MAGAZINE ADVERTISEMENT IN COLOUR 
AGENCY: Dolan, Davis, Whitcombe & Stewart, Ltd. 
ART DIRECTION: Kenneth Martin 


ADVERTISER: The British Trawler Federation 


(ter your Family a treat 


BUY FISH TOMORROW! 
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THE GRAPHIC ARTS 


—_ weekly news survey 


Bowater bid 
beats U.S. 


challenge 


The Bowater Corporation of 
North America Ltd.—through 
which Bowater interests in 
Canada and the United States are 
controlled—has made, through a 
newly formed and wholly owned 
subsidiary, an offer to purchase 
the property, assets and under- 
taking of the Mersey Paper Co., 
Ltd., of Liverpool, Nova Scotia. 

The Mersey board has now 
approved the offer and has 
decided to recommend it to the 
shareholders at a meeting called 
for today (Friday). 

It is understood that the 
Bowater offer was approved in 
the face of strong opposition bids 
from American concerns. 

The Mersey Paper Co. operates 
a two-machine newsprint mill, 
served by the ice-free port of 
Liverpool, Nova Scotia. At pre- 
sent it produces some 140,000 
tons of newsprint annually. 


Two new pulp mills 


In his speech at the annual 
meeting of the Bowater Paper 
Corporation Ltd. in May, Sir 
Eric Vansittart Bowater, review- 
ing the organisation’s plans for 
further development in North 
America, stated that it had been 
decided to build two new pulp 
mills, 

If the offer to purchase the 
Mersey Paper Co. assets is con- 
firmed by its shareholders, 
Bowaters plan to build a ground- 
wood pulp mill, with a capacity 
of about 100,000 tons of ground- 
wood pulp a year, adjacent to the 
Mersey mills in Nova Scotia, 
where all the necessary facilities 
are available. 

The other new plant in North 
America is to be a sulphate pulp 
mill in South Carolina. 


Fa 
MW 


DUPLICATING 
PAPER 


Ee as. 


This new wrapper has been intro- 
duced by H. R. Danford & Sons 
Lid. for their New Fleet duplicating 
paper. It was designed by Peter 
Collins, and has brush script for the 
words New Fleet, and sans roman 
(with italic reversed out of solid), all 
in dense black, for other lettering. 


More research into 
screen printing 
Screen and lithographic 
printers Print Processes Ltd., 
have moved into Print House, at 
Dalston Junction, a _ building 
which formerly belonged to 
Reeves, brush and colour manu- 
facturers. With extended floor 
space comprising 30,000 sq. ft., 
Print Processes hope to extend 
their technical research in silk 
screening, for they now possess 
premises which contain what is 
described as one of the largest 
mechanised screen plants in the 

country. 

Rest and games rooms are 
available for the staff in the new 
building. 
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CALL FOR UNION AGREEMENT 


‘Teletypesetting is a comp’s 
work’ says the LTS 


In its first annual report, the London Typographical Society makes 
clear its attitude over teletypesetting. 


It says: “* 


As a Society we are, of course, taking the line . . 


. that the 


operation of this keyboard is the work of the compositor, and we will 
insist upon that in our negotiations.” 


“in the not too 
many offices, 
as newspaper, 

teletypesetting, the 

Society states that it has dis- 

covered, in negotiations, that it 
will be essential, before entering 
any firm agreement with the 
employers, for the three unions 
concerned—the Typographical 

Association, the Press Tele- 
graphists, and the Society—to 
reach some form of inter-union 
agreement. 

The report records that in the 
first year’s working of the LTS— 
formed by the amalgamation of 
the PMMTS and the LSC—a new 
constitution, involving consider- 
able changes in administration, 
had been brought into smooth 
working. 

The number of working 
journeymen in the Society is 
given as 10,310 compositors and 
4,858 machine minders, while 
apprentices number 1,389 and 
600 respectively. 

The number on superannuation 
totals 2,990. Associate members 


Believing that, 
distant future,” 
periodical as wel! 
may install 


Astins to retire 

Percy Astins, joint general 
secretary of the London Typo- 
graphical Society, will retire at 
the end of this month. Mr. 
Astins was formerly general 
secretary of the Printing Machine 
Managers’ Trade Society. 


number 63 compositors and 66 
machine men on superannuation 
and, in addition, the machine de- 
partment has 248 members. The 
number of members placed on 
superannuation during the year 
was 188 compositors and 77 
machine managers. 


‘Work round the clock’ urges Spicers chairman 


Lancelot Spicer, chairman of 
paper-makers Spicers Ltd., 
referred in his statement at the 
company’s recent annual general 
meeting to the need for increased 
production in industry. 

“We have,” he said, “reached 
the stage at which, unless pro- 
duction is greatly increased, we 
shall find our costs have risen so 
high that we shall not be able 
to pay for the raw materials and 
food we must have in order to 
enable us to maintain our present 
standard of living. 

The high capital cost of 
modern equipment in _ light 
industry surely necessitates that 
a machine shall be kept in con- 
tinual production and not, as 
at present, for only about 40 


hours per week of 168 hours. 

“*Working round the clock’ 
may have to become the normal 
mode of life for all of us. ; 
I am not advocating longer work- 
ing hours, indeed it might well be 
a 40-hour week, but those 40 
hours would not necessarily be 
performed between 8 a.m. and 
6 p.m.” 

Mr. Spicer revealed that the 
turnover of his company had 
increased since 1950 by more 
than 50 per cent. And, in view 
of the fact that the growth of the 
company had now gone beyond 
its capacity to provide sufficient 
funds, the stockholders had been 
asked “to invest fresh moneys in 
our business by an issue of 
1,500,000 £1 shares at par.” 


Discussing overseas aspects of 
the company’s trading, the chair- 
man said that the Australian 
turnover had “considerably in- 
creased” but that the percentage 
of gross profit was somewhat 
reduced. 

In South Africa the shortage 
of skilled labour had made it 
difficult for Spicers to reach 
maximum output. 

Referring to a comparatively 
new aspect of the company’s 
business, he said that they had 
“developed a substantial business 
as overseas agents in many 
markets for various types of 
printing machinery” and that this 
was “proving profitable and 
combines satisfactorily with our 
paper business.” 


The Ever-Ready Co. (Great Britain) 
Ltd.'s latest sales aid is this litho- 
graphed seven - colour, varnish 
finished, radio battery showcard. 
The card measures 10} in. by 104 in. 
by 4 in. including box strut. 


Local papers 
run Elgrama 
plates 


Many representatives of news- 
papers who visited the Elgrama 
electronic etching machine 
demonstration at the Waldorf 
Hotel, London, last week, 
obtained sample plates of their 
own news pictures—and ran them 
in their newspapers. 

Typical of these was the 
Hendon & Finchley Times, which 
printed a single-column Elgrama- 
made block of a local celebrity 
on its front page and also used 
it in the Edgware Post, which is 
owned by the same group. 

For the Hendon & Finchley 
Times, which is rotary-printed, it 
was necessary to make a stereo. 
Says W. A. Warden, secretary and 
general manager of the paper: 

“We found that our normal 
stereo process, when applied to 
the Elgrama product, produced a 
plate that was under type-high, 
but we overcame this by building 
up the stereo base. 

“Despite first doubts, the depth 
of the Elgrama etch proved deep 
enough. The resulting reproduc- 
tion compared pretty favourably 
with that from the usual half- 
tone.” 

Asked if his company were 
considering the purchase of an 
Elgrama machine, Mr. Warden 
replied: “We _ are certainly 
interested, but, among other 
things, we must first be assured 
that the machine has a satisfac- 
tory life.” 
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DECORATED with a very effective 
jacket illustration, the _ best-seller 
Freedom the Spur, by Gordon Instone, 
advertisement manager of Every- 
woman, is being reissued as a Great 
Pan book. Published at the end of 
1953, it ran to five editions. It tells 
of his three dramatic escapes from 
the Germans and a 900-mile journey 
by foot taking 
11 months. 
“An escape 
story with a 
difference,"’ 
says Gen. Sir 
Frederick Pile, 
GOd. ia G 
Anti - Aircraft 
Command of 
wartime 


Britain, who 
writes in — 
foreword : 


is a book teat 
any man with 
guts would 
like to have 
written.” 

Mr. Instone 
has recently moved to Epsom Downs, 
where he lives as quietly as two 
small children will allow. 

* * 


Gordon Instone 


* 


A LITHOGRAPH by W. N. Bird 
of the Rumble, Crowther & Nicholas 
Ltd. Studio, called “Thames from 
Battersea,” has been hung in the 
Royal Academy Summer Exhibition. 


AD MANAGER'S BEST SELLER 


@NE of the directors of the 
Kemp’s group of publishing com- 
panies, M. A. Bryceson, has holed 
out in one at the West Hill Golf 
Club, Brookwood, Surrey. It is the 
third time he has done so. 

Before the war, Mr. Bryceson was 
a regular umpire at the Wimbledon 
lawn tennis championships. 


Milhado promotion 
QN Derby Day, Albert Milhado, 


who represents scores of foreign 
newspapers, sent out a letter saying: 
“The fact that a French horse has 
won the Derby has again stressed 
the importance of the foreign com- 
petition which this country has to 
mee. ... 

“Just compare this Derby with the 
race in the export field. British pro- 
ducts are certainly equal to, if not 
better than, foreign goods, but it 
takes a good jockey, by advertising 
in the right media, to draw the 
attention of the foreign buyers to 
these British products.” 

This quick-off-the-mark, topical 
promotion is all part of the Milhado 
technique. He has written 40 or 
more such pieces every year for the 
past five or six years. 

The letters go out to some 350 
advertising agencies and between 500 
and 1,000 big exporters. 


jTelephone : 


CHANGE OF ADDRESS | 


The 
ROBERT FREEMAN | || 


COMPANY 
is moving as from 
Monday, June 25 


to new and enlarged premises at 


7/9 SWALLOW STREET, W.1. 


REGent 7521 - (10 lines) 


LIMITED 


The victorious Armstrong-Warden Ltd. 
success at the Swan Inn, Streatley, ’ 
gathered for their annual outing. 


Benson’s afloat 


For nearly three years S. H. 
Benson Ltd., have had a _ thriv- 
ing sailing club. There are now 
more than 50 members and the 
club at present owns two racing 
dinghies. These are Graduates, a 
class originally instigated by the 
magazine Light Craft. 

Recently both boats competed in 
the Class Championship at Alde- 
burgh, Suffolk, and one carried off 
the two major awards, the Points 
Cup and the Single-handed Trophy 

In addition to week-end sailing 
and racing at Frensham Pond, in 
Surrey, the Club organises week-end 
cruises on the Solent in hired 
yachts, an annual regatta, and 
numerous film shows, talks, etc 

J. P. H. Goodison, the Club's 
honorary secretary, tells me that 
they look forward to holding sail- 
ing matches with other firms, as the 
new fashion spreads. 


* * * 


It was through Dudley Turner (of 
Dudley Turner & Vincent Ltd.) that 
I met an ‘Australian business man, 
Harry Simpson, managing director 
of Simpsons Manufacturing Pty. 
Ltd.. Burnley, Victoria. DTV are 
not Mr. Simpson’s agents, but they 
have a close common friend in 
Robert Hughes, an ex-English adver- 
tising agency man, of Melbourne. 

Mr. Simpson has travelled across 
Europe, and will be back in London 
again on July 17 for a month, with 
one main end in view—to offer the 
facility of his work to manufac- 
turers. 

This offer is, he tells me, arousing 
much interest. Because of the 
severe import restrictions which are 
being imposed by the Australian 
Government, more and more British 
and foreign manufacturers are hav- 
ing to consider the desirability of 
having their products manufactured 
in the Dominion. 

Mr. Simpson's firm are manufac- 
turing chemists, with the emphasis 
on cosmetics, and the facilities 
which they offer to British firms 
include manufacturing, packaging, 
distributing, selling and advertising 
their lines through Australia. For 
some years a number of our manu- 
facturers have been profiting by this 
service. 

I was interested to hear that he 
regarded radio advertising as easily 
his most important medium. 

* 7 * 


Miss HYLDA D. SMYTHE, of 
Griffiths & —w «> Ltd., has lent 
her collection of film posters and 
a, including those of Harold 
loyd, ‘Mae Marsh, Pola — 
and John Barrymore, to 
Observer Film Exhibition. 
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tug-of-war team celebrate their 


where some 50 members of the company 


In hospital, recovering from a 
serious operation following an 
injury suffered in the RAF during 
the war, is G. H. Davies, Northern 
advertisement representative for 
Kemp's group of publishing com- 
panies. 

Mr. Davies, who was awarded the 
DFC, was a navigator in Bomber 
Command—at one time with the 
617 Squadron Shortly before he 
joined them, this Squadron became 
known as the “Dam Busters.” 


* * * 


SURROUNDED by some very 
attractive furniture in the New Bond 
Street Showrooms of the Greaves & 
Thomas organisation, I met lan Rae, 
who has taken over as staff PRO, 
at a reception organised by Mathew 
Crosse Ltd., who have hitherto done 
the public relations for this rapidly 
expanding concern 

Mr. Rae was with the Mclinnes 
Thomson agency in Glasgow before 
going, for two and a half years, as 
sales manager to an engineering firm. 


Lord’s was crowded 


AFTER a heavy spate of confer- 
ences, I decided to get away from 
it all for a day at Lord's 

Within an hour I had seen 20 or 
30 advertising and PR men (I hasten 
to add that it was a Saturday!). One 
or two were in the vicinity of the 
Tavern; others _thronged the 
Garden Restaurant. 

Agency men watching the cricket 
included Dudley Turner (so enthu- 
siastic that he has his home near 
the ground) and Graham Roe. 

“I've seen so many people I know 
in business that I think I should 
open a branch office here,’ Graham 
told me. 


CONTACT 
WEEK'S WISECRACK 


~ 


“It’s all right, old boy—we 
have a faith healer who 
deals with dissatisfied 
clients.” 
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Ne — RICHARD poy, 
w=\\ s 


There is now room a 


for you to expand with us. 


Those creative people 


who have sought 


to join us in the past 


are now invited 


to re-establish contact. 


4 
wo 
1] 
c 
c 
2 
F 
m 
= 
’ 
z 


ial 


A 


- 


Gens 
Ge 


734-35 HIGH HOLBORN \] 


RON (tei IC Kal 


| : 
poctnond y 


RICHARD POTTS & PARTNERS LTD Incorporated Practitioners in Advertising 
34-35 HIGH HOLBORN-LONDON-WCI CHAncery 4974 And at Manchester 


| =. 4 
i=e=S5B58=8:) 


' i re a i, ee {os Sie os a : 
<A Ls —_ Se | 
——EE=_ an 
{TOO 2 a, 
—_—_—_—_— 
e COMM ONG DOW OORT E | 
SSNs — 
a 
. oa (uns es 
ie Ol! ; B 
4 BY : ( | A mS 
pF } | is | Poe 
ma) iomin ‘ 
| (UI “ goe 
| | wb 3° | 
1 | | hiswav> 3! | 
| il ; a Bing} 
Ce eee 
| ae 
nm {}00} (00 (|, 5 
x To! =F 
pan 5 ole 


ADVERTISER'S WEEKLY 


PUBLICATIONS IN THE NEWS 


Library Press’s 


new monthly 


The Industrial Librarian and 
Technical Book World, a monthly 
review of library science and the 
current literature of science and in- 
dustry, will be launched next 
month by The Library Press. The 
initial print order is 2,000 copies. 
Advertisement rates are: full page 
£15; half-page £8. Subscription is 
25s. 6d. “y annum. 

* * 
Net nd of the News Chronicle, 


which have been rising steadily 

every month this year, were 

1,444,134 copies a day during May. 
of * * 


A 20-page art paper supplement on 
contemporary furniture is included 
in the current issue of Furnishing 
World. 

* * * 

For the fourth year in succession 
Modern Publicity has gone out-of- 
print several months before the next 
issue is due to appear, say the 
publishers, The Studio Ltd. The 
new issue, Volume 26, will be ready 
in September. 

* */ *” 

The July issue of Housewife will 
contain a free cookery book on 
meat dishes, and two eight-page 
supplements, one on picnic equip- 
ment, and the other on roses, by 


Constance Spry. 


Neame 


Newman 
= a 32-page book, of The Lon- 


Lid. have pro- 


don of London, for the London 
Assurance, in association with their 
—s, agents John Haddon and 
Ltd. Telling the story of the 
pan Be of the London Assurance 
since it was founded in 1719, the 
book is printed in two colours on 
white cartridge paper, and includes 
a number of drawings. The cover 
print is from an engraving of 
London based on a pen and wash 
drawing by Canaletto, and the end- 
papers, printed in red, show the 
coat of arms of the London Assur- 
ance. The book was printed by 
Staples Printers Ltd 
* * ok 
Next week's issue of Woman, a 
special summer holidays number, 
will be advertised in the national 
press, including the Daily Express 
and Daily Mirror. 


. 
300 advertisers 

Advertisements, many in colour. 
from some 300 advertisers, help to 
swell the massive June issue of 
Mechanical Handling, which in- 
cludes a classified Guide to Equip- 
ment as the seventh part of a buyers’ 
guide to 8Sritish mechanical hand- 
ling equipment. 

* * 

Next week's issue of The Com- 
mercial Motor will be a_ special 
“Transport for Agriculture’ num- 
ber. Also contained in this issue 
will be a preview of commercial 
vehicle exhibits at the Royal Show, 
which opens at Newcastle-upon-Tyne 
a week later. 


The July 
keeping 
contain eight pages of 


issue 
front 


of Good House- 
cover above—will 
“things to 
and have around” in the 
garden and at the sea. 


* * € 


Following a revision in the adver- 
tisement rate for Quarry Managers’ 
Journal and Cement, Lime and 
Gravel, a whole page will now cost 
£30 (instead of £20), an insertion In 
a series of six £27 10s. (£18 10s.), 
and an insertion in a series of 12 
£24 10s. (£16). Extra rate for colour 
is increased from £4 to £6 per page 


* * * 


A Holiday promotion sheet, claim- 
ing that each of the magazine's past 
seven issues has set a new linage and 
revenue record for the month, is 
illustrated with a photograph of a 
1921 fire engine, which is to be given 
to an agency man or woman as first 
prize in Holiday's 10th Anniversary 
match-the-ad-men’s picture contest. 


Golf Exhibition 


Golf Illustrated will again be 
sponsoring a Golf and Allied Trades 
Exhibition at Hoylake for the Open 
Golf Championship. A _ special 
Open Championship Souvenir num- 
ber will be published next week. 


* * * 


The fourth volume in the Motor 
Cyciing Road Tests series, reprinted 
from Motor Cycling, contains 29 
two-page road tests and two abbre- 
viated reports of a representative 
selection of current production 
machines. It sells at 5s. 


wear 
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We Hear 


The opening ceremony of the 
annual Motor Show will be per- 
formed by the Prime Minister, Sir 
Anthony Eden, on Wednesday, 
October 17. 

* * 7 

A new Parker Duofold pen has 
been introduced by the Parker Pen 
Co., Ltd., called the Maxima. No 
special advertising campaign is 
scheduled for it. 


* * * 
Granada TV Network pro 
grammes and spots are being seen in 
Belfast, 150 miles from the Winter 
hill transmitter. 
* * * 
Courtney, Pope Ltd., are to entei 
the self-service equipment field, and 
are preparing a showroom: for self 
service fittings. 


* * 
Midweek Reveille, 
Screen Life, Spick and Span, Foto 
and Screen Stars are among 13 
periodicals and 49 books which have 
been banned by the Irish Censorship 
of Publications Board. 
. 
Guest speaker 

Raymond Rubicam, a_ founder 
member of Young & Rubicam, will 
be guest speaker at the Café Royal 
dinner meeting of the Advertising 
Creative Circle next Tuesday 

* * 

Artist Michael Noble is now being 

represented by the Cooper Studio 
* * * 

men and women 
employees of Shell Petroleum are 
expected to see a special programme 
of four Shell films at the Dominion 
Cinema, Tottenham Court Road, 


Tee (Friday) and on Monday and 
ue 


“ 
Picture Post, 


Some 5,000 


t. * * 
Television Audience Measurement 
Ltd. has taken over office accommo- 
dation previously occupied by Att- 


wood Statistics Ltd. at the Berk- 
hamsted Operation Centre. New 
premises have been acquired by 
Attwood Statistics at 170 High 
Street, Berkhamsted. 
* * * 

Changes of address: Alan Betts 

Ltd. to 31 Clarges Street, W.1; 


Haig-McAlister Ltd. to Ideal House. 
Argyll Street, W.1; “Chemistry and 
Industry” to 14-16 Belgrave Square. 
S.W.1; John Murphy Ltd. to 13 
New Bridge Street, Ludgate Circus, 
E.C.4; Charles Barker & Sons, Ltd., 
to Gateway House, | Watling Street, 
C4 


Winner of the national prize in the Reader’s Digest Association's recent 


competition for newsagents was B. J. Dunn, 
shown here receiving a cheque for £250 from W. S. Leuchars, 
Michael Mapstone (centre), 
received 
This picture, taken at the Queen's Hotel, Birmingham, 
Thorpe, of Mapstone’s, and (right) 
“Reader's Digest.” 


of “‘Reader's Digest.” 
Mapstone Ltd., Birmingham, 
behalf of his firm. 
shows also Mrs. 
Gable, circulation 


Dunn, Mr. 


manager of the 
azette”’ 


of Ward End, Birmingham, 
sales director 
joint managing director, 
the £100 wholesaler’'s award on 
, a 
(‘Birmingham 
photo.) 
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ly 
THE CALIGREYHOUNDE \\ “ Y Wy 
Not a figment of our imagination, but an armorial curiosity. It was \ Y 
used in the 15th century by John de Vere, Earl of Oxford, as one of 


his heraldic badges, and mentioned in his will, Aly 
=> 


lt is an odd idea. 


to use a creature of such 
hybrid parentage to publicise 
such a thoroughbred gent 

* (see erudite note above) nevertheless, since 
you are reading this, 
it is, at least as effective on behalf of P.D.1. 
Now if you are pushed for an idea, we have an idea 


it would be a good idea to consult: 
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PUBLICITY DESIGN & IDEA /i/i D 

A GROUP OF IDEASMEN, ARTISTS AND DESIGNERS — AT YOUR SERVICE . 

NUMBER ZB OLD BURLINGTON ST., LONDON, W.!. @ REGENT 2355 
— 2. 7 . * 


ADVERTISER’S WEEKLY 


In Manchester 
more and more 
women 

choose the 
EVENING 
CHRONICLE 


Every night 

something of interest 
to women... 

every month 

more women readers 
for your advertisements 


You can’t cover 
Manchester 
without the 
EVENING 
CHRONICLE 


Full-scale publicity support for 
October Carpet Fortnight 


The first series of trade press 
advertisements by the British Car- 
pets Promotion Council publicising 
Carpet Fortnight, October 6 to 20, 

| will appear in the July issue of 

| Carpet Review; July issue, Furnish- 
ing; and July 21 issues of Furnish- 
ing World, Cabinet Maker, Drapers’ 
Record, and Furniture Record. 

Other advertisements for Carpet 
Fortnight will be appearing in 
national dailies, London evenings, 
provincials and national magazines. 
Spots on commercial TV will also 
be used, as well as posters and tube 
cards. Agents are C. J. Lytle 
(Advertising) Ltd. 


First prize of car 
in competition 


A country-wide competition with 
a new Ford Consul car as first prize 
has been launched by Wilkins & 
Mitchell, makers of Servis washing 
machines. Competitors will receive 
from the dealer who supplies their 
washer an entry form on which they 
will be asked to list in order of 
preference the main selling points. 

Advertising includes 13 in. across 
five-column spaces and 11 in. triples 
in the Sunday Dispatch, Daily Ex- 
press, Daily Mail, Daily Mirror, 
Daily Herald, Evening News and 33 
provincial papers. Point-of-sale 
material is also being used. Agents 
are Cogent Advertising Service Ltd. 


Point-of-sale display for the newest 
Lubin product Gin Fizz toilet 
water. The motif has a ‘‘Mediter- 
ranean blue’’ background framed in 
white yachting cord. The base is 
a light lime-green colour and _ the 
bottle is full size. Advertising agents 
are Scientific Publicity Ltd. 


Portuguese sardine 
promotion 


A series of insertions in Woman, 


Woman's Own, Woman's Weekly 
and the Sunday Express is being 
used by the Portuguese State Office 
to promote Portuguese sardines. 
The campaign, which started last 
week, is being handled by Joho 
Haddon & Co., Ltd. 


Bairns-Wear schedule 
starts in August 


A large yy campaign for 
Bairns-Wear Ltd. is scheduled to 
start in August and run during 
September, October and November. 
Media to be used include Good 
Housekeeping, Housewife, Mother, 
My Home, Home, Woman & Home, 
Woman, Home Chat, Nursery 
World, Woman's Own, Good Taste, 
Parents, Modern Woman, Mother 
& Home, Woman's Illustrated, Wife 
& Home, Woman's Journal, Home 
Notes, People’s Friend, Woman's 
Weekly and trade press. Agents are 
Gee Advertising Ltd. 


BMC announce new 
vehicle range 


A new range of light commercial 
vehicles has been announced by the 
British Motor Corporation. These 
are the Austin 152 Omnivan, 152 
Omnitruck and 152 Omnicoach; and 
the Morris J.2 light van, J.2 light 
pick-up and J.2 light minibus 

he new vehicles are being adver- 
tised in the national press, selected 
provincial papers and the trade 
press. Agents for Austin commer- 
cial vehicles are S. H. Benson Ltd., 
and for Morris commercials, Elliott 
Advertising Ltd. 
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Drawn by Peter Probyn, this new 
advertisement for Ferguson Tele- 
vision is now being used on the 
London Underground. Agents are 
London Press Exchange Ltd. 


Seott-Turner get 
new account 


The Unistrut Division of Sankey- 
Sheldon Ltd., have appointed Scott- 
Turner and Associates Ltd. to 
handle their advertising from July 1. 

Unistrut is a single all-purpose 
structural framing system. It can be 
cut to desired lengths, on the job if 
necessary, to form the skeleton for 
all objects of construction within 
the scope of its strength and without 
the necessity of locating holes or 
drilling them. 

Media being used include The 
Times, Manchester Guardian and 
14 technical journals covering elec- 
tricity, gas and building 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


TRUBENISED (GREAT BRI- 
TAIN) LTD.; ROTO-FINISH, 
manufacturers of precision finish- 
ing machines Accounts for 
Napper, Stinton, Woolley Ltd. 

F. W. HAMPSHIRE & CO., LTD. 
(Zubes. Snowfire Cosmetics and 
Toiletries, Dor Deodorant) for 
Service Advertising Co., Ltd 
from July 31 

CABIN SCOOTERS LTD., for Alan 
Betts Ltd. 

EZEE KITCHENS LTD., makers 
of planned kitchens and kitchen 
units, for Graham & Gillies Ltd. 

DR. SCHOLL PRODUCTS & 
SCHOLL FOOT COMFORT 
SERVICE, for Smiths’ Advertis- 
ing Agency Ltd. from August 1. 

SANKEY - SHELDON LTD. 
((Unistrut Division) for Scott- 
Turner & Associates from July 1. 


Campaigns 


BRITISH NATIONAL ELEC. 
TRICS LTD., using local press 
for Britannia cooker. (Sommer- 
ville & ilne Ltd.) 

TORBET LACTIC OAT CO. 
LTD., using small spaces from 
July to December in Daily 
Mirror, Daily Mail, Daily Herald, 
News Chronicle, Daily Sketch and 
half-pages in Pharmaceutical Jour- 
nal. (Wilfrid Tisbury & Co., Ltd.) 

BRITISH CARPETS PROMO- 
TION COUNCIL, using national 
papers and magazines, women’s 
journals and trade press. (C. J. 
Lytle (Advertising) Ltd.) 


STEINER S.3 SHAMPOO, using 
women’s magazines and trade 
press. (Legget Nicholson & Part- 
ners Ltd.) 


WILKINS & MITCHELL LTD. 
using national and _ provincial 
press for Servis washing machine 
competition. (Cogent Advertising 
Service Ltd.) 

SUNKIST ORANGES & LEMONS, 
using 15-second spots on commer- 
cial TV. (Foote, Cone & Belding 
Ltd.) 

AUSTIN MOTOR CO. LTD., using 
nationals, provincials and trade 
press for new vehicles. (S. H. 
Benson Ltd.) 

MORRIS COMMERCIAL CARS 
LTD., using nationals, provincials 
and trade press for new vehicles. 
(Elliott Advertising Ltd.) 

ABBEY PERFUMERIE CO. LTD., 
using national women’s maga- 
zines for House of Lubin 
fumes, including Gin izz. 
(Scientific Publicity Ltd.) 

PHILCO (GREAT BRITAIN) 
LTD., using trade press for new 
refrigerator. (T. B. Browne Ltd.) 

BAIRNS-WEAR  LTD., using 
women’s journals and trade press. 
(Gee Advertising Ltd.) 

PORTUGUESE STATE OFFICE, 
using Woman, Woman's Own, 
Woman's Weekly and Sunday 
Express for Portuguese sardines. 
(John Haddon & Co., Ltd.) 

PRIORY TEA & COFFEE CO., 
LTD., using 15-second spots on 
Midland commercial TV station 
for Priory Broken Pekoe Tea. 
(T. B. Browne Ltd.) 
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Co-operative 
British drives 


in U.S. urged 


Co-operative advertising in 
America to promote British, as 
distinct from individual firms’, 
footwear, marmalade, or biscuits 
was strongly urged by the 
English vice-president of a New 
York advertising agency, 
Gaynor, Colman, Prentis and 
Varley, last week. 

He is’ Ted Anson, who has 
spent the last eight years in the 
USA and has been particularly 
concerned with the marketing of 
British goods there. 

At a reception organised by 
Voice & Vision Ltd., he said 
that only a fractional part of the 
American market was being 
reached by a depressingly small 
number of British exporters 
using traditional, i.e., pre-1939, 
methods of distribution and 
advertising. In the USA it was 
often the break with tradition 
that made news and sold, he said. 

He recalled how some years 
ago he became excited about the 
possibilities of using American 
wholesalers of mass consumer 
goods as distributors of higher 
quality British goods. At that 
time it had sounded far-fetched, 
but it had since been done by 
one or two enterprising British 
companies “who had taken the 
trouble to chip away at the hard 
facade of the tough American 
wholesaler” to the point where 
they were now enjoying good 
sales. 

One way in which British 
promotion suffered in the USA 
was its lack of a simple message 
punched home as the American 
public required. The Americans 
were always saying in connection 
with British consumer advertis- 
ing: “Why in the world can't 
your boys get together?” 

Mr. Anson claimed that those 
exporters, either of goods or 
services, who had co-operated in 
US advertising had found that it 
paid. 

“No consumer in the States 
ever heard of Smith’s tweed or 
Jones's worsted, but lots of 
people in the prime income 
market have heard of ‘British 
Woollens, because of the co- 
operative campaign conducted 
by the NWTEC,” he said. 


oe 
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A party of 45 members of the Advertising Agency Production Association ad 
visited the factory of Dane & Co., Ltd., to see the manufacture of printing 
inks, including Day-Glo. The party were conducted around the factory in 
four parties. Inks for letterpress, screen printing, offset litho and die stamp- 
ing were being produced, and their guides explained the various differences 
In the company’s research laboratory Norman Gaunt 


in manufacture. 
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Women critics 


of ‘bad ads’ 


A talk on “Advertising to the 
consumer” to the Women’s 
Advisory Committee of the 
British Standards Institution by 
A. Everett Jones, managing 
director of Everetts Advertising 
Ltd., is recalled in the com- 
mittee’s fifth annual report. 

“He came prepared to meet 
criticism . ..and certainly got 
enough to convince him that 
women did not take kindly to 
advertising, although it 
might be claimed that really 
informative advertising was 
accepted without comment.” 

It states that during the past 


explained and demonstrated many of the tests for colour matching, light 1! months the publicity panel 


fastness, durability, etc. At the end of the tour each member of the AAPA 
was presented with a box of Day-Glo water colours and a box of poster 
colours, together with a full range of specimen colour guides. 


£400 for publicity 


Scarborough Corporation 
entertainments committee is to 
submit to the council an estimate 
of £400 for advertising and 
editorial publicity in connection 
with the international motorcycle 
race meeting to be held in Sep- 
tember. Forty-six applications 
have been received for the post 
of entertainments manager, to 
succeed R. W. Pannell, the 
present manager, who relin- 
quishes his appointment on 
August 1. 


Yorkshire ‘bonus’ 


ABC Television Ltd. have 
announced that with the exception 
of “F” and “G” segments, and 
5-second short advertisements, 
all time booked on the Lanca- 
shire station will entitle adver- 
tisers to equivalent time on the 
Yorkshire transmitter at no extra 
charge. This will apply from the 
opening of the Yorkshire station 
in the autumn until December 31. 


Clothing drive 


The annual report of the 
Wholesale Clothing Manufac- 
turers’ Federation states that a 
committee set up by the execu- 
tive council is examining ways 
and means of publicising cloth- 
ing following the decision taken 
at the last annual meeting. The 
committee hopes to make recom- 
mendations on the subject. 


‘Restrictive practice’ in Fleet St. 


The “abortive attempt” of 
Hulton Press Ltd. to publish a 
new Sunday paper was cited as a 
“rather disturbing restrictive 
practice operating in the news- 
paper world,” by D. P. T. Jay in 
the course of the third reading of 
the Restrictive Trade Practices 
Bill in the House of Commons. 

It appeared, he alleged, that a 
dispute over the terms of distri- 
bution between the National 
Federation of Retail Newsagents 
and the Newspaper Proprietors’ 
Association had prevented the 


publication of a new newspaper. 
he reasons for this action 
were in this case probably busi- 
ness and economic ones, he said. 
But what was done in one case 
for economic reasons might con- 
ceivably be done for political 
reasons in another case. 
Everyone was opposed to the 
control of newspapers, even by 
Parliament and the Government. 
He would have thought they did 
not want control of newspapers 
by  self-constituted bodies of 
traders in trade associations. 


has benefited by the co-option of 
Miss Sybil Mawdesley, advertise- 
ment manager of Vogue Export. 


Erwin Wasey & Co. Ltd. 


require a 
Senior Account Executive 


Age 28 or over. 

Marketing and Merchandising 
experience essential. 

This man will handle a group 
of National accounts. 
Canadian or American 
experience would be valuable. 


Write to 
Managing Director 
Brook House, Park Lane, W.1. 


we vor MARKET ™ NEWTON ABBOT 


DEVON’'S MOST PROSPEROUS* TOWN 


* The latest Board of 
Trade figures show that 
more money per head 
of population is spent in 
Newton Abbot than in 
any other town or city 
in Devon. 


ADVERTISE IN THE 
*MID-DEVON ADVERTISER’ 


LARGEST WEEKLY SALE IN THIS 
PROGRESSIVE AREA (A.8.C. certified) 


Contact: 

THE ADVERTISING MANAGER, 
73 QUEEN STREET, 

NEWTON ABBOT. (Tel. 2124) 


W. HORACE BIGGS LTD., 
11S HIGH HOLBORN, 
LONDON, W.C.1 (Cha. 6752-3) 
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ADVERTISER’S WEEKLY 


APPOINTMENTS VACANT 


IF YOU WANT 
TO GET ON... 


. remember that Benson’s is 
an expanding agency and at 
the moment there are vacan- 
cies for Production men and 
women. We are looking for 
people in the early twenties 
with agency experience who 
want to make the most of their 
abilities. (The pension scheme, 
the staff restaurant and the 
sports club are also worth 
bearing in mind.) 

Write giving age, experience, 
salary required to: 
THE PRODUCTION MANAGER, 
S. H. BENSON LIMITED, 
KINGSWAY HALL, W.C.2 


and 


ADVERTISEMENT CANVASSER with 
experience required Able to drive 
Send full particulars to Manager, 
Kentish Express, Ashford, Kent. 

PACKAGING. Creative Pictorial De- 
signer. Must be capable of producing 
original designs and have good typo- 
graphical knowledge. Good oppor- 
tunities for advancement. Pleasant 
studios, 5-day week 
Box 3792 Ad. Weekly 180 Fleet St EC4 

ARTISTS wanted by old-established 
Studio for quality lettering or layout. 
Wages are high, conditions are good. 
Holiday arrangements respected. 
Sorry, no room for beginners. H. & 
A. Dix Ltd., 12 Great Newport Street, 
W.C.2. TEM. 1396-7. 


APPOINTMENTS VACANT ; 


RATES: APPOINTMENTS VACANT, 4s, per line, 45s. 
APPOINTMENTS grey = 3s. 6d. per line, 40s. per display panei inch. 


| 
| 
| 
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JUNE 22, 1956 


| aSSeiD ADVERTISEMENTS | 


classifications, 4s. 6d. per 
No. charge, one line plus Is. covering 


line, 50s. per display panel inch. Minimum, 3 lines. 


Weekly,”’ 180, Fleet Street, London, E.C.4. WATerloo 3388 (Ex. 25). 


per display panel inch. 
All other 
Box 

postage, ete. Series rates on application : all 
advertisements under seven insertions MUST BE PREPAID. Address “Advertiser's 


studio. 


presentation standard. 


Maddox House, 215-22! 


VISUALISER 


We need another experienced visualiser in our 
He will work on a variety of consumer and 
technical accounts, taking his work up to client 


Write stating experience, age and salary required. 


(Profit Sharing and Pension Schemes.) 


S. C. PEACOCK LTD. 


Regent St., London, W.!. 


YOUNG LADY (20-25) required for 
typing and clerical duties in Produc- 
tion Department. R. F. White & Son 
Ltd., 72-78 Fleet Street, E.C.4 

CONFIDENTIAL SECRETARY _re- 
quired for managing director of ex- 
panding London Agency. Good short- 


hand and typing essential Salary 
£400-£500 per annum, according to 
experience. waa this year to be 


negotiated. Wri 

Box 3866 Ad. Weekly 180 Fleet St EC4 
OUTDOOR ADVERTISING.  Repre- 

sentative required, age 25-30. Reply, 

Stating past experience, and if pre- 

pared to work anywhere in England 


Excellent opportunity for the right 
type of man looking for a i 
future Superannuation scherm 


Box 3865 Ad. Weekly 180 Fleet ‘St EC4 


a_ Directorship, 


SENIOR 
ACCOUNT-EXECUTIVE 


A top-level salary, with the possibility of 
is offered to a senior 
Advertising Executive with sound mer- 
chandising experience and with proved 
ability to develop new accounts. 
would be given full backing, both in 
creative work and service by this fully 
recognised, medium-sized London agency. 
An interview will gladly be arranged on 
receipt of preliminary details in writing. 
All replies will be treated in absolute 
confidence by MANAGING DIRECTOR 


Box 3873 
Advertiser’s Weekly 180 Fleet St EC4 


He 


ADVERTISING DEPARTMENT. 
Young man required as assistant 
manager to take over department in 
due course. Must have press layout 


and literature experience. Line draw- 
ing experience essential Coventry 
area Commencing salary £500-£600 


with other allowances 
Box 3814 Ad. Weekly 180 Fleet St EC4 


W M de MAJO 


has additional vacancies 
for 


DISPLAY DESIGNER 


for showcards, point-of-sale and 
window displays. Experience of 
exhibition design an advantage. 
Colour visuals to detailed working 
drawings. 


capable of producing visuals 
and first class finished artwork. 
Knowledge of print processes and 
at least working knowledge of 
typography essential. 


Both vacancies offer interesting 
job for keen men with apprecia- 
tion of contemporary design. 
Previous experience essential. For 
appointment phone Miss Nokes 
FLA 9791. 


WANTED, editorial assistant and secre- 
tary for a monthly magazine. Office 
in London Previous experience pre- 
ferable but not essential Interesting 
opportunity for intelligent and ambi- 
tious young woman Write, in first 
instance, giving all relewant details 
to the Deputy Secretary, The Navy 
League, Grand Buildings, Trafalgar 
Square. London, W.C.2 


GENERAL ARTIST 


Must be good all-rounder 
with knowledge of typog- 
raphy and reproduction 
processes. 

Write or phone for an 
appointment to : 


PUBLICITY & MARKETING 
92/94 Newman Street, W.! 
LANgham 4096 


Assistant 
Account 
Executive 


Assistant to account executive, 
to work on a large national 
account, wanted by a London 
Agency. For this post agency 
experience is essential. The 
position is progressive and 
offers full scope for initiative 
and ability. Write giving full 
information to 


Box 3670 
Advertiser's Weekly 180 Fleet St €C4 


TECHNICAL PUBLICITY. Assistant 
to Publicity Manager required by well- 
known engineering concern in West 
London area Good knowledge of 
technical publishing including produc- 
tion essential and experience in other 
fields of publicity very desirable 
Excellent prospects for the right young 
man Upper age limit 30 years 
Detailed information, please, to 
Box 3869 Ad. Weckly 180 Fleet St EC4 


PRODUCTION/CONTROL 


Lambe & Robinson have room 
for one more clear head in their 
press production/control depart- 
ment. An eye for detail and a 
mind for system are indispens- 
able. Experience of Agency 
production/control work would 
be useful. If interested, please 
apply to: 


Production/Control Manager, 


Lambe & Robinson Limited, 
169 Regent Street, W.|!. 


WANTED, young general artist. Keen 
on technical publicity and able to do 
good finished work Knowledge of 
typography printing and processing 
desirable 


Box 3854 Ad. Wéekly 180 Fleet St EC4 


CADBURY BROTHERS 


LIMITED 


their 
Advertising Studio for:— 


have a vacancy in 


(1) A general commercial artist 
with a good sense of design. 


(2) An artist who can do finished 
drawings for reproduction and 
who has a good knowledge of 
lettering. 


(3) A man with ideas, experienced 
in layout of booklets and 
advertising literature. 


Applications stating age, qualifica- 
tions and experience should be 
addressed to EMA, Cadbury 
Brothers Limited, Bournville, 
Birmingham. 


Phone your classifieds to WAT 3388 (Ex. 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


A.B.C. TELEVISION 
LTD. 


requires: 


London—A first-class Sales Ex- 
ecutive to join the advertisement 
sales team. Advertising experi- 
ence preferable ; sales ability 
essential. 


Birmingham — A senior Sales 
Executive to operate from the 
Birmingham office. Initiative 
and sales ability most important. 


Write in strictest confidence to 
George A. Cooper, A.B.C. Tele- 
vision Ltd., Pathe House, 113/135 
Oxford Street, W.1. 


EXPERIENCED REPRESENTATIVE 
required by progressive studio. Know 
ledge of artwork essential Contacts 
in the trade Write, 
giving details 


Box 3880 Ad. Weekly 180 Fleet St EC4 


advantageous 


A PRODUCTION 
ASSISTANT 


with Agency experience is re- 
quired by leading London Agency. 
Preference will be given to appli- 
cants in the early or mid-twenties. 
Good working conditions and 
prospects. Five-day week. Staff 
restaurant. Sports activities. 
Superannuation scheme. Apply, 
giving age, experience and salary 
required, to: 


Box 3533 
Advertiser's Weekly 180 Fleet St EC4 


ADVERTISING DEPARTMENT re- 
quires all-round artist aged 20-26 with 
a creative flair and capable of finished 
artwork Position is permanent, 
superannuated, and offers considerable 
scope in the design and production of 
leaflets, sales aids, displays, exhibi- 
tions, etc Write, giving full details 
of experience, and salary required, to 
Advertising Manager, Celotex Limited, 
North Circular Road, Stonebridge 
Park, London, N.W.10 


RENART 


require 


A VISUALISER/ 
DESIGNER 


The applicant should have a flair 
for the modern in point-of-sale 
material. He should also have a 


good typographical sense. 
Apply by ‘phone or letter. 
LESLIE WOOLLASTON, 
Renart Studio Ltd., 


9 Cherington Road, 
Hanwell, W.7. 


Ealing 3362-4644. 


| 


Experienced 


TYPOGRAPHER 


wanted 


for Press and Promotion material in a leading 


London Publishing house. 


5-day week. All applications will be treated 
in strictest confidence. Please write and 
supply details of age, experience, qualifications, 


and salary required to 


Box 3894 
Advertiser’s Weekly 180 Fleet St EC4 


Good salary. 


ADVERTISEMENT 


REPRESENTA- 
TIVE wanted for UK for first-class 
outdoor scheme (with official backing) 
of many years’ stagding, to contact 
local advertisers Good man who 
works should earn £2,500 per annum 
To work on own initiative with litde 
office interference. Write 

Box 3803 Ad. Weekly 180 Fleet St EC4 


PRODUCTION 


Experienced man required for 
London Agency capable of 
handling high-class Sales Liter- 
ature. Previous Agency experi- 
ence essential. Top salary. 
Holiday as arranged. Five-Day 
Week and ideal working 
conditions. Write fully 


Box 3875 
Advertiser's Weekly 180 Fleet St EC4 


A VACANCY OCCURS with a large 
firm of manufacturing chemists in 
outer London for a well-educated man 
or woman, aged 23-30 years The 
successful applicant will write sales 
Promotional literature for medical 
veterinary and pharmaceutical pro- 
ducts A qualification in physiology 
would be an advantage Technical 
literature is available as a source of 
reference and every help and en- 
couragement will be given by the 
technical and publicity staff This 
work will appeal to a man or woman 
of ideas -and imagination Apply 
initially in writing, giving details of 
age, qualifications and experience, to 
Box 3860 Ad. Weekly 180 Fleet St EC4 


COMMERCIAL ARTIST 
REQUIRED 


Junior required, cither sex, between 
18-25 years of age. Some knowledge 
of painting on fabric and screen 
printing an advantage Full time 
employment only Salary according 
to age and experience 


Write, call or telephone:— 
ERNEST W. PERRETT LTD., 
Flag Manufacturers, 
65 Holloway Road, London, 
Telephone—NORth 5771 


N.7. 


ADVERTISEMENT REPRESENTA- 
TIVE (young) required for established 
Home and Export Engineering Jour- 
nals Limited experience preferable 
Write, in confidence, with details of 
age and experience, to 
Box 3879 Ad. Weekly 180 Fleet St EC4 


DRAUGHTSMAN-DESIGNER required 
for exhibition and showroom interiors, 
capable of preparing perspectives 
working drawings, organising and 
seeing work through to completion 
Salary according to ability and ex- 
perience 
Box 3878 Ad. Weekly 180 Fleet St EC4 


APPOINTMENTS VACANT 


' 


WANTED 


AN Agency trained produc- 
tion man (or woman) capable 
of taking over, once layouts 
and copy for press advertise- 
ments or print are passed by 
the client. 
AN experienced and versatile 
commercial artist accustomed 
to executing finished lettering 
and still-life drawing to a 
high standard. 
A young man or woman with 
a basic knowledge of process 
engraving and copy detail 
work. 

Write or ‘phone 


GEOFFREY DADD LTD. 
“Woodside”, 90 Epsom Road, 
Sutton, Surrey. 

(Easy reach of Morden Tube Station) 


DERwent 4444 (4 lines). 


GENERAL ARTIST required, for letter- 


ing, layouts, leaflets, folders 
booklets, for well-known 
printers. Permanency. 

Box 3818 Ad. Weekly 180 Fleet St EC4 


and 
London 


THOS, FORMAN & SONS LTD., the 


colour printers, want another repre- 
sentative to increase sales of Packag- 
ing, Display Material, and general 
Business Printing He should have 
experience of this kind of creative 
selling and preferably a connection in 
a large territory centred on Birming- 
ham The company operates a con- 
tributory pension scheme Please 
apply, in confidence, to Sales Direc- 
tor, Thos. Forman & Sons Lid., 
Colour Printers, Nottingham. 


colour. 


OPPORTUNITY FOR 
ARTISTS IN CANADA 


Illustrator—competent figure draughtsman able 
to produce finished illustrations for 
advertisements 


Layout Man—creative for wide variety of advert- 
ising agency work. 


Retoucher—skilled airbrush artist for photo 
retouching, colouring and still life 
illustrations. 


Lettering—experienced, neat worker with a flair 
for free script. 
graphy an advantage. 


We are looking for young men above average in their 
field and interested in working permanently in 
Montreal, Canada, with a well-established, large 
organisation having full employee benefits. 


Apply in writing, giving full particulars of your experience, 
personal status, age and income expected to: 


Rumble Crowther & Nicholas Ltd. 
(Box H.S.) - 184 Strand - London - W.C.2 


in line, wash and 


Knowledge of typo- 


Phone your classifieds 


WAT 3388 (Ex. 25) 
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ADVERTISER’S WEEKLY 


APPOINTMENTS VACANT 


VOUCHER 
DEPARTMENT 


of busy London Agency requires 
experienced man to take charge. 
Must be quick, methodical 
worker and able to control 


staff. Fullest details please of 
age, experience and salary 
required to 

Box 3871 


Advertiser's Weekly 180 Fleet St EC4 


SHORTHAND TYPIST required for 
interesting work in West End office of 
old-established and well-known com- 
pany The work involves shorthand 
and typing in the Public Relations 
Department, Applicants should be 
accurate and adaptable. Modern 
office building, lunch vouchers, five- 
day week. Write, stating salary re- 
quired, to John Laing & Son Ltd., 
Building & Civil Engineering Con- 
tractors, 4 Regent Street, S.W.1 

DISPLAY MAN, Must be experienced 
in both window and showrcom dis- 
plays. Also exhibition work. Experi- 
ence in contemporary furniture dis- 
plays would be a distinct advantage 
Apply to Sales Manager, Leisure 
Kitchen Equipment Ltd., 149 Regent 
Street, W.1. 

YOUNG MAN, aged 20-25, required in 
London office advertisement depart- 
ment of a Provincial <a Pen- 
sion scheme. Good sa 
Box 3905 Ad. Weekly 180", Fleet St EC4 

LAYOUT MAN required in studio of 
London Publiciy Department of large 
organisation. Permanent and pension- 
able position, Write, giving details of 
age, experience and salary expected, to 
Box 3900 Ad. Weekly 180 Fleet St EC4 
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CLASSIFIED ADVERTISEMENTS 


age, 


TOP LEVEL PROSPECTS 
for 


ADVERTISING EXECUTIVE 


One of the leading smaller Advertising Agencies offers good 
prospects to a man of 25 to 35, who combines executive ability 
with a gift for creating good copy. 
to a Director and the idea is to train him on to take a Director's 
lace well within the next decade. 

of the requisite calibre to hold such a job down. 
who are merely looking for wider experience as a stepping stone 
to a job in another Agency are asked not to apply. 
reliable, well-educated man who is prepared to stick, who is 
confident that he is fit for the job, who produces evidence to 
justify that confidence. Write, giving outline of experience, 
and ideas about initial salary, to 


He would begin as assistant 


Applicants must therefore 
People 


We want a 


Box 3832 
Advertiser’s Weekly 180 Fleet St EC4 


A DIRECT MAIL ASSISTANT 
large 


quired 


by a 


is re- 


travel agency to 


supervise and compile internal mailing 
lists and to organise mailing shots on 


behalf of the 


agency 


Apply, stating 


age, experience and salary required, to 
Box 3886 Ad. Weekly 180 Fleet St EC4 


IBM UNITED KINGDOM LIMITED 


requires 


a young market 


research 


executive who will be responsible for 


market analysis and research in the- 
business machine industry. 
ket assessments 
together 


of mar 


is mecessary 


Experience 
and analysis 
with a know- 


ledge of available data and the ability 


to mterpret 
company's e 


development 


Personnel 


Street. 
ence 


and 
quipment 


Manager, 100 
London, 
, 


this to the 
and area 
please, to 
Wigmore 
quoting Refer- 


apply 
Full details, 
W.1, 


FIRST CLASS 


LETTERERS 


FIRST CLASS 


GENERAL ARTISTS 


Apply by Phone or Write to:-— 


David Judd Associates, 
3, Albemarle Street, 
W.1. 


Mayfair 5162. 


Good pay, good prospects, and holidays 
this year. 


CHIEF DESIGNER required. able to 
Prepare accurate working drawings 
and colour visuals Experience of 
exhibition standfitting essential. Apply 
Barrett Bros. (London) Lid., Leyton 
Square, Peckham, S.E.15 

. 
Experienced 
. 
Retouching 


& Still-Life 
ARTISTS 


Required immediately 
by 


CLIFFORD STUDIOS 


66/70 PUTNEY HIGH STREET, 


S.W.15. PUTney 3062 
ADVERTISEMENT REPRESENTA. 
TIVE wanted for ‘‘The lronmonger”’ 
in London. Four-figure appointment 
car allowance; pension scheme 
Applicants (early thirties) must have 
good experience of space selling 


Letters, which will be treated in strict 
confidence, should be addressed to 
Staff Director, Morgan Bros. (Pub- 
lishers) Ltd., 28 Essex Street, London, 
W.C.2, and must give fullest details 
of qualifications 


PRODUCTION 
ASSISTANT 


Excellent opportunity for young 
man of good education and ap- 
pearance to join sound, progressive 
agency (West End). 

Qualifications must include general 
allround production experience. 
This appointment provides real 
prospects for a man possessing 
commonsense who is able to use 
initiative and accept responsibility. 
Write full particulars to 


Box 3850 
Advertiser's Weekly 180 Fleet St €C4 


DISPLAYS. A vacancy occurs in the 
advertising department of a nation- 
wide manufacturer in West London 


for young man to handle details of 


displays, exhibition stands, etc. Some 
idea of design necessary, together 
with some administrative ability 


Enthusiasm, drive and self-reliance 
essential and pleasant personality and 
appearance an advantage. Age around 
24-28, Applications, giving all relevant 
information, are invited to 

Box 3856 Ad. Weekly 180 Fleet St EC4 


| 
| 
| 
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June 22, 1956 


APPOINTMENTS VACANT 


MAGAZINE 
TY POGRAPHER 


wanted with good design 
sense and ability to handle 
contact with editors. 
Would also be required 
to handle advertisement 
typography. Salary £700 
per annum. Write 


Box 3823 
Advertiser's Weekly 180 Fleet St €C4 


DESIGNERS. Exhibition stands, display, 
required by leading London exhibition 
contractors Pensionable post 
Box 3805 Ad. Weekly 180 Fleet St EC4 


ADVERTISING AND PUBLICITY 
EXECUTIVE required by leading firm 
of Aeronautical Engineers The suc- 
cessful applicant will have all-round 
experience in the organisation and 
control of a medium-sized Publicity 
Department He will be required to 
supervise and take an active part in 
press relations, exhibitions, the pre- 
paration of sales and publicity litera- 
ture, and a house magazine. There is 
ample scope for the instigation and 
development of ideas on Public Relt’- 
tions and advertising in conjunction 
with am agency Some engineering 
background is desirable This is a 
first-class opportunity for an energetic 
and capable man in a long-established 
company with an expanding future 
Applications, giving full details of 
experience, qualifications, present 
salary and salary required, should be 
addressed to the Personnel Manager, 


A. V. Roe & Co., Ltd., Greengate, 
Middieton, Manchester 
REQUIRED by well-known West End 


Advertising Agency, experienced In- 
voice Typist with aptitude for figures 
Box 3876 Ad. Weekly 180 Fleet St EC4 


SECRETARY ASSISTANT required to 
director. Must be excellent shorthand 
typist, and should have had some 
experience of Advertising Agency 
work Apply James Sutherland 
Publicity Ltd, 1 Jermyn Street, 
S.W.1 TRAfalgar 7393 


COPYWRITER 


An interesting opening exists 
at Harrods Ltd for a young 
man or woman to write copy 
for a wide range of non- 
fashion merchandise. 

If you have the right experi- 
ence; if you get on well with 
people; and if you prefer the 
variety of work that a store 
offers, we should like to hear 
from you. 


But, you must have been 
writing copy for some time 
and have a good knowledge 
of advertising routine. An 
appreciation of artwork and 
layout would be an advan- 
tage but is not essential. 


Please write in the first 
instance, in confidence, to 
the Staff Manager, Harrods 
Ltd., London, S.W.1, giving 
full details of previous ex- 
perience and salary required. 


Phone your classifieds to WAT 3388 (Ex. 25) 
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APPOINTMENTS VACANT 


GENERAL ARTIST 


1956 67 ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


Account Executive 


who can produce good scraper- 
board, line, wash and colour work. 
Salary commensurate with ability 
and with excellent prospects. 
Holidays this year need not be 
cancelled. No beginners. 


Write full particulars or telephone 
for appointment :— 
PUTNAM STUDIO, 
11, Down Street, London, W.1!. 
GROsvener 2585. 


CLASSIFIED ADVERTISEMENT 
DEPARTMENT of weekly trade jour 
nal requires assistant manager Full 
details and salary to 
Box 3896 Ad. Weekly 180 Fleet St EC4 

INTERNATIONAL = non-ferrous 
manufacturers require the services ol 
a linguist able speak French fluently 
and with good knowledge German, for 
duties at exhibitions in England and 
in Europe. A technically trained man 
with previous exhibition experience 
preferred Age not more than W 
This is a most interesting project and 
an attractive salary will be offered to 
the right man with the necessary 
qualifications Apply Director and 
Sales Manager, Henry Wiggin & Co., 
Ltd., Wiggin Street, Birmingham 16 


COPYWRITER 
WHO LIKES 


VISUALISING 


required by large travel agency 
for the production of folders, 
brochures, press advertisements, 
etc Apply in writing, stating 
age, experience, and salary re- 
quired to 


alloy 


Box 3887 
Advertiser's Weekly 180 Fleet St €C4 


EAST AFRICAN ADVERTISING CONTRACTORS, LIMITED 


require an 
ACCOUNT EXECUTIVE 


This position offers an excellent opportunity to a young and 
energetic man with sound agency experience as copywriter. 
successful applicant will be eligible to join the company’s pension 
and medical fund, and will be granted three months’ leave with full 
Commencing salary is according to 
experience and Free Passage to Nairobi will be provided. Interview 
will be arranged with our London Office, but in first instance write 
by Air Mail giving details of age, experience, marital status, with 
specimens of work by Air Mail parcel post, to : 


Manager, P.O. Box 2266, NAIROBI, Kenya Colony. 


pay in the fifth year of service: 


The 


FULLY 


QUALIFIED REPORTER 
wanted for weekly newspaper. Short- 
hand essential Apply Spenborough 
Guardian, Northgate, Cleckheaton, 
Yorks 


ARTISTS 


First Class Creative Artists possess- 
ing style and imagination required 
for Poster, Show Cards, Display 
and Figure Work. 
Experienced Commercial Artists 
are invited to apply to 


NATHANIEL LLOYD & CO. LTD. 
Burrell Street Works, 
Blackfriars, London, S.E.! 


EXPERIENCED SECRETARY SHORT- 


HAND TYPIST required for Adver- 
tising Manager Must be of good 
education and appearance Non 
contributory pension scheme Com- 
Pany'’s cosmetic and pharmaccutical 
Products at reduced prices to staff 
Write, giving full particulars, to the 
Personnel Manager, Wm_ R. Warner 
& Co., Ltd., Power Road, W.4 


MANN EGERTON & CO., LTD., re- 
quire an additional advertising assis- 
tant for creative work, ability to write 
good copy essential. Previous agency 
or similar experience is desirable 
Interesting and varied work for a 
young man or woman Apply in 
writing, stating age, experience and 
salary expected, to the Advertising 
Manager, Mann Egerton & Co., Ltd., 
5 Prince of Wales Road, Norwich 


Good Opportunity 
for ambitious 


LAYOUT 
ARTIST 


with growing 
Agency 


also Junior Clerk on 
Production side. 


the 


Write ‘phone or call 
CLIFTON ADVERTISING AGENCY 


175 Grays Inn Road, 
London, W.C.1. 


Tel.: Terminus 9641 


BEVERLEY PICK 


is anxious to fill vacancy for 


Senior Design Associate 


on his team. Applicant must 
have an all round knowledge of 
display and exhibition work, and 
must be an outstanding creative 
artist and constructional draughts- 
man, with ability to produce com- 
petent presentation drawings and 
perspectives. Previous experience 
with a leading design team an 
advantage. The right man can 
expect to receive a commencing 
four figure salary and long term 
employment working on a wide 
variety of projects for an extensive 
clientele. 


Also required a talented 


Junior Designer 


with potential ability in all of the 

above qualifications and good 

lettering expericice. 

BEVERLEY PICK ASSOCIATES 
TEM 7058/9 


MARKETING. An international com- 
Pany in London which has until now 
sold exclusively to industry through 
its own sales force, requires a man 
(28-38) with wide experience of 
marketing. He will be responsible to 
the Home Sales Manager for develop- 
ing wider distribution through whole- 
salers and dealers and to the mass 
market, Eventually he should assume 
complete control of these new aspects 
of the company's expansioa Please 
send fullest possible details of educa- 
tion and experience, preferably type- 
written, to 
Box 3857 Ad. Weckly 180 Fleet St EC4 


Phone your classifieds 


} 


1. REPRESENTATIVE required for old- 
established trade journal to operate in 
Birmingham and Northern Counties 
This is a permanent pensionable post 
with salary and commission. and offers 
excellent prospects to a man pre 
pared to work hard and to travel 
2. Representative required for influen 

publication for London 


tial technical 
and Home Counties Payment will 
commission and a car 


be by salary and 

is provided This is an excellent 
opportunity for a man with initiative 
and enthusiasm for hard work and 
offers a permanent progressive career 
with a pension Apply 

Box 3902 Ad. Weekly 180 Fleet St BC4 


AN OPENING offers scope for good all 
round artist with ideas and some copy 
experience suitable, if possible, for 
Direct Mail producer firm Under- 
study would be engaged if thought 
necessary. Salary according to qualifi- 
cations Reply. with some details as 
to age and experience, when interview 
will be arranged 
Box 3872 Ad. Weckly 180 Fleet Sit EC4 


is required by an agency with an 
established reputation for its 
advertising in the field of 


Electronics 

and associated technical subjects. 
This is an opening with a real 
future for an advertising execu- 
tive with a thorough technical 
background. Please write to 

Box 3883 
Advertiser's Weekly 180 Fleet St EC4 


OPPORTUNITY OCCURS for assistant 


to take 
engineering 


over advertising section of 
firm in East London 
Young man with one to two years’ 
experience Production Department 
Advertising Agency could qualify and 
gain all-round § experience Apply 
Stating salary required, to 

Box 3891 Ad. Weekly 180 Fleet St EC4 


2 Good all round 


ARTISTS 
required 
capable of handling First Class General 
Work. Ability to cope with Technical 
Retouching an asset. Small but very 
happy Studio. Full details to 
Box 3655 


Advertiser's Weekly 180 Fleet St EC4 


WANTED, an extra pair of hands 
Busy advertising department of manu- 
facturing group require a young man, 
20-23, aS assistant Experience of 
some aspect in advertising useful but 
comprehensive training will be given 
Keenness and enthusiasm essential 
Details of experience, etc., to Person- 
nel Manager, Vitamins Group, Upper 
Mall, Hammersmith, W.6 


work, 


to H. C. Caffin, 


& Partners Ltd. 


a 
TV RESEARCH 


job at | 
PRITCHARD WOOD 


There is an interesting TV Audience 
Research job here for someone of 
good educational standard, 

probably a University degree, and 
preferably with experience of such 
Please write stating age, 


experience and salary required 


F. C. Pritchard Wood 


25, Saville Row, W.1!. 


to WAT 3388 (Ex. 
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ADVERTISER’S WEEKLY 


PPOINTMENTS VACANT 


HEDLEY BYRNE 


require another 


Typographer 


with several years’ agency ex- 


perience on National Accounts. 


Full details, please, to 
CHIEF TYPOGRAPHER 
Hedley Byrne & Co Ltd 
140 Park Lane 
London W1 
Telephone : MAY fair 5026 


ADVERTISING. A smart keen junior 
Production assistant required in adver- 
~tising department of pharmaceutical 
company in Kingston. This is a 
progressive position for the right man 
or woman Write, giving details of 
education, age and experience, to 
Box No, W.4715, Haddon’s, Salisbury 
Square, London, E.C.4 


EXPERIENCED REPRESENTATIVES 
required in the London area by point- 
of-sale manufacturers. Salary, commis- 
sion and bonus. Excellent prospects 
Full details to Managing Director, 
Box 3895 Ad. Weekly 180 Fleet St EC4 


PROCESS ENGRAVERS require com- 
petent order clerk 
Box 3908 Ad. Weekly 180 Fleet St EC4 


| 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


TYPOGRAPHER 


Competent Typographer, 23- 
26, required who can, if 
necessary, carry out a reason- 
able standard of finished 
lettering. A knowledge of 
working drawings would also 
be an advantage. He would 
then be well fitted 
an place in an 
expanding creative team. 


to take 
important 


T. G. Scott & Son Ltd., 
Crown House, 
143/147 Regent Street, W.1. 
REG 3891. 


DEBS 
ON 
THE 
DOLE! 


Employment = awaits 
you! We want a bright, 
beautiful 
interested 


secretary, 
in T.V. 
Screen Advertising. 


and 


Hard work, good pay 
Write 
Box 3903 
Advertiser's Weekly 180 Fleet St EC4 


JuNe 22, 1956 


APPOINTMENTS VACANT 


ARTIST/ 
LAYOUT MAN 


Interesting work in a studio re- 
cently opened in Manchester. The 
right man will have sound layout 
sense, good taste and the ability to 
carry out the occasional work or 
two of lettering. He should also 
be able to purchase 
fashion drawings, etc. 
surroundings—good salary. Inter- 
views to be held in Manchester 
during week commencing Ist July. 


incidental 
Convivial 


Write in first instance to:— 

). W. Buss, Esq., 
WOBURN STUDIOS LTD., 
49/50, Woburn Place, W.C.! 


DESPATCH CLERK (male) required, 
with some knowledge of small offset 
litho trade. Excellent prospects. Five- 
day week. Ace Litho Ltd., 76-78 
Clerkenwell Road, E.C.1. CLE 6534 


EXPERIENCED ADVERTISEMENT 
REPRESENTATIVES with good con- 
nections to agents and advertisers 
required for a number of well-estab- 
lished class and business magazines 
and year-books of high repute without 
competition with official backing 
Expenses and commission 
Box 3907 Ad. Weekly 180 Fleet St EC4 


GRANADA TY NETWORK LIMITED 


require sales executive for Lancashire 
and Yorkshire area. Agency account 
executives preferred and wide sales 


promotion /advertising experience desir- 


able To be responsible for nego- 
tiating time sales, planning, presenting 
and advising on the use of television 
advertising, Remuneration commen- 
Surate with status and responsibility 
involved Superannuation scheme 
Write, giving fullest particulars, to 
Personnel Officer, Granada TV Net- 
work Limited, Granada House, Water 


Street, Manchester, 3 


broadly. 


WHAT IS A DESIGNER ? 


A Designer is a man (or woman) who can 
create an advertising campaign in 
co-operation with other people and develop it 
most effectively in its visual form. 

He has an eagle eye for detail and thinks 
He is flexible but stubborn. 

He has an astonishing knowledge of the 
possibilities of all media and he has 

never grubbed around in a mental rut 

in his very superior life. 

That is our definition of a Designer and that 
is what we want. . . a Designer. 


If this is you to the life, you can 


have the salary you expect and pleasant 
working conditions. Please write to : 


THE SECRETARY, 


C. R. CASSON LIMITED, 6 ALDFORD STREET, W.1 


IMAGINATIVE 
PUBLICITY & PROMOTION 
OFFICER 


Required by vigorous, expanding 
trade publishers to deal with techni- 
cal journals and trade fair publicity 


and assist Press Officer Wide 
variety of interest covering many 
fields. Must be versatile. Send de- 


tails of experience and present salary 
to 


Box 3877 
Advertiser's Weekly 180 Fleet St EC4 


SECRETARY 


SPACE REPRESENTATIVE 


TECHNICAL PASTE-UP ARTISTS and 


negative strippers required for interest- 
ing work, Opportunity for learning in 


other departments Five-day week 
Ace Litho Ltd., 76-78 Clerkenwell 
Road, E.C.1. CLE 6534 


PRODUCTION ASSISTANT required 


previous agency experience essential 
Write or ‘phone for appointment : 
Crane Publicity Ltd., 1 Fitzroy Square, 
W.1. EUSton 8061 

(19-25) required for 
advertising executive of pharma- 
ceutical manufacturers, West London 
Busy and interesting job for someone 
with intelligence and initiative. Write, 
Stating age, experience and salary re- 
quired to Advertising Executive, 
British Schering Ltd., 229 Kensington 
High Street, London, W.8 


BARRETT BROS. (LONDON) LTD., 
Leyton Square, Peckham, S.E.15, 
have a vacancy for a designer with 


ability to prepare colour visuals and 
accurate working drawings. Experience 
in exhibition stands and displays 
essential 

required, 
either sex. lew media Preferably 
those with experience of cover selling, 
estate agents, maps, football charts, 
etc. Good earnings, salary and com- 
mission Keystone Publications, 20 
Bedford Street, W.C.2. COV 2811-2. 


Phone your classifieds to WAT 3388 (Ex. 25) 


ADVERTISEMENT REPRESENTA- 
TIVE required for journal and trade 
association publications Only those 


capable of dealing at top level show- 


ing proof of former results can be 
considered Car supplied Salary, 
commission and expenses. Apply 
Batiste Publications, 20 Bedford 
Street, W.C.2, COV 2811-2 


Art Director of West End Agency 


requires 


EXPERIENCED SECRETARY 


capable of 
system, 


running studio progress 
ordering photoprints, etc. 
Would suit an ex-production assistant. 


Holiday arrangements will be met. 


Write or telephone 
Art Director, 
SCOTT-TURNER & ASSOC.LTD., 
17 Dover Street, W.1. 
HYDe Park 048!. 


TECHNICAL WRITER 
publicity department of 
instrument company 
accessible and 
West-End offices 


required for 
well-known 
Five-day week 
pleasantly situated 
Publicity experience 
and/or technical qualifications (pre- 
ferably electronic) mecessary. Full 
details and salary bracket to 
Box 3892 Ad. Weekly 180 Fleet St EC4 


ACCOUNTS 
EXECUTIVE 


FOR SOUTHERN COUNTIES 


An advertising agency in South West 


England requires experienced 
Accounts Executiv., capable of 
looking after existing clients and 
developing new business, with a view 


to eventually assuming managership 
This position, situated in one of the 


pleasantes! parts of the country, can 


provide an exceptionally attractive 
future for a man with the right 
experience and connections. Please 


write to the Managing Director 


Box 3901 
Advertiser's Weekly 180 Fleet St EC4 


Strict confidence will be observed. 
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June 22, 1956 


APPOINTMENTS VACANT 


SECRETARY/SHORTHAND TYPIST 
for Marketing Division of Advertising 
Agency. Intelligent young woman with 
imuliative and imagination Five-day 
week, non - contributory pension 
scheme and luncheon vouchers. Apply 
Samson Clarks, 57 Mortimer Street, 
W.l MUScum 5050. 

JUNIOR SHORTHAND TYPIST for 
advertising department, required by 
Harrods. Facilities for staff include 
discount on personal shopping in the 


store Apply Staff Controller, 
Women's Section, 44 Hans Crescent, 
S.W.1, before 11 a.m., or by letter 


COMMENT WRITER | REPORTER, 
shorthand essential, knowledge ol 
Local Government, required by lead- 
ing Municipal weekly. Details to Box 
IM L4130, A. K Adve. 212a Shaftes- 
bury Avenue, W.C 

ENERGY, enterprise ew integrity are 
the qualities required by young man 
ready to seize opportunity to develop 


advertising of progressive building 
journal Write, stating age and ex- 
perience 


Box 3904 Ad. Weekly 180 Fleet St EC4 


SECRETARIES 
SHORTHAND /TYPISTS 
COPY/TYPISTS 


with agency experience 
quired immediately. 
Phone CHAncery 2550. 
STAFFS ORGANISATION, 
111, High Holborn, W.C.1. 


re- 


GOOD PROSPECTS. Young girl re- 


quired as assistant to accountant 
Must be first-class copy typist and 
interested in bookkeeping James 
Sutherland Publicity Ltd. TRAfalgar 
7393 

YOUNG LADY, with some advertising 
experience, required for varied, in- 
teresting work in small, busy agency 
Fine opportunity to learn. Shorthand 


typing an advantage. Ring GRO 5480 
GEE & WATSON LTD. require an 
assistant sales representative (age 20-25) 
for their Manchester office Some 
knowledge of process engraving 
would be helpful but must be backed 
by a pleasant and helpful personality. 


Apply by letter to 4 Chapel Walks, 
Manchester. 2 
ADVERTISING AND PUBLICITY 


ASSISTANT required by city office 
of Shipping and Forwarding Agent 
Pleasing personality. high standard of 
educat ion and an ability to write pub- 
city matter essential Excellent 
opportunity for person with imagina- 
tion and creative ideas. Write, giving 
age, experience and salary required, to 
Box 3911 Ad. Weekly 180 Fleet St EC4 


APPOINTMENTS WANTED 


“ HAND-PICKED “ SECRETARIES 
available The Wigmore Agency, 67 
Wigmore St., W.1. HUNter 9951/2/3 

FIRST-CLASS LETTERING ARTIST 
seeks change, scope, some layout. 
Box 3898 Ad. Weekly 180 Fleet St EC4 

YOUNG LADY, 29, is looking for job 
in advertising or public relations after 
twelve wasted years in hairdressing— 
debit joes not know the technical 
data—credit, imaginative, adaptable, 
hardworking and ready to learn. All 
offers considered and letters answered 
Box 3882 Ad. Weekly 180 Fleet St PC4 


POIUNT-OF-SALE DISPLAY. Sales 
executive with national clientele and 
wide experience, seeks sales manager- 
ship with progressive Company having 
modern production methods and 
strong creative ability 
Box 3874 Ad. Weekly 180 Fleet St BC4 


PRINT—technical advice, buying, etc 
Buyer seeks post where eight vears 
agency and 7 — print trade 
experience can sed to the full 


Box 3858 Ad Weekly 180 Fleet St BC4 


Phone 


iii 


MARKET RESEARCH AND PUBLIC 


RELATIONS. Experienced advertis- 
ing man with knowledge, initiative and 
intuitive deductive capacity open to 
proposition either or both. Expenses 
and bonus basis suggested. 

Box 3842 Ad. Weekly 180 Fleet St BC4 


WHAT P.R. OFFERS? 


Young Independent P.R. 
Consultant doing well with 
small accounts, but has 


decided he prefers type of 
clients only larger P.R. Organ- 
isation can attract. Confident 
recent experience could prove 
invaluable to someone. Pre- 
viously varied newspaper, 
P.R. work. 


Advertiser's Weekly 180 Fleet St EC4 
Box 3881 


YOUNG MAN, aged 26, good appear- 
and connections, at present 
ed as Public Relations Officer 
est End agency, desires change, 
either to another agency or as PRO 
to a National advertiser 

Box 3890 Ad. Weekly 180 Pileet St EC4 


NEW AND ORIGINAL IDEAS for 
advertising at moderate fee, Straight 
script, copywriting; specialist in 
humorous jingles, verses, etc., accom- 
panying illustrations, ye - -apagmed 
commissions Or permanent 
Box 3852 Ad. Weekly 180 Fleet st EC4 


ART EDITOR 


Fully experienced Gravure and Letter- 
press Printing, Typography, Photography, 
Layout and i arian Artwork and 
General Magazine Production, 

position with a go-ahead company. 
consider any reasonable offer. Write 


Box 3897 
Advertiser's Weekly 180 Fleet St EC4 


seeks 
will 


PUBLICITY & SALES EXECUTIVE 


secks new appointment London or 
Home Counties Wide commercial, 
sales and advertising experience. 


including administration, media, sales 
literature, public relations. etc 


Box 3864 Ad. Weekly 180 Fleet St EC4 


PUBLIC RELATIONS. 
PRO. employed by leading aircraft 
firm, seeks progressive appointment in 
aircraft industry a years’ aviation 
and press experi 
Box 3867 Ad Weekly 180 Fleet St BC4 


Young woman 


MISCELLANEOUS 


“PLASTICON” unchipable finish for 
metal displays. Trade Metal Works, 
2a Brackenbury Road, W.6. SHE 5949 


BUSINESS OPPORTUNITIES 


MEN WITH ADVERTISING PROPO- 
SITIONS and ability to put them into 
action, offered backing of established 
Advertising Contractors. Laurel Pub- 


licity Ltd.. 3 Princes Street, Hanover 
Square, London, W.1 MAY fair 
4750, 4745, 1070 

UNIQUE “SCRIVENER” SERVICE. 


Invitations to functions of all _descrip- 
that touch 


Cottage, Branscombe, near ‘Seaton, 


Devon. 


DISPRO LTD. Ask your printer about 
the wonderful high gloss, colour inten- 
sification and durability of — 
Lamination—he knows al! about 
or ask us for specimens. — 


Limited, 36-38 Peckham Rosa 
London, S.E.5. RODney 7171 74 
lines). 


CLASSIFIED ADVERTISEMENTS 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photo-litho or letterpress (own 
photo-litho process plant). 
CARILLON PRESS LTD., 
Fine Colour Printers, Bournemouth. 
Telephone Boscombe 36835. 
TaN Office 4a Bloomsbury Sq., 
Ww.c.l. Phone: CHAncery 2005 


ADVERTISING SPECIALISTS, W.12, 


wish to contact man with advertising 
experience and some capital who 
would be interested to join the com- 
pany with a view to joint managing- 
directorship 

Box 3862 Ad. Weekly 180 Fleet St BC4 


PRO SERVICES required by London 


Advertising Agency. Offers invited 
from free lance or small organisation 
willing and able to act in confidence 
as our department. Full details 

Box 3863 Ad. Weekly 180 Ficet St EC4 


YOUNG PUBLISHING FIRM with two 


monthly journals has first-class circu- 
lation department and provincial 
representation which it is interested in 
sharing with other publishing firm 
without these amentities 

Box 3855 Ad. Weekly 180 Pleet St BC4 


SPACE SELLER 


With a record of many years of reputable 
space selling and now commencing on own 
account in London, would be glad to con- 
sider London representation of magazine 
or Newspaper on commission basis. Proof 
available of high cotal of space sold annually. 


Box 3909 
Advertiser's Weekly 180 Fleet St EC4 


KEEN and enthusiastic 
Prepared to carry out specialised 
Photo processing Aim is to build 
up a photo colour department to an 
existing Commercial art studio 
Box 3906 Ad. Weekly 180 Fleet St BC4 


photographer 


PRINTING — Brochures, Catalogues, 
Magazines, Works Newspapers—com- 
plete production, design, blocks and 
despatch Addressing, franking and 
Posting services Competitive prices. 
Enquiries, Dumfries and Galloway 
News, 86 High Street, Dumfries (468). 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature. 
Top Quality lack-and-White and 
Colour photo litho. 
GOTHIC PRESS LIMITED 
Euston 5645. 42 Osnaburgh Street 
(Opposite Gt. Portland St. Station) 


FREE 


HOW MUCH DO YOU PAY FOR 
YOUR PRINT? Check estimates for 
completed or new work prepared by 
senior city estimator. Simply forward 
copy, or for further particulars write 
to 42 Valkyrie Road, Westcliff-on-Sea 

EXPERIENCED VISUALISER, quick 
layouts and cartoons, seeks evening 


jobs 
Box 3913 Ad. Weekly 180 Fleet St BC4 
TECHNICAL ARTISTS require further 


work First-class illustrations in line, 
tone or colour from blue prints. 
Box 3912 Ad. Weekly 180 Fleet St EC4 


IDEAS AND COPY as good as they 
come. Economic rates (casual or 
retainer). Write 
Box 3899 Ad. Weekly 180 Fleet St EC4 

TECHNICAL ILLUSTRATOR ss secks 
commissions. Accuracy in line or tone 
from engineers’ prints, also air-brush 
work Nothing too intricate 
Box 3889 Ad. Weekly 180 Fleet St EC4 

LANCE ADVERTISEMENT 
REPRESENTATIVE required Yorks, 
Lancs for engineering journal. Appli- 
cant must have had previous industrial 
and agency experience Phenomena! 
commission 
Box 3885 Ad. Weekly 180 Pleet St EC4 

FIRST-CLASS FIGURE ARTIST secks 
commissions 
Box 3691 Ad. Weekly 180 Fleet St EC4 


your classifieds to WAT 3388 (Ex. 25) 


ADVERTISER'S WEEKLY 


FREE LANCE SERVICES 


GREETING CARD 
ARTISTS AND DESIGNERS 


Greeting card manufacturers 
wish to contact artists able 
to design attractive cards — 
Christmas, Birthday and 
Special Occasion—suitable for 
general market. Novelty of 
design and/or fold of card 
particularly interesting. Roughs 
or artwork should be sent for 
consideration to 


A. MASON & CO. LTD. 
207 ST. JAMES’S ROAD 
CROYDON * SURREY 


DESIGNER 


PART-TIME POST required by experi- 


enced visualiser—layout, 
ing, design 
Box 3459 ‘Ad Weekly 180 Fleet St BC4 


figure, letter- 


FOR THAT BRIGHT IDEA that's the 


RIGHT idea, —s. 
stylised illustration, wr 
Box 3868 Ad. Weekly 180 Fleet St EC4 


ign or 


WOMAN ARTIST (employed Charing 


Cross) avajlable for spare-time letter- 
ing, still-life, general art work 
Box 5910 Ad. Weekly 180 Fleet Sit EC4 


specialising in pictorial 
cartography seeks com- 


missions, 
Box 3893 Ad. Weekly 180 Fleet St EC4 


maps and 


SALES AND WANTS 


FOR SALE. 


One R.30/90 
Rota-print print and 
machine with following 
2 ink rollers, 


stretcher 
2 


E.1112 
duplicating 
accessories 
1 drying roller, cabinet, 
plate and bars, blankets, 
half width rollers, and blankets, 
lifting truck with wooden platform, 
1 set pressure adjusters, micrometer, 
1 x 3 drawer metal filing cabinet, R.30 
rider roller attachment, printing trays, 
die cutters, trays and stillages, guillo- 
tine, Aerostyle drying unit, All in 
perfect condition. Cost over £2,000. 
Bargain. Offers to 
Box 3884 Ad. Weekly 180 Fleet St BC4 


ACCOMMODATION 


DESK ACCOMMODATION available 
West End of London, suitable for 
consultants. Switchboard operator, 
own extension. £2 week, payable 
quarterly in advance, including heat- 
ing, lighting, * es, etc., and usual 

ices. Ring beck 7547 


TENDERS 
FREE LANCE SERVICES 


Amended Advertisement 


BOROUGH OF FOLKESTONE 


TENDERS FOR REGISTER 
OF ACCOMMODATION, 1957 


Tenders are invited for the print- 
ing and supply of 35,000 copies of 
the Register of Accommodation, 
1957. Particulars, form of tender 
and specimen copies of the above 
publication may be obtained from 
the undersigned. tion 
do not bind themselves to accept 
the lowest or any tender 

Tenders, in a sealed envelope, 
which must NOT bear the name or 
mark of the sender, endorsed 
“* Tender for Register of Accommo- 
dation "’ must be delivered to the 
undersigned not later than noon on 
Monday, 2nd July, 1956 


N. C. SCRAGG, 
Town Clerk 


Town Clerk's Office, 
Folkestone 


8th June, 1956. 
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ADVERTISER'S WEEKLY June 22, 1956 


Advertiser's 
ati Weekly Vows 


Post free 


STOP PRESS 


OAIAC REPLY 
TO MINISTER 


Commenting on statement by 
2: eee of Housing and Local 

vernment on plans “to secure 
removal of incongruous hoardings 
and signs” (pages 3 and 16), H. H. 
Mallatratt, secretary, Outdoor Ad- 
vertising Industry Advisory Com- 
mittee, said: “Whilst we welcome 
renewal of assurance by Minister 
that he will consult the industry 
before issuing any further guidance 
on control, we do not agree with 
implication that there is large 
amount of incongruous advertising 
in town and country. Also difficult 
to appreciate further implication 
that planning authorities are 
im taking action under the present 
regulations in view of the fact that 
all new displays have to be applied 
for and the authorities must give 
their consent before display.” He 
noted with satisfaction remarks on 
the relaxation of control in certain 
areas. OAIAC to discuss matter at 
next meeting. 


JANUARY 1,434,245 (RN Sesreee 


end on September 22 next. The 


FEBRUARY 1,455,216 NN Pecos: 
MARCH 1,436,484 Zn ===" 


readiness to supply the committee 
with audience research information 
in the early stages of its work, and 


APRIL 1,437,564 fn =e —"* 


Plans for a mobile exhibition of 


British consumer goods aboard ship 
will be outlined on Monday at a 


ne reception by Ex Trade Ships 

23 Ltd. The ship will visit S. America 

: : and the USA. 

. Aner The Robert Freeman Co. Ltd. 
will move on Monday to new pre- 
mises at 7-9 Swallow Street, Lon- 

; ; don, W.1. 


(SUBJECT TO ABC AUDIT) The Adv Association is 


YMCA Headquarters, 
on afternoon of Saturday, July 7. 


ceiv; 
NEWS CHRONICLE & DAILY DISPATCH | eosoale Sane 


Gollings (W. H. 
5 ; : = ' ; | Associates) has gone to America to 


Printed by St. "Clements Press Limited, ‘Portugal ‘Sweet Kingsway, London, W.C.2 2, for the proprietors, Business Publications Limited, 
registered offices: 


180 Fleet Street, y a E.C.4, England (Waterloo 3388). 
Advertisement, Editorial a and Sales office: Mercury House, 109-119 Waterloo Road, London, S.E.1 (Waterloo 3388). 
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